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Before  anyone  figured  on  computers. 


The  Whirlwind  Computer.  1945. 

MIT’s  Whirlwind  Computer.  It  was  a  forerunner  of  what 
would  become  one  of  history’s  greatest  ages.  The  computer  age. 

Of  course  like  most  early  computers,  the  Whirlwind  was  a  bit 
bulkier  than  today’s  models.  In  fact  it  filled  an  entire  three 
story  building. 

But  years  before  the  Whirlwind  was  programmed,  part 
of  people’s  daily  program  was  reading  The  Boston  Globe. 

From  high  tech  to  high  finance.  Disco  to  diskettes.  Computer 
microchips  to  blue  chip  stock. 

If  it  was  in  the  public  eye,  it  was  in  The  Globe. 

Which  is  why  long  before  people  figured  on  computers,  they 
depended  on  The  Boston  Globe. 
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Photo  courtesy  of  The  Computer  Museum,  Boston. 
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...when  you  want  plenty 
of  exposure  on  the  beach 


Stretching  from  Malibu  and  Santa  Monica  to 
Palos  Verdes  and  San  Pedro,  L.A.’s  most  desirable 
place  in  which  to  live  also  has  one  of  America’s 
great  newspapers... Copley  Los  Angeles  Newspapers, 

Copley  Los  Angeles  Newspapers  serve  29  Los 
Angeles  coastal  communities  and  reach  over 
400,000  readers  daily.  Our  readers  boast  an  aver¬ 
age  family  income  of  $43,000  annually,  making 
them  one  of  the  wealthiest  newspaper  audiences 
in  the  nation. 


In  the  north,  we  have  The  Outlook,  in  the 
south.  The  News-Pilot;  all  tied  together  by  The 
Daily  Breeze  in  the  middle.  The  papers  are 
completely  redesigned  in  a  fresh,  contemporary 
new  format  to  give  our  readers  what  we  call 
“In-Depth  News,  Made  Easy.”  Advertisers  now  en¬ 
joy  the  advantage  of  three  strong,  local  editorial 
voices  and  400,000  readers  with  one  buy! 

Copley  Los  Angeles  Newspapers,  three  distinc¬ 
tive  local  personalities,  covering  the  best  of  L.A. 


Copicil  ANGELES 

^Breeze  News-Pilot  The  Outlook 

5215  Torrance  Blvd.,  Torrance, Ca  90509  (213)540-5511 

Nationally  represented  by  Sawyer/Ferguson/Walker 
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i  The  Future  Lies  In  New  Technology, 
ff  and  we've  come  prepared. 


Presenting  Flint  Ink's  New  Research  Center 


♦f 


The  printing  industry  faces  some  key  issues 
today:  availability  and  cost  of  raw  materials... 
environmental  concerns.. .health  and 
safety  considerations. ..the  computerization  of 
press-side  and  prepress  operations. 

Meanwhile,  the  emphasis  on  quality  and  the 
demand  for  increased  productivity  have  never 
been  greater. 

Changing  teclinology  has  created  many  pf 
these  issues.  New  technology  will  be 
required  to  resolve  them,  and  meet 
the  challenges  of  the  future. 

Visit  our  ANPA  Tec  BOOTH  No.  2050 


Foreseeing  this  need  in  the  early  80’s,  Flint 
Ink  Corporation  developed  a  plan  for  the  future. 
At  the  heart  of  this  plan  was  a  state-of-the-art 
Research  Center  in  Ann  Arbor,  Michigan.  Today, 
the  75,000-square-foot  facility  is  a  reality, 
reaffirming  Flint  Ink’s  strong,  positive  vision  of 
the  future,  and  our  commitment  to  the  printing 
industry.  We  invite  you  to  visit  this  new  center 
and  experience  the  energy  and  sense  of 
anticipation  that  exist  there. 

At  Flint  Ink,  we  believe  the  Future 
Lies  In  New  Technology,  and  we’ve 
come  prepared  to  turn  today’s  possi¬ 
bilities  into  tomorrow’s  reality. 


Corporate  Headquarters:  25111  Glendale  Ave.,  Detroit,  Ml  48239 
Research  Center:  4600  Arrowhead  Or.,  P.O.  Box  8609,  Ann  Arbor,  Ml  48107 
with  49  locations  nationwide 
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OCTOBER 

26-28 — American  Association  of  Independent  News  Distributors,  Fail  Con¬ 
vention,  Sheraton  Westport  Inn,  St,  Louis. 

29-30 — New  England  Newspaper  Advertising  Executives  Association,  Fall 
Sales  Meeting,  Sheraton  Inn  and  Conference  Center,  South  Port¬ 
land,  Maine. 


NOVEMBER 

2-3 — Gannett  Center  for  Media  Studies,  Economics  of  Sports  Coverage, 
National  Conference.  Columbia  University,  New  York  City. 

6-9— National  Association  of  Advertising  Publishers,  Fall  Conference,  The 
Waverly,  Atlanta. 

11-13— Audit  Bureau  of  Circulations,Conference  and  Annual  Meeting,  Fair¬ 
mont  Hotel,  San  Francisco. 

11-14 — Society  of  Professional  Journalists,  Sigma  Delta  Chi,  Chicago  Hilton 
and  Towers,  Chicago. 

11- 15 — Arizona  Press  Association,  Fall  Convention,  Sheraton  Tucson  El 

Conquistador,  Tucson. 

12- 14 — New  England  Society  of  Newspaper  Editors,  Mystic  Hilton,  Mystic, 

Conn. 

12- 14 — Regional  Minorities  Conference  and  Job  Fair,  Sponsored  by  the 

American  Society  of  Newspaper  Editors,  Campus  Inn,  Ann  Arbor, 
Mich. 

13- 15 — Foundation  for  American  Communications,  Journalism  Ethics  Con¬ 

ference  for  Journalists,  Cosponsored  by  the  Meadows  Foundation, 
The  Houstonian  Hotel  &  Conference  Center,  Houston. 

16-19— Inter  American  Press  Association,  43rd  General  Assembly,  Holiday 
Inn  Crowne  Plaza  Hotel,  Santiago,  Chile. 


Seminars!  WorkshopsIClinics 

OCTOBER 

25-28— SNPA  Foundation,  Seminar,  How  to  Use  Color,  Orlando  Sentinel, 
Orlando,  Fla. 

25-29 — Gannett  Center  for  Media  Studies,  Technology  Studies  Seminar, 
Columbia  University,  New  York,  City. 

29-30— ANPA  Health  and  Safety  Symposiun,  Marriott/Orlando  Inn,  Orlando, 
Fla. 


NOVEMBER 

1- 7— American  Press  Institute,  Classified  Advertising  Managers,  Reston, 

Va. 

2- 6 — ANPA  Newspaper  Color  Scanner  Operations  Seminar,  The  News¬ 

paper  Center,  Reston,  Va. 

5-7 — Landon  Associates,  Circulation  Seminar  on  Single  Copy  Sales, 
Sheraton  Inn,  Evansville,  Ind. 

5- 7— Wisconsin  Daily  Newspaper  Circulation  Managers  and  University  of 

Wisconsin  Journalism  Institutes:  Circulation  Marketing  Strategies  — 
Blueprint  for  Present  and  Future  Growth,  Wisconsin  Center,  Madi¬ 
son. 

6- 8 — Mid  America  Press  Institute,  Newsroom  Management  Seminar,  Cla¬ 

rion  Hotel,  St.  Louis. 

8-11— SNPA  Foundation,  Marketing  Newspapers,  Seminar,  St.  Petersburg 
Times,  St.  Petersburg,  Fla. 

8-13 — The  Poynter  Institute  for  Media  Studies,  Graphics  Center:  Newspa¬ 
per  Design  and  Typography,  St,  Petersburg. 

8- 1 8— American  Press  Institute,  News  Editors  &  Copy  Desk  Chiefs,  Reston, 

Va. 

9- 11— ANPA'ICMA/NPRA,  Circulation  Managers  Workshop,  Omni 

Georgetown,  Washington,  D.C. 

15- 18— SNPA  Foundation  Seminar,  Layout,  Design,  Graphics,  Dallas. 

16 — Gannett  Center  for  Media  Studies,  Technology  &  Audience  Study 
Group,  Columbia  University,  New  York  City. 

16- 18— ANPA/INMA,  Management  Skills  for  Newspaper  Promotion  Work¬ 

shop,  Knickerbocker  Hotel,  Chicago. 

16-20— ANPA  Newspaper  Quality  Control  Seminar,  The  Newspaper  Center, 
Reston,  Va. 
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By  Doug  Borgstedt 


About  Awards 


Silver  Strand  winner.  Greg  Stevens,  general  manager  of 
the  Napa  (Calif.)  Register  and  vice  president  for  North/ 
West  operations  of  Scripps  League  Newspapers,  has 
received  the  Silver  Strand  Award  from  the  International 
Newspaper  Marketing  Association,  Western  region. 

Michigan’s  best.  The  University  Press  Club  of  Michigan 
recently  presented  awards  of  excellence  to  six  newspapers 
in  the  state. 

The  daily  newspaper  winners  were  the  Detroit  News, 
Muskegon  Chronicle  and  Sturgis  Journal. 

The  weekly  newspaper  winners  were  the  Riverviewi 
Taylor  News-Herald,  Tuscola  County  Advertiser,  and  the 
Novi  News. 

Missouri  Better  Newspaper  Winners.  The  Kansas  City 
Press-Dispatch  and  the  St.  Louis  Post-Dispatch  took 
home  the  Gold  Cup  sweepstakes  awards  as  the  best 
weekly  and  daily  newspaper,  respectively,  in  the  1987 
Missouri  Better  Newspaper  Contest,  sponsored  by  the 
Missouri  Press  Foundation.  The  winners,  honored  at  the 
Missouri  Press  Association’s  annual  convention,  were 
selected  by  members  of  the  Wisconsin  Newspaper  Associ¬ 
ation.  A  record  1,603  entries  were  received,  and  awards 
were  presented  to  47  weeklies  and  28  dailies. 

WTCI  Headliner  Award.  Nancy  J.  Woodhull,  vice  presi¬ 
dent/news  services  and  president  of  Gannett  News  Media, 
was  awarded  the  1987  Headliner  Award  from  Women  in 
Communications  Inc.  at  the  group’s  annual  meeting  in 
Minneapolis.  The  Headliner  Awards  recognize  outstand¬ 
ing  WICI  members  for  consistent  and  continuous  excel¬ 
lence  in  the  field  of  communications. 
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A  New  Printer  Emerge 


America's  fastest  growing 
printer  grows  in  response  to 
customer  needs. 

Economic  factors  fluctuate,  mar¬ 
ket  requirements  intensify,  new  busi¬ 
ness  patterns  evolve  and  new  players 
emerge. 

America's  printing  buyers  are  no 
strangers  to  this  sequence  of  events. 
Magazines,  catalogs,  free  standing 
inserts  and  Sunday  magazines  also 
have  changing  characteristics  and 
demands.  Market  conditions  require 
more  definitive  press  runs  both  short 
and  long,  more  targeted  distribution 
both  demographic  and  geographic, 
and  in  general  a  more  responsive 
and  flexible  way  of  doing  business. 

In  response  to  the  current  and 
future  needs  of  America's  printing 
buyers,  a  new  printer  has  emerged, 
Maxwell  Graphics  Group.  As 
America's  fastest  growing  printer. 
Maxwell  presently  ranks  number 
three  in  the  nation  with  twelve  man¬ 
ufacturing  locations. 


Maxwell's  growth  and  philosophy 
is  oriented  entirely  to  customer  bene¬ 
fit.  Our  highly  experienced  and  flexi¬ 
ble  management  style  can  respond 
quickly  to  your  changing  needs.  We 
are  totally  committed  to  the  highest 
levels  of  talent  and  technology 
throughout  our  manufacturing  net¬ 
work.  We  pledge  to  be  the  industry's 
low  cost,  top  quality  producer  and 
we  are  totally  supported  by  one  of 
the  world's  largest  communications 
firms. 

Come  to  us  with  your  questions, 
concerns  and  demands.  Let  us 
show  you  how  America's  fastest 
growing  printer  can  respond.  Call 
800-367-6299  for  more  information 
and  the  number  of  your  nearest  sales 
office. 

GRAPHICS  GROUP 

111  West  Putnam  Avenue 
Greenwich,  CT  06830 


MANUFACTURING  lOCATIONS: 

Atglen,  PA;  Cary,  NC;  Dallas,  TX;  Dickson,  TN;  Fridley,  MN;  King  of  Prussia,  PA;  Morristown,  TN;  Mt.  Morris,  IL;  ProviderKe,  Rl; 
Richmond,  VA;  St.  Cloud,  MN;  St.  Paul,  MN. 


OPINION 


UPl  defends  its  contract  with  the  USIA 


By  James  R.  Hood 

Vice  President, 

United  Press  International 

In  the  news  business,  success  is 
often  less  admired  than  failure.  Here 
at  “Struggling  UPI,”  our  friends  and 
colleagues  in  the  world  of  journalism 
admire  our  spunk,  our  determination 
to  struggle  on  against  all  odds.  They 
are  less  sanguine  when  we  show  signs 
of  life  and  renewed  vigor. 

Case  in  point:  The  recent  stir  (the 
Washington  Post,  Oct.  12,  1987)  over 
UPI’s  beating  out  telecommunica¬ 
tions  giant  MCI  to  land  a  $2. 5-million 
contract  to  distribute  data  overseas 
for  the  United  States  Information 
Agency. 

“Struggling  UPI  to  Transmit  USIA 
Views  Overseas,”  cried  the  head¬ 
lines.  Shame,  cried  our  critics. 
“Questions  of  Ethics  and  Credibility 
Arise,”  intoned  the  Post  headline. 

What’s  all  the  fuss  about? 

It  seems  that  in  the  world  of  glas- 
nost,  Star  Wars,  fiber  optics  and 
supercolliders,  the  USIA  still  relies 
on  photocopiers  and  bicycle  messen¬ 
gers  to  distribute  official  U.S.  govern¬ 
ment  news  releases.  White  House  and 
State  Department  pronouncements, 
texts  of  speeches  and  other  informa¬ 
tion  to  newspapers,  national  press 
agencies  and  broadcasters  overseas. 

This  is  not  really  the  stuff  of  which 
superpowers  are  made.  In  the  U.S., 
such  a  feeble  effort  would  be  mocked 
and  belittled.  For  here  at  home,  not 
only  government  but  private  huck¬ 
sters  have  access  to  that  most  valu¬ 
able  of  all  tools  in  the  publicist’s 
arsenal:  the  teleprinter. 

For  a  fee,  such  private  leased- wire 
networks  as  the  P.R.  Newswire  and 
the  Business  Wire  will  distribute  a 
news  release  to  hundreds,  even  thou¬ 
sands,  of  news  outlets  —  newspa¬ 
pers,  radio  and  television  stations, 
networks,  etc.  The  service  is  virtually 
instantaneous,  inexpensive  and  effi¬ 
cient.  It  saves  time  and  trouble  for 
everyone,  including  the  reporters  and 
editors  who  receive  the  material  and 
use  it  as  at  least  the  starting  point  of 
many  of  the  stories  that  find  their  way 
into  print. 

How  do  these  agencies  do  it?  How 
does  P.R.  Newswire  reach  all  those 
newsrooms  across  the  U.S.? 

The  answer  is  that  they  do  it 
through  the  facilities  of  that  paragon 


of  Journalistic  virtue  and  rectitude, 
the  Associated  Press,  the  monolithic 
not-for-profit  wire  service  owned  by 
America’s  newspapers  and,  coinci¬ 
dentally,  the  service  that  has  gained 
the  most  from  UPI’s  much-publicized 
troubles  of  the  last  few  years. 

AP  maintains  one  of  the  largest  pri¬ 
vate  communications  networks  in  the 
world  and  milks  it  for  every  penny  it 
can  get  from  private  communications 
clients.  Besides  having  a  corner  on 
the  press  release  market,  AP  distrib¬ 
utes  a  sports  scores  service,  a  com¬ 
modity  quotations  wire,  a  farm-news 
wire  and  many  more. 

As  if  that  weren’t  enough,  AP  pro¬ 
vides  the  North  American  communi¬ 
cations  network  for  Reuters,  the 
hugely  profitable  British  financial- 
services  company  that  runs  a  news 
service  on  the  side. 


Managing  editor’s  note: 

The  UPI  contract  with  the  USIA  has 
created  much  talk  throughout  the 
newspaper  industry  and  the  arrange¬ 
ment  has  been  questioned  by  certain 
newsroom  executives. 

While  E&P  feels  its  article  on  the 
signing  of  the  contract  (Oct.  17  issue) 
was  balanced,  it  bas  agreed  to  allow 
UPI  to  present  more  extensively  its 
views  on  tbe  matter  in  this  bylined 
opinion  piece  by  UPI  vice  president 
James  Hood. 

Since  Hood  does  take  UPI  competi¬ 
tor,  tbe  Associated  Press,  to  task,  E&P 
is  prepared  to  make  comparable  space 
available  in  a  later  issue  of  the  maga¬ 
zine  for  a  response  by  AP. 

E&P  feels  that  dialogue  on  this  issue 
should  be  carried  on  as  openly  and 
extensively  as  possible,  with  all  sides 
having  the  opportunity  to  present  their 
opinion. 


In  fact,  those  who  know  whom  to 
ask  will  wring  out  of  AP  an  admission 
that  it  won  a  multimillion-dollar  con¬ 
tract  several  years  ago  to  set  up  a 
communications  operations  for  none 
other  than  Tass.  I  seem  to  recall  that 
considerable  shenanigans  were 
required  to  get  around  U.S.  export 
restrictions  on  the  Digital  Equipment 
Corporation  PDP- 1 1  computers  AP 
shipped  to  Moscow. 

Both  of  us,  UPI  and  AP,  distribute 
millions  of  words  a  day  for  the  news 
and  feature  syndicates  of  the  world, 
including  —  in  UPI’s  case  —  the  Los 


Angeles  Times-Washington  Post  Syn¬ 
dicate,  the  Washington  Post  Writers 
Group,  the  New  York  Times  Syndi¬ 
cate,  the  Copley  Syndicate,  the 
McClatchy  Group,  McGraw-Hill 
Publications  and  on  and  on. 

Then  there  are  the  smaller  interna¬ 
tional  accounts  —  Tanjug  (the  Yugo¬ 
slavian  agency),  the  South  Korean 
Press  Association  and  DPA,  the  Ger¬ 
man  Press  Association.  UPI  links 
their  bureaus  and  distributes  their 
copy. 

Frankly,  none  of  this  is  hugely 
profitable  but  it  is  our  business  after 
all  —  communications  and,  more 
specifically,  journalism. 

All  of  which  brings  us  back  to 
Struggling  UPI  and  the  USIA’s  desire 
to  modernize  its  overseas  communi¬ 
cations  so  foreign  journalists  can  get 
the  U.S.  side  of  the  story  before  it  is 
old  news. 

The  USIA  calls  the  new  service 
“The  Wireless  File.”  It  is  the  result  of 
a  lengthy  study  conducted  by  retired 
AP  executive  Jack  Kohler  and  others. 
Working  as  a  consultant  to  USIA, 
Kohler  visited  more  than  100  newspa¬ 
per  editors  and  broadcasters  to  refine 
the  concept. 

“All  of  them  said  there  was  a  big 
need  for  getting  the  full  text  of 
speeches  and  pronouncements  from 
Washington  directly  into  their  news¬ 
rooms  and,  in  many  cases,  right  into 
their  computers,”  Kohler  said. 

“The  foreign  press  needs  this  ser¬ 
vice  badly.  It’s  information  that’s 
essential  for  them  to  do  their  jobs.” 
After  terrorists  shot  up  the  Rome  air¬ 
port  in  December  1985,  Kohler 
recalled,  the  U.S.  State  Department 
published  a  White  Book  on  terrorism. 

“The  European  papers  wanted  that 
State  Department  report  badly  but  it 
took  three  days  for  the  full  text  to  get 
to  them  with  the  antiquated  system 
they  have  now.  The  Wireless  File 
would  have  gotten  it  to  them  the  same 
day,”  Kohler  asserted. 

So  what’s  this  fuss  really  all  about? 
It  is  about  a  fairly  pedestrian  project 
that  involves  pretty  ordinary  technol¬ 
ogy  to  solve  a  simple  problem. 

If  the  well-fed  AP  machine  had 
chewed  up  this  project  as  it  has  so 
many  others,  perhaps  little  would 
have  been  said,  but  AP,  for  reasons 
one  can  scarcely  divine,  decided  to 
withdraw  its  bid  for  the  Wireless  File 
Project. 

(Continued  on  page  38) 
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TO:  THE  EDITORS  OF  THE 

ST  LOUIS  POST-DISPATCH 

/  * 

FROM:  YOUR  FRIENDS  AT 

NEWHOUSE  NEWS  SERVICE 


n^’re  proud  to  count  you  among 
our  growing  list  of  subsaibers — 
some  of  the  finest  papers  in  the  country 

Welcome  aboard! 


SUBSCRIBERS 

Alexandria  (La.)  Daily  Town  Talk 
Arkansas  Gazette 
Bucks  County  Courier  Times 
Daily  Intelligencer  (Doylestown,  Pa.) 
Dallas  Times  Herald 
Delaware  County  Daily  Times 
Fresno  Bee 
Honolulu  Star-Bulletin 
Houston  Chronicle 
Journal  of  Commerce  (Los  Angeles) 
Journal-Star  (Lincoln,  Neb.) 
Knickerbocker  News  (Albany,  N.Y) 
Las  Vegas  Sun 
Montana  Standard 
Montreal  Gazette 


Morning  Call  (Allentown,  Pa.) 
Newsday 

Novedades  (Mexico  City) 
Omaha  World-Herald 
Republican-American  (Waterbury,  Ct.) 
Sacramento  Union 
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Presidential  shouting  matches 

Once  again  the  press  is  being  put  on  the  griddle  for  the  shouting 
matches  that  take  place  between  the  President  of  the  United  States 
and  the  White  House  press  corps,  most  of  which  appears  on  the 
television  screen.  Usually  these  contacts  are  made  over  the  roar  of  a 
helicopter  as  the  president  departs  or  arrives  on  the  White  House 
lawn,  or  at  photo-taking  sessions  with  visiting  dignitaries  in  the  Rose 
Garden.  Those  shouting  nasty  questions  from  off-camera  (the  report¬ 
ers  are  not  always  seen)  make  the  press  corps  appear  to  be  an  ugly, 
bad-mannered  wolf  pack  intent  on  harassing  and  embarrassing  the 
president. 

These  scenes  put  the  press  in  a  bad  light.  The  president  has  created 
those  situations  —  they  have  taken  the  place  of  formal  televised 
news  conferences  of  which  President  Reagan  has  had  only  two  this 
year  —  but  some  reporters  exacerbate  the  situation  by  being  bla¬ 
tantly  rude. 

White  House  chief  of  staff,  Howard  Baker,  made  a  pledge  to  the 
American  Society  of  Newspaper  Editors  last  April  that  “the  presi¬ 
dent  is  going  to  have  more  contacts  with  the  press  on  a  more  fevor- 
able  basis;  that  is,  where  you  can  preserve  your  opportunity  to  ask 
questions  in  a  civilized  way  and  he  can  preserve  his  opportunity  to 
answer  them  in  a  presidential  way.  Maybe  that  will  get  us  away  from 
these  occasions,  which  do  not  shed  credit  on  the  President,  on  the 
press  corps,  or,  for  that  matter,  on  the  silence  of  American-built 
helicopters.  ” 

But  little  has  changed  in  six  months.  The  helicopters  still  roar  and 
the  president  uses  that  noise  as  a  foil  to  hear  or  not  to  hear  shouted 
questions  and  to  answer,  if  he  chooses,  and  subjects  guests  he  may  be 
honoring  to  the  shouts  from  reporters  on  matters  completely  ex¬ 
traneous  to  the  occasion. 

At  the  Southern  Newspaper  Publishers  Association  convention 
this  month  Baker  again  said  the  president  would  have  more  contacts 
with  the  press  and  there  would  be  another  press  conference  in  the 
near  future  (that  would  make  three  this  year).  He  took  the  occasion  to 
criticize  the  White  House  press  corps  for  the  way  it  shouts  questions 
at  the  president.  He  conceded  the  reporters  shout  questions  because 
the  president  sometimes  answers.  Then  he  offered  to  sit  down  with 
representatives  of  the  press  to  work  out  solutions  to  these  problems 
of  coverage  at  the  White  House. 

We  hope  officers  of  the  leading  journalistic  organizations,  news¬ 
paper  as  well  as  broadcasting,  will  accept  this  offer  and  meet  with 
Baker.  The  press  and  the  presidency  have  everything  to  gain  by 
agreeing  to  some  rules  of  conduct  with  which  everyone  can  abide. 

The  president  does  not  have  to  be  subjected  to  shouted  questions. 
But  he  seems  to  be  fostering  it.  Seven  years  ago  the  White  House 
press  conferences  had  been  turned  into  shouting  matches  with 
reporters  rising  to  their  feet,  waving  their  hands  and  shouting  to  get 
the  president’s  attention  for  the  next  questions.  It  took  one  word 
fromJim  Brady,  President  Reagan’s  press  secretary,  to  put  an  end  to 
it  (E&P,  Feb.  7,  1981,  page  8).  Almost  everyone  applauded  the 
elimination  of  the  jumping  jacks  at  that  time.  Maybe  a  way  can  be 
found  to  eliminate  the  shouting  outside  of  the  press  conferences.  It’s 
worth  a  try  and  Howard  Baker’s  offer  should  be  accepted. 
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Letters  to  the  Editor 

Issues  a  warning  to  newspapers  on  Postal  Service  plans 


Some  alarming  news  was  learned 
by  those  attending  the  Publication 
Distribution  Seminar  of  the  Red  Tag 
News  Publications  Association  on 
Oct.  1,  1987,  in  Washington,  D.C. 

You  probably  thought  it  was  about 
the  15%  to  20%  increase  in  postage 
rates.  No,  under  Postal  Service  plans, 
mail  newspaper  subscribers  may 
expect  slower  delivery. 

Harry  Stanley,  postal  operations 
program  manager,  declared  that  the 
Postal  Service  plans  to  change  two 
postal  rules  that  would  virtually  end 
traditional  “newspaper  treatment.” 

As  soon  as  the  Postal  Service  can 
acquire  sufficient  volumes  of  brown 
sacks,  Stanley  said,  they  intend  to 
permit  quarterly,  monthly  and  semi¬ 
monthly  second  publications  to  mail 
in  brown  sacks,  which  are  now 
reserved  for  publications  issued 
weekly  or  more  frequently. 

Also,  such  time-value  weekly  — 
and  more  frequent  —  publications 
would  no  longer  be  permitted  to  use 
the  words  “News”  or  “Newspaper” 
on  their  sack  or  pallet  labels  but 
would  be  required  to  use  only  the 
indicia,  “2C,”  he  said. 

Because  so  many  newspapers  are 
already  having  delay  complaints  from 
subscribers,  especially  those  mailed 
in  “SCF”  or  “DIS”  —  state  — 
mixed  sacks,  newspaper  observers 
and  Red  Tag  officials  expressed 
opposition  to  these  changes  because, 
they  said,  newspaper  subscribers 
have  been  given  timely  delivery  ever 
since  the  Postal  Service  began. 

Another  factor  that  could  cause 
more  delays  is  that  the  monthly  maga¬ 
zine  mail  volume  is  not  evenly  spread 
over  the  month  but  peaks  about  the 
last  third  of  the  month. 

Postal  officials  did  not  say  whether 
postal  clerks  will  be  added  to  insure 
timely  next-day-after-arrival  delivery 
for  all  second  class.  Newspaper 
publishers  should  also  note  that  if  a 
magazine  is  late  by  a  day  or  two, 
subscribers  do  not  care,  but  they  do 
want  on-time  delivery  of  newspapers. 

Ever  since  less-than-weekly  publi¬ 
cations  have  been  allowed  to  use  pink 
labels,  and  bulk  mail  centers  have 
been  used  to  process  second-class 
mail,  many  newspaper  publishers  and 
distribution  managers  have  logged 
more  delivery  complaints. 

Stanley  also  emphasized  that  when 
newspaper  bundles  are  sacked  with 
“DIS”  labels,  publishers  may  expect 
to  lose  a  day  in  distribution  and. 


wherever  possible,  they  should  sack 
to  three-digit  or  five-digit  sacks. 

We  have  learned  that  several  bulk 
mail  centers  handling  second  class, 
especially  on  the  West  Coast,  often 
take  24  to  36  hours  to  unload  sacks 
from  highway  and  rail  vans. 

Also  at  the  meeting,  some 
publishers  of  strictly  news  publica¬ 
tions  complained  about  the  rate 
increase  that  will  result  under  the 
proposed  rates  when  non-advertising 
discounts  will  no  longer  be  given. 

Before  such  radical  changes  to  the 
postal  laws  can  be  made,  some 


Larry  White  and  Vivian  B.  Martin 
made  the  same  mistake  in  responding 
to  my  letter  about  astrology  columns 
in  newspapers.  Both  incorrectly 
assumed  I  haven’t  done  my  home¬ 
work. 

The  truth  is  I,  like  Martin,  poured 
over  volumes,  articles,  and  complex 
scientific  studies  in  my  quest  for  the 
truth  about  astrology.  I  also  spoke  to 
an  astronomer.  My  conclusion  differs 
from  Martin’s  in  that  it  is  to  me  obvi¬ 
ous  astrolgy  in  any  form  —  be  it  the 
popular  newspaper  type  or  the  so- 
called  “serious”  variety  —  is  a  pile 
of  hooey. 


experts  believe  the  Postal  Service 
must  publish  a  notice  in  the  Federal 
Register,  or  Congress  must  change 
the  law.  If  you  are  concerned,  you 
should  contact  your  trade  associa¬ 
tion,  fellow  publishers,  congressmen 
and  senators,  as  well  as  Postmaster 
General  P.R.  Tisch. 

Tom  Mayhill 

(Mayhill  is  publisher  of  Mayhill  Publi¬ 
cations,  Inc.,  Kingstown,  Ind.,  which 
publishes  Farmweek,  Indianapolis 
Monthly  and  Antiqueweek/Tri-State 
Trader.) 


My  main  beef  is  with  newspaper 
astrology.  I  would  like  people  to  be 
able  to  believe  what  they  read  in 
newspapers.  Astrology  columns, 
however,  promote  a  dangerous  jour¬ 
nalistic  double  standard  that  says, 
“Believe  us  about  this,  but  don’t 
believe  this."  In  the  1980s,  they  are 
akin  to  a  daily  “Ask  the  Medieval 
Barber”  feature  that  answers  ques¬ 
tions  about  bloodletting  and  leeches. 

No,  I’ve  never  written  for  a  major 
metropolitan  daily  as  Martin  has. 
Still,  I’m  smart  enough  to  recognize  a 
fallacious  argument  when  I  see  one. 

(Continued  on  page  38) 
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Metro  Hamsourg,  one  of  America's 
85  largest  markets,  is  profiled  In  a  new 
market  book,  recently  ptddlslied  by  the 
Harrisburg,  RA,  Patrlot>News. 
Pemsylvanla’s  caidtal  market  received 
outstancfir^  grades  in  Sales  and  Market* 
Irig  Management's  recent  Survey  of 
Buying  Power.  Harrisburg  rardcs  78tb  In 
# .  Effective  Buylt%  Income  and  Per  House* 
f  hold  Retail  Sales;  74th  In  Total  Retail 
Sales;  68th  In  the  Important  Food  Store 
Sales  cat^ory,  and  70th  In  Automotive 
Itoaler  Sales. 

The  Harrisburg  Patriot*News  readies 
60%  of  all  adults  in  the  market  dally  while 
78%  of  the  mailcet’s  adults  read  the 
Sunday  Patriot-News  each  %veek.* 
Coritact  Bob  Cobaugh  at  The  Patriot- 
News  in  Harrisburg  {717-255-8203}  or  any 
office  of  Newhouse  Nevrapaper  Sales  for 
your  copy  of  HarTisburg...the  dynamh:  hidi. 
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President  Reagan  and  disinformation 

After  accusing  the  press  of  being  infiuenced  by  Soviet  propaganda,  a  GAO 
report  iinks  his  administration  to  a  media-aimed  propaganda  campaign 


By  George  Garneau 

President  Reagan  accused  the 
American  press  and  Congress  of 
being  influenced  by  Communist  disin¬ 
formation  just  days  before  a  congres¬ 
sional  report  accused  his  administra¬ 
tion  of  waging  its  own  covert  propa¬ 
ganda  campaign  involving  U.S.  news¬ 
papers  and  other  media. 

The  General  Accounting  Office 
report  said  an  arm  of  the  State  Depart¬ 
ment,  the  Office  of  Public  Diplomacy 
for  Latin  America  and  the  Caribbean, 
ran  an  essentially  secret  propaganda 
operation  promoting  the  administra¬ 
tion-backed  war  against  the  Nicara¬ 
guan  government. 

The  State  Department  unit, 
according  to  the  GAO,  secretly  paid 
for  or  ghostwrote  articles  designed  to 
appear  in  major  newspapers  —  but 
with  the  U.S.  government’s  role  hid¬ 
den. 

The  unit,  set  up  by  the  White  House 
in  1983,  engaged  in  “prohibited, 
covert  propaganda  activities  designed 
to  influence  the  media  and  the  pub¬ 
lic,”  the  report  said. 

The  propaganda  effort  violated  a 
restriction  on  the  use  of  appropriated 
funds,  but  evidence  did  not  support  a 
violation  of  anti-lobbying  statutes, 
GAO  said. 

A  State  Department  official,  who 
spoke  on  condition  he  not  be  named, 
denied  most  of  the  charges  and  called 
the  report  “at  best  premature.” 

“There  was  nothing  covert  about 
it,”  he  observed,  “and  I  wouldn’t  call 
it  a  propaganda  campaign.  I’d  call  it 
an  information  campaign.” 

A  declassified  “confidential” 
memo  attached  to  the  report  detailed 
five  “white  propaganda”  efforts.  It 
said  an  op-ed  piece  in  the  Wall  Street 
Journal  in  March  11,  1985,  was  writ¬ 
ten  by  a  paid  consultant  who  collabo¬ 
rated  with  the  State  Department. 

The  author,  John  Guilmartin  Jr., 
was  identified  in  the  Journal  not  with 


President  Reagan 


the  government  but  as  a  Rice  Univer¬ 
sity  professor,  former  Air  Force 
lieutenant  colonel,  and  editor. 

Tim  Ferguson,  op-ed  page  editor, 
said  there  was  “no  evidence  to  doubt 
Guilmartin’s  statement  that  the  pre¬ 
paration  of  the  article  submitted  to  us 
was  separate,  though  similar  in 
theme,  from  what  he  did  for  the  State 
Department.” 


Guilmartin  was  paid  between  $500 
and  $1,000  by  the  government  for 
research,  the  spokesman  said,  not  for 
the  article,  which  it  did  approve. 

The  Journal  paid  its  usual  fee  of 
several  hundred  dollars  for  the  piece. 


which  warned  of  alleged  threats 
posed  by  Nicaragua’s  Soviet  arms 
buildup. 

“Its  a  hazard  of  the  op-ed  business 
that  you  get  people  who  turn  out  to  be 
consultants  in  the  field  they  write 
about,”  Ferguson  said. 

The  propaganda  efforts  were  out¬ 
lined  in  a  memo  written  by  Jonathan 
S.  Miller  to  Pat  Buchanan,  White 
House  comunications  director. 

Miller,  who  resigned  last  year  as  a 
White  House  aide  after  the  disclosure 
of  his  involvement  cashing  traveler’s 
checks  from  Lt.  Col.  Oliver  North  to 
pay  contra  leaders,  also  said  two  op¬ 
ed  pieces  were  being  written  by  a 
“consultant”  and  would  be  signed  by 
contra  leaders  and  submitted  to  the 
Washington  Post  and  New  York 
Times. 

Robert  Semple  Jr.,  op-ed  page  edi¬ 
tor  at  the  Times,  which  ran  a  piece  by 
contra  leaders  some  10  months  after 
the  memo,  said  he  had  no  evidence  it 
was  prepared  by  the  State  Depart¬ 
ment  but  that  it  was  “entirely  possi¬ 
ble.” 

It  would  not  have  run  had  he  known 
the  government  was  behind  it,  he 
asserted. 

“There’s  no  last  line  of  defense 
against  a  fraudulent  piece,”  stated 


Semple,  whose  page  handles  1,000 
outside  pieces  a  year. 

Though  he  did  not  personally 
handle  the  article  in  question.  Sample 
said  it  was  “lousy”  for  a  government 
(Continued  on  page  10) 


The  GAO,  which  also  criticized  the  State 
Department’s  close  relationship  with  a  pro-contra 
lobbying  group  called  Citizens  for  America,  was 
unable  to  estimate  how  much  was  spent  molding 
public  opinion  through  the  U.S.  press. 


Disinformation 

(Continued  from  page  9) 


agency  to  spend  tax  dollars  on  propa¬ 
ganda,  and  he  vowed  to  be  extra-care- 
fu!  in  the  future. 

Miller’s  memo  claimed  credit  for  a 
television  news  story  on  NBC  in 
March  1985  based  in  part  on  consulta¬ 
tions  with  State  Department  “con¬ 
tractors”  who  visited  the  contras.  It 
alluded  to  tips  to  television  and  to 
“cut  outs”  arranging  for  contra  lead¬ 
ers  to  visit  news  organizations 
including  Hearst,  Newsweek,  Scripps 
Howard,  the  Washington  Post  and 
USA  Today. 

The  GAO,  which  also  criticized  the 
State  Department’s  close  relationship 
with  a  pro-contra  lobbying  group 
called  Citizens  for  America,  was 
unable  to  estimate  how  much  was 
spent  molding  public  opinion  through 
the  U.S.  press. 

Rep.  Jack  Brooks  (D-Tex.)  said  the 
“illegal  operation  represented  an 
important  cog  in  the  administration’s 
effort  to  manipulate  public  opinion 
and  congressional  actions.” 

Rep.  Dante  Fascell  (D-Fla.)  said 
the  report  confirmed  the  State 
Department  “was  used  as  a  cover  for 
a  major  propaganda  and  lobbying 
effort  run  out  of  the  White  House.” 

Newsweek  subsequently  reported 
that  the  State  Department  unit  was 
responsible  for  planting  bogus 
stories  —  later  discredited  —  about 
Nicaragua  dealing  in  drugs  and 
receiving  Soviet  jets. 

“The  administration’s  public  diplo¬ 
macy  effort  was  more  elaborate  and 
better  organized  than  anything  I  could 
think  of  in  the  past,”  said  Newsweek 
correspondent  Robert  Parry.  “This 


was  a  well-conceived  program  that 
intended  to  manipulate  perceptions 
Americans  had  on  Central  America.” 

He  said  people  involved  described 
their  work  as  “perception  manage¬ 
ment  and  sometimes  disinforma¬ 
tion.” 

The  government  spokesman  called 
the  charges  of  U.S.  disinformation 
“so  far  out  of  line  as  to  be  ridicu¬ 
lous.” 


munist  leanings.  Well,  they’ve  done 
away  with  those  committees.  That 
shows  the  success  of  what  the  Soviets 
were  able  to  do  in  this  country  with 
making  it  unfashionable  to  be  anti¬ 
communist. 

“So  you  have  to  be  careful  in 
opposing  them  to  not  trigger  that  reac¬ 
tion  on  the  part  of  your  own  people 
that  you’re  depending  on  to  support 
you.  And  it’s  no  fun,  but  it  is  true. 


“ . . .  there  is  a  disinformation  campaign,  we  know, 
woridwide,  and  that  disinformation  campaign  is  very 
sophisticated  and  is  very  successfui,  inciuding ...  a 
great  many  in  the  media  and  the  press  in 
America  . . .  and  on  Capitoi  Hiii.” 

—  President  Reagan 


The  GAO  report  followed  by  a  few 
days  Reagan’s  statements,  published 
Sept.  20,  from  an  exclusive  interview 
with  Washington  Times  editor 
Arnaud  deBorchgrave,  who  inquired 
after  complaints  from  conservative 
Republican  legislators  about  “the 
number  of  hard-left  members  of  the 
House  who  are  now  acting  as  pro- 
Soviet  agents  of  influence.” 

“What  is  to  be  done,”  deBorch¬ 
grave  asked,  “when  two  dozen  pro- 
Marxists,  with  real  political  clout,  can 
in  our  own  Congress  influence  great 
issues  of  defense,  arms  control  and 
international  security?” 

“Well,  Arnaud,  that  is  a  problem 
that  we  have  to  face,”  Reagan 
responded.  “Remember  there  was 
once  a  Congress  in  which  they  had  a 
committee  that  would  investigate 
even  one  of  their  own  members  if  it 
was  believed  that  that  person  had 
Communist  involvement  or  Com¬ 


there  is  a  disinformation  campaign, 
we  know,  worldwide,  and  that  disin¬ 
formation  campaign  is  very  sophisti¬ 
cated  and  is  very  successful, 
including  ...  a  great  many  in  the 
media  and  the  press  in 
America  .  .  .  and  on  Capitol  Hill.” 

After  the  remarks  were  published. 
Marlin  Fitzwater,  the  president’s 
spokesman,  said  Reagan  was  not  sug¬ 
gesting  that  people  in  Congress  or  the 
media  were  Soviet  agents,  but  “was 
simply  pointing  out  the  historic  devel¬ 
opment  of  Communist  influence  in 
America  and  some  manifestations  of 
it.” 

Fitzwater  said  Reagan  “believes 
that  the  Communists  have  influence 
through  various  disinformation  tech¬ 
niques  and  plans  and  programs  and 
that  has  influence  on  the  Congress,  on 
the  public,  on  the  press,  on  every¬ 
body.” 


Guild  wants  to  limit  newspaper  chain  size 

Plans  to  get  congressional  bill  introduced  in  January 


By  George  Garneau 

The  Newspaper  Guild  and  other 
newspaper-related  unions  are  plan¬ 
ning  to  introduce  to  Congress  in  Janu¬ 
ary  legislation  that  would  limit  the 
size  of  newspaper  chains  to  30  news¬ 
papers  or  three  million  total  circula¬ 
tion. 

“We  think  it’s  bad  for  America  and 
bad  for  our  membership  to  see  so 
many  newspapers  fall  into  the  hands 
of  so  few  people,”  Charles  Perlik, 
Guild  president,  told  E&P  several 
days  before  he  retired  Oct.  15. 


Perlik  said,  despite  contentions  by 
chain-owned  newspapers  that  they 
are  independent,  corporate  policy 
“filters  down”  from  boardrooms  and 
will  increasingly  arise  in  bargaining. 

“Anybody  who  believes  that  is 
untrue  is  fooling  themselves,”  he 
declared. 

In  addition,  concentrated  owner¬ 
ship  opens  the  potential  for  owners  to 
abuse  the  press  freedom  by  control¬ 
ling  the  flow  of  information  to  further 
ideological  agendas,  the  union  leader 
asserted. 

Perlik  said  the  Guild  was  working 


with  the  Communications  Workers  of 
America,  which  absorbed  the  Inter¬ 
national  Typographers  Union,  and 
with  the  Graphic  Communications 
International  Union  to  draw  up  such 
legislation  and  drum  up  support  for  it. 

David  Eisen,  Guild  research  direc¬ 
tor,  said  a  bill  was  expected  to  be 
introduced  in  Congress  during  the 
term  beginning  in  January.  He 
declined  to  name  supporters. 

Eisen  said  the  bill  would  call  for  a 
15-year  divestiture  period.  It  would 
exclude  from  maximum-size  calcula- 
(Continued  on  page  38) 
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Governor  squares  off  with  publisher 

Arizona's  controversial  top  official  delivers  scathing  attack  against 
Phoenix  Newspapers'  top  exec;  publisher  stands  by  his  paper's  coverage 


By  M.L.  Stein 

Arizona  Gov.  Evan  Mecham  used 
an  Associated  Press  forum  on  the 
ethics  of  covering  political  candidates 
for  a  surprising  personal  attack  on  Pat 
Murphy,  publisher  of  the  Phoenix 
Newspapers,  who  was  in  the  audi¬ 
ence. 

The  Oct.  16  panel  in  Phoenix  was 
slated  to  focus  on  how  far  the  media 
should  go  in  probing  the  private  lives 
of  candidates  in  the  wake  of  the  Gary 
Hart  incident. 

In  a  prepared  statement  that  was 
handed  to  the  media,  Mecham  went 
after  Murphy  and  his  two  papers,  the 
Arizona  Republic  and  the  Phoenix 
Gazette. 

The  governor  had  sniped  at  Mur¬ 
phy  in  previous  off-the-cuff  remarks, 
but  never  in  a  prepared  speech  and 
with  such  ferocity,  according  to 
observers. 

Murphy  was  invited  to  the  podium 
later  to  refute  the  governor’s 
remarks,  which  were  delivered  the 
day  after  he  had  met  with  state  Repu¬ 
blican  leaders,  who  reportedly  per¬ 
suaded  him  to  tone  down  his  combat¬ 
ive  style. 

Charging  that  he  often  has  been 
portrayed  unfairly  in  the  state  and 
national  press,  the  controversial  gov¬ 
ernor,  in  a  tirade  that  stunned  the 
audience,  declared:  “The  root  of  this 
feeding  frenzy  can  be  placed  on  the 
desk  of  one  person:  Pat 
Murphy  .  .  .  Until  now  this  has  been 
a  mostly  one-sided  feud.  Mr.  Murphy 
never  liked  me  and  I  doubt  that  he 
ever  will.” 

Mecham  accused  Murphy  of 
directing  a  campaign  against  him  that 
has  led  to  a  spate  of  stories,  which 
“have  been  picked  up  by  the  wire 
services  and  spread  across  the  coun¬ 
try.” 

Mecham  asserted  that  Murphy’s 
alleged  vendetta  has  resulted  in  the 
publisher’s  career  being  “on  the 
line.” 

“Pat  Murphy  now  has  his  tail  in  a 
crack,”  said  the  state’s  chief  execu¬ 
tive.  “After  1  survive  this  assault,  my 
hopes  are  the  Pulliam  family,  which 
owns  the  Republic  and  Gazette,  will 


Pat  Murphy 
Defends  his  integrity 


put  Mr.  Murphy  back  on  the  copy 
desk.” 

Mecham  appeared  at  the  annual 
meeting  of  the  AP  Association  of  Cali¬ 
fornia,  Arizona,  Hawaii  and  Nevada 
(APACAHN),  an  organization  of  AP 
member  publishers  and  managers. 


See  related  story  on  page  36. 


His  statements  came  as  a  recall 
movement  against  him  was  gaining 
such  momentum  that  even  some  state 
Republican  leaders  reportedly  admit¬ 
ted  that  he  probably  will  face  a  recall 
election. 


The  previous  day,  leaders  of  the 
drive  announced  they  had  collected 
302,287  recall  signatures.  Legally, 
216,756  are  required  to  force  an  elec¬ 
tion. 

Also,  the  day  before  the  AP  panel, 
the  Republic  and  Gazette  carried 
front-page  stories  reporting  that 
Mecham’s  special  assistant,  Sam 


Steiger,  was  being  investigated  for 
alleged  extortion.  He  was  formally 
charged  with  the  offense  the  same  day 
the  governor  spoke  to  the  AP  group. 

“As  some  of  you  may  be  aware,  I 
have  been  in  the  news  lately,”  the 
governor  commented  wryly. 

Mecham  has  stirred  an  emotional 
debate  in  Arizona  over  his  rescinding 
the  state  holiday  to  honor  the  late 
Rev.  Martin  Luther  King,  referring  to 
black  children  as  “pickaninnies,” 
disparaging  working  mothers,  the 
quality  of  his  appointments,  asking  if 
the  pope  spoke  English,  his  state¬ 
ments  about  homosexuals  and  his 
abrasive  manner. 

Before  attacking  Murphy,  Mecham 
protested  the  press  has  distorted  his 
record. 

“The  worst  lie  about  me  is  that  I  am 
a  bigot,  a  racist  and  insensitive  about 
the  problems  of  racial  minorities,”  he 
declared.  “This  cancerous  lie  has 
spread  across  the  country  and  has  not 
only  hurt  me,  but  is  severely 
damaging  .  .  .  Arizona.” 

Mecham  claimed  he  is  the  first 
Arizona  governor  to  appoint  a  black 
and  an  Indian  to  cabinet-level  posi¬ 
tions. 

But  it  was  to  Murphy  and  the 
Republic  and  Gazette  that  Mecham 
directed  most  of  his  ire. 

Pointing  to  what  he  said  was  “one 
example  of  Mr.  Murphy’s  hate  for 
me,”  the  feisty  governor  charged  the 
publisher  once  remarked  before  a 


half-dozen  people:  “We’re  going  to 
get  Mecham,  the  snide  little  bastard.” 

Murphy,  in  an  impromptu  press 
conference  following  the  AP  pro¬ 
gram,  denied  flatly  that  he  had  ever 
made  such  a  remark. 

Mecham  said  he  has  started  “fight¬ 
ing  back  against  Pat  Murphy”  by  giv- 
(Continued  on  page  50) 


“After  I  survive  this  assauit,  my  hopes  are  the 
Puiiiam  family,  which  owns  the  Republic  and  Gazette, 
will  put  Mr.  Murphy  back  on  the  copy  desk.” 

—  Arizona  Governor  Evan  Mecham 
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Ouch! 

Publicly  traded  newspaper  stocks  fall  sharply  along  with  rest  of  the  market 


By  Andrew  Radoif 

Publicly  traded  newspaper  stocks 
plummeted  right  along  with  the  rest  of 
the  market  on  Oct.  19,  when  the  Dow 
Jones  Industrial  Average  lost  508 
points,  or  22.6%,  of  its  value. 

The  next  day,  newspaper  stocks 
reflected  the  seesaw  market 
conditions  —  with  some  share  prices 
beginning  to  recover  lost  ground, 
while  others  were  slipping  further. 

By  Wednesday,  Oct.  21,  with  the 
market  through  midday  showing 
more  signs  of  recovery,  newspaper 
stocks  were  generally  moving 
upward. 

Several  companies  which  had 
taken  the  worst  beating  —  notably 
Tribune,  Gannett,  Dow  Jones,  Times 
Mirror  and  New  York  Times  —  also 
showed  the  strongest  turnaround. 

Most  newspaper  companies  could 
also  take  comfort  from  the  fact  that 
during  Monday’s  precipitous  slide 
their  stock  prices  still  outperformed 
the  market.  And  even  those  hit  the 
hardest  on  Monday  had  fared  only  a 
little  worse  than  the  Dow. 

In  addition  to  Monday’s  508-point 
drop,  the  DJIA  had  lost  235  points,  or 
9.5%,  the  previous  week.  The  Dow’s 
total  decline  from  the  close  of  busi¬ 
ness  on  Friday,  Oct.  9,  through  Mon¬ 
day,  on  Oct.  19,  came  to  more  than 
843  points,  or  30%. 

The  Tribune  Co.  of  Chicago  saw  its 
stock  price  fall  9'/4  points,  or  23.4%, 
to  30'/4  on  Monday.  At  the  close  of 
business  on  the  19th,  Tribune’s  stock 
had  fallen  16  points,  or  34.6%,  since 
Oct.  9. 

“Everyone  here  is  fascinated  like 
much  of  the  country  with  what’s 
going  on,”  said  Tribune  spokesman 
Martha  Lindeman.  “We  see  our  stock 
moving  pretty  much  with  the  market. 
It’s  kind  of  'Here  we  are;  what  can  we 
do?’  ” 

Boosted  by  its  third-quarter  earn¬ 
ings  report,  released  on  Oct.  20,  the 
company’s  stock  recovered  4'/4 
points  to  close  34 a  14.9%  gain.  On 
Wednesday,  Tribune  was  up  another 
2y8  points  by  midday. 

Tribune  reported  its  net  earnings  in 
the  third  quarter  had  declined  73%, 
largely  due  to  the  absence  this  year  of 
extraordinary  gains  recorded  in  the 
third  quarter  last  year  and  some  one¬ 


time  charges  this  year.  But  analysts 
said  Tribune’s  operating  performance 
was  very  strong. 

Gannett,  which  saw  its  stock  price 
fall  by  10'/4  points,  or  23.8%,  on  Mon¬ 
day  to  32y4,  had  a  bit  of  recovery  the 
following  day  and  closed  up  2  points. 
By  midday  Wednesday,  Gannett  was 
up  another  3y4  points  to  38  at  noon. 

Gannett  had  been  down  a  total  of 
16'/8  points,  or  33%,  during  the 
DJIA’s  843-point  slide. 

The  New  York  Times,  a  heavy 
loser  on  the  American  Exchange,  was 
another  stock  showing  renewed 
strength.  NYT  lost  bYs  points,  or 
18.5%,  on  Oct.  19,  but  by  Tuesday  its 
price  was  back  up  2y4  points  to  32 'A 
for  a  9.3%  gain  and  the  momentum 
carried  over  the  next  day  with  the 
price  continuing  to  gain. 


“We’re  not  doing  anything  differ¬ 
ently,”  said  spokesperson  Nancy 
Nielsen.  “It’s  business  as  usual.” 

Dow  Jones  was  another  company 
getting  a  lift  on  Tuesday  and  Wednes¬ 
day,  with  its  stock  recovering  4 
points,  or  13.9%,  to  3278  on  Oct.  20 
and  reaching  35  by  noon  on  the  21st. 
On  Monday,  Dow  Jones’  share  price 
had  tumbled  778  points,  or  19.8%. 

Dow  Jones  on  Tuesday  put  out  a 
memo  to  employees  designed  to  reas¬ 
sure  them  about  the  company’s  situa¬ 
tion,  said  spokesman  Lawrence 
Armour. 

The  memo  noted  that  the  manager 
of  the  profit-sharing  plan  had  moved 
the  funds  out  of  equities  and  into  cash 
in  the  last  few  months  and  that  the 
overall  profit-sharing  assets  are  cur¬ 
rently  up  13%. 

The  memo  also  said  that  employees 
participating  in  the  company’s  stock 
purchase  plan  would  be  able  to  buy  at 
a  lower  price  if  the  stock  stayed 
down. 

Times  Mirror  was  still  another 
company  picking  up  lost  ground  by 
Wednesday.  Its  price  had  dropped 
from  a  close  of  9978  on  Oct.  9  to  68  on 


Oct.  19,  having  lost  31.7%  of  its  value 
in  that  period  and  20%,  or  17  points, 
on  Monday  alone.  Tuesday  saw 
Times  Mirror  gain  only  a  half  point, 
but  on  Wednesday  it  had  climbed  up 
all  the  way  to  74  by  midday. 

But  losers  among  publicly  traded 
newspaper  stocks  still  outnumbered 
gainers  through  Oct.  20. 

Knight-Ridder  Inc.,  which  was 
down  9.6%  on  Monday,  fell  even  fur¬ 
ther  on  Tuesday  to  close  at  39,  a  loss 
of  478  points,  or  10.6%,  on  the  day. 

But  KRI,  too,  seemed  on  the  road 
back  by  Wednesday,  having  gained 
more  than  5  points  by  noon. 

“There  was  a  tremendous  over¬ 
reaction  on  the  downside,”  Knight- 
Ridder  spokesman  Frank  Hawkins 
said.  “I  think  we’re  going  to  come 
back  strongly.  The  fundamental  value 


of  our  company  and  our  stock  has  not 
changed.” 

Multimedia  watched  its  price  on  the 
NASDAQ  exchange  drop  20%,  or  10 
points,  on  Tuesday  to  close  at  50. 
Multimedia  had  lost  only  half  as  much 
ground  on  Monday,  dropping  6 
points,  or  10%,  to  60. 

Multimedia  also  showed  renewed 
signs  of  vitality,  with  its  stock  up  two 
points  by  midday  on  Wednesday. 

Media  General  at  first  seemed  to  be 
immune  to  the  bears  gobbling  up 
stock  prices.  It  closed  out  the  week  on 
Oct.  16  with  its  AMEX  price  up  by  374 
points  to  4474.  The  gain  came  during 
speculation  that  Media  General  was 
about  to  be  put  in  play  after  Giant 
Group  Ltd.,  a  cement  concern  con¬ 
trolled  by  Hollywood  producer  Burt 
Sugarman,  announced  it  had  raised  its 
stake  in  the  media  company. 

But  the  D.  Tennant  Bryan  Media 
Trust,  through  which  the  Bryan  fam¬ 
ily  owns  two-thirds  of  the  non-traded 
Class  B  stock,  moved  quickly  to 
assert  that  it  had  no  intention  to  sell  its 
shares  which  elect  70%  of  the  board  of 
directors. 

With  takeover  fever  dampened. 


“We  see  our  stock  moving  pretty  much  with  the 
market,  it’s  kind  of  ‘Here  we  are;  what  can  we  do?’  ’’ 
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Tale  of  the  tape 

How  the  public  newspaper  company  stocks  fared  on  the  New  York,  American  and  Over  the  Counter  exchanges  before  and 
immediately  after  the  market  crash.  As  E&P  went  to  press,  some  newspaper  stocks  began  to  show  a  resurgence  vdiich  is  not 
reflected  in  this  chart. 


COMPANY 

Close 

10/9 

Close 

10/16 

Chge 

10/9-16 

7o  Chge 
10/9-16 

Close 

10/19 

Chge 

10/19 

%  Chge 
ip/19 

Total 

Chge 

10/9-19 

Total 

7o  Chge 
10/9-19 

Close 

10/20 

Chge 

10/20 

7o  Chge 
10/19-20 

Affil.  Pub.  (N) 

66% 

59 

-778 

-11.8 

5074 

-87. 

-14.8 

-1678 

-25.8 

46 

-472 

-8.9 

A.H.  Belo  (N) 

67 

6272 

-472 

-6.7 

5774 

-47. 

-7.6 

-974 

-13.8 

55 

-27. 

-4.76 

Cap.  Cit.  (N) 

4245/8 

388 

-365/8 

-8.6 

356 

-32 

-8.2 

-685/8 

-16.2 

343 

-13 

-3.65 

DJ  (N) 

4aV4 

36 

-474 

-11.7 

2878 

-778 

-19.8 

-1178 

-29 

3278 

-1-4 

-(-13.9 

Gannett  (N) 

4878 

43 

-578 

-12 

527. 

-1074 

-23.8 

-1678 

-33 

347. 

+  2 

-(-6.1 

KRI  (N) 

52V4 

48 

-474 

-8.1 

4378 

-45/8 

-9.6 

-878 

-17 

39 

-478 

-10.6 

Lee  (N) 

285/8 

2772 

-178 

-3.9 

2572 

-2 

-7.3 

-378 

-10.9 

24 

-172 

-5.9 

Media  Gen.  (A) 

41 

4474 

-1-374 

-1-7.9 

3578 

-85/8 

-19.5 

-578 

-13.7 

3078 

-47. 

-13.3 

Multimed  (OTC) 

69% 

66 

-372 

-5 

60 

-6 

-10 

-972 

-13.6 

50 

-10 

-20 

NYT  (A) 

40% 

3578 

-5 

-12.2 

2972 

-678 

-18.5 

-1178 

-28 

3274 

-l-T. 

-(-9.3 

Park  Com.  (OTC) 

3674 

3472 

-174 

-4.8 

33 

-172 

-4.3 

-374 

-9 

30 

-3 

-9.1 

Pulitzer  (OTC) 

43% 

4172 

-274 

-5 

377. 

-37. 

-9 

-6 

-13.7 

3572 

-274 

-6.0 

TM  (N) 

995/8 

8.5 

-145/8 

-14.7 

6.8 

-17 

-20 

-3178 

-31.7 

6872 

-1-72 

+  0.7 

Trib.  Co.  (N) 

4674 

3972 

-674 

-14.6 

3074 

-974 

-23.4 

-16 

-34.6 

3472 

-1-472 

+  14.9 

Wash.  Post  (A) 

247 

221 

-26 

-10.5 

N/A* 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

*  Stock  not  allowed  to  open  because  of  an  imbalance  in  orders. 

Media  General’s  stock  behaved  like  selling,  the  twin  deficits,  the  Iran  But  Gruneich  agreed  that  newspa- 

all  the  rest,  falling  SVs  points,  or  strike.”  per  stocks  “performed  relatively 

19.5%,  on  the  19th,  and  another  4y4  Ken  Noble,  an  analyst  with  Paine  well,  given  the  circumstances”  and 

points,  or  13.3%  on  Tuesday,  to  close  Webber,  noted  that  during  bear  mar-  he  felt  that  over  the  long  term  they 

that  day  at  30*78.  kets  newspaper  stocks  tend  to  be  will  outperform  the  market. 

One  of  the  biggest  puzzlers  was  the  “fairly  defensive”  until  the  very  end  “They’re  defensive  growth 

Washington  Post  Co.  when  there  tend  to  be  “periods  of  stocks,”  he  said.  “They  have  certain 

Citing  an  “imbalance  in  orders,”  panic  and  illiquidity.  That’s  exactly  cushions  during  economic  lulls  [such 

the  American  Exchange  did  not  allow  what  happened.”  as]  ad  rate  and  circulation  pricing 

the  Post  Co.’s  stock  to  open  on  Mon-  First  Boston’s  Kevin  Gruneich  flexibility.” 

day.  AMEX  did  not  give  further  offered  a  similar  analysis.  Noble  took  a  bullish  view  of  the 

details,  but  the  assumption  by  market  “Nothing’s  invulnerable  to  a  500-  long-term  prospects  for  the  entire 

analysts  was  that  the  imbalance  point  decline  in  the  Dow  in  one  day,”  market. 

resulted  from  too  many  sellers.  he  said.  “Newspaper  stocks  tend  to  “We’re  anticipating  a  modest 

AMEX  did  not  allow  Post  stock  to  be  less  liquid  —  they  have  a  smaller  recession  in  the  first  half  of  1988.  That 

trade  the  following  day  either,  this  float  —  so  when  everybody  heads  for  will  keep  interest  rates  low  which  will 

time  saying  the  reason  was  because  the  exits,  they  get  hit  hard.”  in  turn  impact  positively  on  stocks,” 

the  exchange  wanted  to  wait  until  Gruneich  added  that  since  compa-  he  said.  Although  a  recession  could 

after  the  company  released  its  earn-  nies  like  Times  Mirror  and  Tribune  lower  classified  revenues.  Noble 

ings  report.  Post  Co.  net  income  in  the  had  been  “among  the  market’s  best  believes  newspaper  stock  “will  do 

third  quarter  nearly  tripled  from  a  performers  this  year,”  they  also  had  well”  after  the  market  has  bottomed 

year  earlier  to  $61.3  million,  aided  in  “more  risk  on  the  downside.”  out. 

part  by  a  $24. 2-million  gain  from  the - 

sale  of  its  cellular  telephone  interests  AIIPfIpH  killPT  strangled  his  girl  friend  and  her 

in  Detroit.  ^  daughter.  A  Daily  News  editor  called 

On  Oct.  16,  the  Post  Co.  closed  at  SUrrOndOTS  tO  Yonkers  police,  who  found  the 

221,  down  26  points,  or  10.5%,  from  i  iki  bodies  and  then  proceeded  to  the 

its  close  the  week  before.  NOW  YOTk  NOWS  Daily  News  Building  where  they 

Stock  analysts  were  not  surprised  picked  up  Butler  and  took  him  to 

that  newspaper  stocks  “got  dob-  A  man  who  claimed  he  killed  his  girl  police  headquarters  for  questioning, 

bered”  along  with  the  rest  of  the  mar-  friend  and  her  teen-age  daughter  sur-  ^  . 

ket  on  Monday.  rendered  to  the  New  York  Dai/y  News  GdlUlOtt  OrSIltS 

“Why  should  they  be  immune?”  after  police,  acting  on  information 

asked  Smith  Barney’s  Ed  Atorino.  received  by  the  newspaper,  found  the  The  Gannett  Foundation  has 

“People  are  throwing  newspaper  bodies.  approved  269  grants  totaling 

stocks  out  the  window  along  with  According  to  the  newspaper  $1,319,299  in  59  communities  served 
everything  else.  account,  Gary  Butler,  25,  who  also  by  Gannett  Co.  Inc.  newspapers, 

“Everything  had  something  to  do  calls  himself  Hud  Abdur-Raiffa,  broadcast  stations,  outdoor  advertis- 

with  it  —  the  dollar,  programmed  called  the  Daily  News  and  said  he  ing  and  other  concerns. 
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PROMOTION 


Pennant  promotion  reaps  benefits  for  Twin  Cities’  papers 

Homer  Hanky  and  Pennant  Fever  buttons  prove  popular  with  readers 


By  Mark  Fitzgerald 

Inside  the  Hubert  H.  Humphrey 
Metrodome  in  the  early  evening  of 
Oct.  7,  the  Minnesota  Twins  warmed 
up  for  their  first  American  League 
playoff  baseball  game  against  the 
Detroit  Tigers. 

Outside  the  Metrodome,  two  other 
rivals  —  the  Star  Tribune  of  Minne¬ 
apolis  and  the  St.  Paul  Pioneer  Press 
Dispatch  —  were  in  the  midst  of  furi¬ 
ous  promotional  efforts. 

Dancers  performed  ragged  chorus 
line  kicks  on  top  of  Star  Tribune  cir¬ 
culation  trucks,  while  other  workers 
distributed  hundreds  of  “Official  Star 
Tribune  Homer  Hanky”  handker¬ 
chiefs. 

All  around  the  dome,  some  40  kids 
hawked  Pioneer  Press  Dispatch  play¬ 
off  previews  —  attracting  sales  with  a 
free  lapel  pin  declaring,  “I’ve  Got 
Pennant  Fever!” 

Both  Twin  Cities  papers  —  which 
have  recently  stepped  up  their  forays 
into  each  other’s  traditional  circula¬ 
tion  areas  —  have  found  rich  promo¬ 
tional  opportunities  in  the  improbable 
advance  of  the  underrated  Minnesota 
Twins. 

The  Homer  Hanky  created  by  the 
Star  Tribune  seems  destined  to  be 
remembered  as  a  classic  newspaper 
promotion  idea. 

“The  Homer  Hanky  has  been  the 
biggest  thing  that  has  ever  happened 
in  sports.  It’s  become  part  of  the  ver¬ 
nacular.  I  have  never  seen  a  promo¬ 
tion  like  it,”  declared  Tom  Culligan, 
vice  president  of  marketing  for  the 
Star  Tribune. 

This  white  handkerchief,  printed  in 
red  with  the  words  “Twins  1987 
Championship  Drive”  and  two  men¬ 
tions  of  the  Star  Tribune,  was  an 
instant  success  with  Twins  fans. 

On  successive  home  nights,  it 
appeared  that  all  of  the  50,000-plus 
fans  were  waving  the  handkerchief. 

The  Homer  Hanky  attracted 
enormous  local  and  national  cover¬ 
age. 

On  the  day  after  the  first  playoff 
game,  Culligan  demonstrated  the 
basic  moves  of  the  Hanky  —  circular 
above  the  head  for  home  runs  and 


St.  Paul  Pioneer  Press  Dispatch  ran  a 
series  of  full-page  posters  featuring 
top  Twin  stars  and  also  distributed  its 
"I've  Got  Pennant  Fever"  buttons. 

back  and  forth  for  base  hits,  for 
example  —  in  appearances  on  at  least 
three  local  tv  stations  and  two  Detroit 
outlets. 

Newspapers  ranging  from  the 
Detroit  News  and  Detroit  Free  Press 
to  the  Los  Angeles  Times  mentioned 
the  Homer  Hanky. 

Perhaps  the  most  remarkable  men¬ 
tion,  however,  came  on  the  front  page 


of  the  Pioneer  Press  Dispatch: 
“When  the  Twins  scored,  the  crowd 
wildly  waved  white  handkerchiefs 
distributed  before  the  game  by  the 
Star  Tribune.” 

“I  think  that  showed  a  tremendous 
amount  of  class,”  the  Star  Tribune’s 
Culligan  said. 

The  Homer  Hanky  was  the 
brainchild  of  Star  Tribune  consumer 
promotion  manager  Terry  Blair. 

“Around  about  September  we 
began  to  think,  how  do  we  get 
involved  in  some  way  to  share  our 
excitement  [at  the  Twins’  progress] 
with  the  fans?”  Culligan  said. 

But  the  actual  execution  of  the  idea 
was  not  so  leisurely,  he  reported. 

“On  Friday  Sept.  24  we  made  the 
decision  to  go  with  it,  and  we  started 
distributing  that  Wednesday  [Oct. 
7],”  Culligan  said. 

The  newspaper  had  distributed  and 
sold  —  for  $1  or  500  with  a  coupon  — 
some  200,000  of  the  handkerchiefs  by 
midway  in  the  playoffs,  and  a  reprint 
was  under  way. 

In  addition,  the  paper’s  ad  agency, 
Bozell,  Jacobs,  Kenyon  &  Eckhardt, 
recorded  a  song  for  the  promotion: 
“My  Baby  Waves  the  Homer 
Hanky,”  sung  by  local  singer  J.  D. 
Steele  to  the  tune  of  the  1960s  song, 
“My  Baby  Does  the  Hanky  Panky.” 
A  video  also  accompanied  the  song. 

Culligan  said  the  paper  believes  the 
promotion  —  which  cost  “in  excess” 
of  $100,000  —  will  be  a  “break-even 
process”  because  of  the  charge  on  the 
Homer  Hanky. 

The  Star  Tribune,  whose  offices  are 
located  just  a  half-block  from  the 
Metrodome  —  has  also  piggybacked 
on  the  Twins  success  with  posters  and 
rack  cards  declaring  itself  “Star  Tri¬ 
bune:  the  Twins  Cities  Newspaper.” 
(In  August  the  former  Minneapolis 
Star  and  Tribune  officially  changed  its 
name  to  Star  Tribune:  the  Twin  Cities 
Newspaper.) 

Across  the  Mississippi,  the  Pioneer 
Press  Dispatch  has  been  linking  itself 
with  the  Twins  since  the 
beginning  of  spring  training. 

“Our  newspaper  way  back  in  the 
spring  looked  at  the  Twins  as  maybe  a 
good  promotional  possibility,”  said 
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Starlilbuiie 


The  Star  Tribune  distributed  its  "Homer  Hanky"  outside  the  Metrodome. 


research  and  promotion  director 
Diane  Moser. 

In  April  and  May,  the  St.  Paul 
paper  printed  a  series  of  full-page 
color  posters  of  the  most  popular 
players  and  new  manager  Tom  Kelly. 

Single-copy  sales  jumped  an  aver¬ 
age  of  1 ,700  each  day  the  posters  ran, 
Moser  said. 

As  the  Twins  began  getting  close  to 
winning  its  division,  the  paper  dis¬ 
played  a  huge  sign  with  the  “magic 
number”  that  was  billed  as  “the  Offi¬ 
cial  Downtown  St.  Paul  Count¬ 
down.” 

When  the  magic  number  was  12, 
the  Pioneer  Press  Dispatch  along  with 
a  local  tv  station  and  restaurant  spon¬ 
sored  a  downtown  pep  rally  that 


attracted  about  1,000  persons. 

When  the  Twins  reached  the  play¬ 
offs,  the  paper  ran  a  series  of  seven 
new  and  autographed  posters  plus  a 
double-truck  full-color  poster  of  the 
team. 

Probably  the  most  popular  item 
from  the  St.  Paul  Pioneer  Press  Dis¬ 
patch,  however,  was  the  “Pennant 
Fever”  button,  which  could  be  seen 
on  coats  all  around  downtown. 

“We  gave  away  close  to  50,000,” 
promotion  manager  Pat  Haggerty 
said.  “They  were  a  real  hit.” 


More  promotion  news  appears  on 
page  44. 


Minneapolis  Star  Tribune's  "Homer 
Hanky." 


Mixed  success  for  Detroit  piayoff  promotion 


decided  that  the  cards  should  not  be 
distributed  at  future  playoff  games. 

“Basically,  he  said,  ‘Hey,  this  was 
supposed  to  be  for  fun,  not  to  be 
thrown  on  the  field,’  ”  Drapal  stated. 

The  News,  which  also  exchanged 
full-page  ads  with  the  Star  Tribune  at 
one  point  during  the  playoffs,  was 
also  stymied  in  other,  unspecified, 
promotion  ideas  when  the  Tigers  lost 
the  AL  championship. 

“We  had  some  other  things  in  our 
back  pocket  ready  for  the  series,  but  I 
guess  we’ll  have  to  polish  them  off  for 
next  year,”  Drapal  said. 

—  Mark  Fitzgerald 


moment  .  .  .  waving  them  during  the 
wave,”  News  marketing  services 
manager  Doug  Drapal  said. 

Then  Tigers  player  Pat  Sheridan  hit 
his  dramatic,  and  ultimately  game¬ 
winning,  home  run. 

“It  was  a  moment  of  the  most  inten¬ 
sity  in  the  game,  and  first  one  fan  in 
the  bleacher  threw  the  card  on  the 
field,  and  then  another  —  and  then 
quite  a  few  threw  their  cards  out  on 
the  field,”  Drapal  said. 

Play  was  resumed  after  the  cards 
were  removed.  However,  Drapal  said 
News  president  Louis  A.  “Chip” 
Weil  III,  who  was  at  the  game. 


If  the  “Homer  Hanky”  was  an 
unqualified  success  for  the  Star  Tri¬ 
bune  of  Minneapolis,  the  “Go  Get 
’Em  Tigers”  flash  cards  produced 
more  mixed  results  for  the  Detroit 
News. 

Before  the  first  home  game  in  the 
American  League  championship 
series,  the  News  distributed  thou¬ 
sands  of  cards  with  the  booster  mes¬ 
sage  in  Tiger  blue  and  orange. 

For  a  long  time  during  the  game  the 
promotion  worked  just  like  the 
Homer  Hanky. 

“All  game  long  the  fans  had  been 
waving  the  cards  at  the  right 


SNPA  offers  book  to  help  high  school  journalists 


to  pursue  careers  in  journalism,”  the 
handbook  stated. 

Citing  a  study  by  the  American 
Society  of  Editors’  Education  for 
Journalism  Committee,  the  book  said 
nearly  70%  of  professional  journalists 
stated  their  career  choice  was 
influenced  by  high  school  journalism 
(Continued  on  page  30) 


A  new  handbook  to  help  editors 
and  publishers  “assist  and  improve” 
high  school  journalism  programs  has 
been  published  by  the  Journalism 
Education  Committee  of  the  South¬ 
ern  Newspaper  Publishers  Associa¬ 
tion. 

The  committee  is  chaired  by  Billy 
Watson,  publisher  of  the  Columbus 


(Ga.)  Ledger  and  Enquirer. 

The  handbook,  “Helping  High 
School  Journalists,”  stresses  the 
importance  of  secondary  school  pro¬ 
grams  in  influencing  young  people  to 
choose  journalism  careers. 

“There’s  a  correlation  between 
students’  high  school  journalism 
experiences  and  their  later  decisions 
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ADVERTISING 


New  York  Times  regional  newspapers  set  up  ad  network 


By  Debra  Gersh 

The  New  York  Times  Regional 
Newspaper  Group  has  put  together  an 
advertising  sales  network,  available 
to  advertisers  in  any  category,  that 
groups  its  newspapers  into  six 
regional  packages. 

For  example,  the  National  Net¬ 
work  encompasses  all  35  weekly  and 
daily  NYTRNG  papers  in  1 1  states.  A 
full-page  color  ad  at  the  open  line  rate 
for  all  the  papers  in  that  group  without 
the  network  would  cost  the  advertiser 
about  $54,588.93.  Buying  the  same 
papers  as  part  of  the  network,  how¬ 
ever,  now  costs  $30,858.40,  a  dis¬ 
count  of  some  43.5%. 


Each  network  category  is  basically 
a  sub-set  of  the  one  before  it.  For 
example,  after  the  National  Network, 
the  next  group  is  the  Southeast  Net¬ 
work  made  up  of  Louisiana,  Missis¬ 
sippi,  Kentucky,  North  Carolina, 
South  Carolina,  Alabama,  Florida 
and  Tennessee. 

Other  groupings  available  are  the 
East  South  Central,  comprised  of 
Mississippi,  Alabama,  Tennessee, 
and  Kentucky;  the  Florida  Network, 
which  includes  all  the  NYTRNG 
papers  in  that  state;  the  Carolinas 
Network;  and  the  Louisiana  Net¬ 
work. 

The  plan,  which  is  essentially  a  vol¬ 


ume  buy  with  no  category  or  fre 
quency  restrictions,  also  allows 
advertisers  to  put  together  the  net¬ 
works  in  any  combination. 

This  NYTRNG  network  plan  oper¬ 
ates  independently  of  the  group’s 
Classified  Advertising  Recruitment 
Network,  which  offers  discounts 
based  on  the  number  of  papers 
bought.  Recruitment  classified  adver¬ 
tisers  can  run  ads  in  all  or  any  combi¬ 
nation  of  the  group’s  papers  —  mini¬ 
mum  four  —  with  one  order,  one  bill. 
Branham  Newspaper  Sales  repre¬ 
sents  the  recruitment  network.  (For  a 
full  description  of  its  role,  see  E&P, 
June  6.) 


New  API  head  wants  to  raise  training  center’s  profiie 


By  George  Garneau 

Bill  Winter  says  you  will  hear  more 
about  the  American  Press  Institute. 

Winter,  who  left  as  executive  editor 
of  the  Pasadena  (Calif.)  Star-News  to 
take  the  helm  of  API  in  September, 
wants  to  raise  the  newspaper  training 
center’s  profile  a  few  notches. 

“People  are  going  to  be  hearing 
more  from  API,”  he  told  E&P  in  a 
recent  interview  at  his  headquarters 
in  Reston,  Va.  “They’ll  be  seeing 
more  stuff  come  across  their  desks.” 

Saying  API  can  do  more  to  promote 
itself  and  report  its  activities,  he 
vowed  to  increase  publications, 
including  its  newsletter,  API  Round¬ 
table.  He  said  the  API  board  wants 
him  to  reach  out  to  the  newspaper 
industy  to  see  what  more  API  can 
provide  in  training  and  other  pro¬ 
grams. 

Winter  became  API  director  after 
21  years  as  college  teacher.  Asso¬ 
ciated  Press  reporter,  editing  and 
bureau  chief  jobs  at  the  Louisville 
(Ky.)  Courier-Journal,  Akron  (Ohio) 
Beacon  Journal  and  Star-News  — 
and  as  a  country-Western  singer. 

Winter,  who  holds  a  master’s 
degree  in  journalism  from  Ohio  Uni¬ 
versity  and  a  Ph.D.  in  higher  educa¬ 
tion  administration  from  Kent  State 
University,  said  his  new  job  perfectly 
matches  his  educational  and  journa¬ 
listic  experience.  He  takes  over  the 
non-profit  center  with  19  full-time 
employees,  a  budget  of  about  $3  mil¬ 
lion  funded  one-third  by  newspaper 


sponsors  and  the  rest  from  instruc¬ 
tional  fees. 

Winter  replaces  Frank  Quine,  who 
resigned  after  18  years  with  API  to 
pursue  other  interests,  including 


The  Portland  Oregonian  has 
awarded  87  college  scholarships 
totaling  $175,800  to  high  school 
seniors  in  Oregon  and  Clark  County, 
Wash.,  president  and  publisher  Fred 
A.  Stickel  announced. 

The  scholarship  fund  will  also 
award  an  additional  $270,000  in 
renewable  scholarships  for  135  previ¬ 
ous  winners. 


consulting  for  newspapers. 

Winter  said  API  has  begun  a  three- 
phase  computer  program  that  will 
eventually  replace  its  typewriters 
with  computer  terminals. 


Established  with  a  $2-million  gift 
from  the  Samuel  I.  Newhouse  Found¬ 
ation  Inc.,  the  fund  has  given  a  total 
of  $756,000  in  its  first  four  years. 

Recipients  are  picked  by  a  state¬ 
wide  advisory  council  created  by  the 
Oregonian. 

Stickel  noted  the  scholarships  are 
renewable  for  three  additional  years. 


Chicago  Sun-Times  needles  Tribune  Co. 


The  fierce  competition  between  the 
Chicago  Tribune  and  the  Chicago 
Sun-Times  operates  on  two  levels. 

There’s  the  editorial  and  marketing 
competition,  but  there  is  also  a  bat- 
tlefront  in  which  the  two  needle  each 
other  in  subtle  —  and  not-so- 
subtle  —  ways. 

A  good  example  of  the  not-so- 
subtle  was  the  Sun-Times’  recent 
treatment  of  the  final  major  league 
baseball  standings. 

Despite  the  contributions  of  such 
stars  as  Andre  Dawson  and  Rick 
Sutcliffe,  the  Tribune  Co. -owned  Chi¬ 
cago  Cubs  finished  in  last  place  of 
their  National  League  East  division. 


When  the  Sun-Times  printed  the 
final  standings,  however,  it  wasn’t  the 
“Chicago  Cubs”  who  were  listed  in 
last  place  —  but  a  boldface  “TRI¬ 
BUNE  CO.” 

“We’re  having  some  fun,”  Sun- 
Times  managing  editor  Ken  Towers 
explained. 

For  their  part.  Tribune  executives 
mostly  shrugged  it  off. 

A  spokeswoman  for  Tribune  Co. 
executive  vice  president  John  W. 
Madigan,  who  oversees  the  Cubs 
operation,  said  he  would  have  no 
comment. 

—  Mark  Fitzgerald 


Oregonian  awards  87  scholarships 
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Anonymous  sources 

The  use  of  information  from  unnamed  persons  in  news  stories  has 
continued  to  grow  —  is  the  practice  vaiid  or  does  it  mean  iazy  reporting? 


By  M.L.  Stein 

Are  anonymous  sources  the  refuge 
of  lazy  reporters  and  careless  editors 
or  a  necessary  evil  that  is  here  to  stay? 

Michael  Gartner,  editor/owner  of 
the  Ames  (Iowa)  Daily  Tribune  and  a 
Gannett  Co.  general  executive, 
argued  at  a  recent  Associated  Press 
Managing  Editors  panel  that  “the 
good  reporter  can  get  almost  anything 
on  record;  I  think  the  good  city  editor 
or  copy  editor  should  demand  that.” 

Ronald  J.  Ostrow,  a  Los  Angeles 
Times  Washington  reporter  for  22 
years,  said  that,  although  there  are 
problems  with  unnamed  sources, 
many  major  stories  would  not  see 
print  without  them. 

On  the  panel,  “Unidentified 
Sources:  Do  We  Allow  Too  Many 
Newsmakers  to  Hide  in  Our  News 
Columns?”  Ostrow  listed  four  big  sto¬ 
ries  of  his  that  he  claimed  would  not 
have  been  possible  if  he  had  to  name 
sources. 

One  was  a  1969  disclosure  that  for¬ 
mer  Supreme  Court  Justice  Abe  For- 
tas  accepted  $20,000  from  a  financier 
with  “severe  SEC  problems,”  and 
another  that  an  eyewitness  to  the 
Watergate  burglary  was  cooperating 
with  government  prosecutors. 

Ostrow  said  usually  certain  sources 
will  not  allow  their  names  to  be  used 
to  protect  their  jobs  or  because  they 
fear  personal  harm. 

He  conceded  that  some  reported 
facts  in  his  stories  might  have  been 
disclosed  in  legal  or  court  proceed¬ 
ings,  but  others  would  never  have 
come  to  public  attention  if  anonymity 
were  not  promised. 

Ostrow  said  he  was  aware  of  the 
dangers  of  using  mystery  sources. 

“There  is  no  real  accountability  if 
the  source  provides  false  or  distorted 
information,”  he  stated.  “We  are 
opening  ourselves  to  being  used  by 
officials  with  an  ax  to  grind  or  a  turf 
war  to  wage.” 

Reporters,  he  continued,  can  take 
steps  to  protect  themselves  by  not 
publishing  the  word  of  only  one 
unnamed  source  and  trying  to  obtain 
documentary  support. 

Gartner  contended  that  some  news- 


Former  ASNE  president  Michael 
Gartner  contends  a  good  reporter 
should  be  able  to  get  almost  anybody 
to  talk  "on  the  record." 

papers  have  produced  significant 
investigative  stories  without  relying 
on  unidentified  sources. 

He  cited  the  Lexington  (Ky.)  Her¬ 
ald-Leader's  Pulitzer  Prize-winning 
series  on  a  basketball  scandal  that 
used  only  two  anonymous  sources, 
neither  crucial  to  the  stories. 

The  series,  Gartner  recalled, 
quoted  by  name  players  who  admitted 
receiving  cash  payoffs,  as  well  as  high 
school  coaches  and  parents  of  play¬ 
ers. 

“Anonymity  leads  to  doubts”  and 
is  “damaging  to  journalism  because  it 
destroys  credibility,”  Gartner 
charged.  “I  am  not  absolutist  on  the 
issue,  but  I  think  the  use  of  anony¬ 
mous  sources  —  in  all  but  the  most 
delicate  of  stories  —  is  the  sign  of  a 
lazy  reporter  or  a  careless  editor.” 

Gartner,  former  president  of  the 
American  Society  of  Newspaper  Edi¬ 
tors,  contended  that  proliferation  of 
unnamed  sources  has  reached  absurd 
depths. 

An  example,  he  continued,  was  a 
recent  Wall  Street  Journal  story 
about  a  company  takeover  attempt  in 
which  an  unidentified  source 
responded  to  a  reporter’s  question 


with  a  “No  comment.” 

Panel  moderator  Robert  W.  Ritter, 
executive  editor  of  the  San  Bernar¬ 
dino  (Calif.)  Sun,  had  earlier  read  part 
of  a  New  York  Times  story  concerning 
accusations  of  plagiarism  against 
U.S.  Senator  Joseph  Biden,  which 
said:  “A  Biden  aide,  who  asked  not  to 
be  identified,  declined  comment, 
saying  Biden  wanted  to  discuss  it  him¬ 
self. 

Nevertheless,  Ostrow  called  the 
drawing  on  anonymous  sources  a 
“growing  practice”  which  reflects 
today’s  political  climate. 

“This  is  almost  the  last  year  of  a 
two-term  president,”  he  explained. 
“The  city  [Washington,  D.C.])  has 
become  highly  politicized  —  beyond 
the  norm  for  political 
Washington  .  .  .  civil  servants  are 
coming  out  of  the  woodwork  to  tell  of 
actions  they  see  as  at  least  unethical 
and  possibly  illegal.” 

Many  of  them,  Ostrow  observed, 
will  not  let  their  names  be  used. 

The  reporter  said  he  follows  the 
Los  Angeles  Times  rule  that  allows 
dependence  on  concealed  sources 
only  “when  there  is  no  other  way  to 
obtain  the  information,  and  then  w« 
do  all  we  can  to  describe  for  the 
reader  where  the  source  is  coming 
from.” 

SNPA  forms 
committee  to 
examine  illiteracy 

The  Southern  Newspaper 
Publishers  Association  has  formed  a 
special  committee  to  determine  what 
role  the  association  should  play  in 
combating  illiteracy. 

Creed  Black,  publisher  of  the  Lex¬ 
ington  (Ky.)  Herald-Leader  and 
SNPA’s  new  president,  announced 
the  formation  of  the  committee  on 
Oct.  14. 

Black  named  Bob  Hively, 
publisher  of  the  Knoxville  (Tenn.) 
News-Sentinel  to  chair  the  commit¬ 
tee. 
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WEEKLY  EDITOR 


Roswell  Bosworth  Jr. 
East  Bay  Newspapers 
Bristol,  R.l. 


By  Tom  Riordan 

Nobody  has  ever  called  Ros  Bos¬ 
worth  Jr.  the  Al  Neuharth  of  small 
hometown  journalism.  But  they 
could. 

This  Rhode  Island  publisher  of  four 
community  tabloid  weeklies,  a  total 
market  coverage  paper,  and  a  full-run 
classified  section,  has  all  the  charac¬ 
teristics  of  the  media  giants. 

Like  Neuharth,  Bosworth  dreams. 
He  carefully  maps  objectives  and 
conquers  them.  He  sticks  out  his 
neck,  and  he  ends  up  a  winner. 

From  solid  weekly  newspaper 
stock,  Ros,  now  60,  grew  up  hanging 
around  the  family’s  tiny  Bristol  Phoe¬ 
nix.  He  watched  his  parents,  Roswell 
Sr.  and  the  late  Edith  Bosworth, 
struggle  through  the  Great  Depress¬ 
ion. 

“Dad  and  Mom  worked  their  heads 
off.  They  kept  a  business  going  that 
had  no  real  chance.  They  put 
everything  —  heart  and  soul  —  into 
it,”  Ros  recalls.  “Their  gross  in  1940 
was  $37,000,  and  $20,000  of  that  was 
in  job  printing.” 

During  his  World  War  II  duty  in  the 
Air  Force  and  then  as  a  student  at  the 
University  of  Rhode  Island  working 
as  a  reporter  for  the  college  paper, 
Ros  Jr.  often  thought  about  the  Phoe¬ 
nix  and  wondered,  when  it  came  his 
turn,  what  he  could  do  to  build  on  the 
efforts  of  his  folks. 

In  1947,  he  enrolled  for  a  summer 
course  in  newspaper  management  at 
Northwestern  University.  Included 
was  a  field  trip  to  the  Pioneer  Press 
operation,  which  then  published  a 
dozen  large  weeklies  in  suburban  Chi¬ 
cago. 

Ros  suddenly  had  his  plan  —  the 
creation  someday  of  mini  Pioneer- 
type  network  of  weeklies  around 
Bristol  in  the  East  Bay  area. 

“Development  of  a  Newspaper 
Group”  became  his  40-page  North¬ 
western  course  theme,  and  it  got  an 
“A”  from  professor  Floyd  Aspan. 
That  fall  when  Ros  Jr.  came  aboard 
the  Phoenix  full  time,  he  kept  his  long- 
range  goal  firmly  in  mind. 


(Riordan  is  a  free-lance  writer.) 
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Roswell  "Ros"  Bosworth  Jr. 

“I  worked  with  my  dad  until  1970 
and  I  still  maintain  a  day-to-day  con¬ 
tact  with  him.  He’s  88  and  we  are  very 
close.  He  is  very  much  a  part  of  this 
organization.” 

Ros  Sr.  still  writes  his  “This  &  That 
From  Here  and  There  by  the  Scribe” 
column  almost  every  week. 

“First  I  had  to  talk  Dad  out  of  job 
printing  in  the  late  1950s.  1  felt  that  no 
way  could  a  paper  grow  when  the 
lowest  common  denominator  was  a 
two-dollar  ticket  order.” 


The  same  year,  Ros  got  the  Sakon- 
net  Times  rolling.  It  now  goes  into 
5,895  homes. 

In  1970,  he  created  the  East  Bay 
Window,  a  common-feature  section 
for  his  four  weeklies.  It  also  became 
his  TMC  product,  with  an  additional 
free  circulation  of  19,000. 

Ros’s  boldest  move  came  in  1983, 
the  introduction  of  the  sixth  element 
in  his  network.  Called  East  Bay  Clas¬ 
sifieds  and  printed  on  yellow  stock,  it 
has  a  press  run  of  25,0()0.  Ros  spun  off 
want  ads  from  all  papers  into  this 
separate  section,  which  is  stuffed  into 
his  five  publications. 

That  exploded  into  a  vastly 
expanded  classified  market  in  auto, 
real  estate  and  employment  advertis¬ 
ing,  both  liners  and  display.  This 
year’s  total  operation,  with  50 
employees,  will  gross  $1.5  million. 

Historic  Bristol  sits  on  a  peninsula 
jutting  into  beautiful  Narragansett 
Bay,  which  opens  into  the  Atlantic 
Ocean. 

Always  dominated  by  the  sea,  Bris¬ 
tol  has  gone  from  port  for  privateers 
to  whalers,  to  boat  builders  for  war 
and  now  for  pleasure.  Along  the  way 
were  textile  and  shoe  industries. 

Italian  and  Portuguese  immigrants 
were  attracted  to  the  town,  as  were 
wealthy  sea  captains,  who  erected 
multitudes  of  magnificent  Colonial 


“I  was  chairman  of  the  commission  which  wrote  the 
charter  of  the  town  about  20  years  ago,  and 
chairman  of  the  harbor  deveiopment  commission. 
Both  were  eiected  offices,  nonpartisan.” 


In  1958,  he  made  his  first  network 
move,  founding  and  editing  the  now 
4,602-circulation  Barrington  Times. 

In  1961  Ros  Jr.  started  the  Warren 
Times-Gazette,  circulation  3,025,  and 
was  its  first  editor. 

In  1966,  the  Bosworths,  with  their 
flagship  Phoenix  reaching  the  5,000- 
subscriber  plateau,  purchased  a  Goss 
Community  offset  press,  which  since 
has  grown  to  five  units.  This  opened 
the  door  to  more  growth. 


homes,  most  still  beautifully  pre¬ 
served. 

Since  1837,  the  Phoenix  has  been 
Bristol’s  community  newspaper. 

The  Bosworths,  owners  since  1928, 
can  take  pride  in  the  words  of  Mrs. 
Delores  Medeiros,  who  works  at  Bris¬ 
tol’s  popular  Sunset  Bakers.  “If  you 
want  to  know  what’s  going  on  in  Bris¬ 
tol,  you’ll  find  it  in  the  Phoenix. 

“We  are  all  things  to  the  commu- 
(Continued  on  page  38) 
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MEWS-QRIP^”- Single  dripper  Conveyor 
Another  Innovation  from  GMA 


SiriQLE  GRIPPER 
COMVEYOR  FOR  THE 
NEWSPAPER  MAILROOM... 
AT  AM  AFFORDABLE  PRICE. 

GMA  -  responding  to  the  needs  of 
the  newspaper  industry  -  introduces 
its  patented  NEWS-GRIP  Single 
Gripper  Conveyor  System.  NEWS- 
GRIP,  along  with  GMA’s  patented 
PRECISION  LAP  MAKER™,  answers 
the  problem  of  precise  pick-up  at 
the  press  folder  and  guarantees 
individual  product  control  through¬ 
out  the  mailroom.  All  at  a  price  that 
can  be  afforded  by  the  smallest  daily 
to  the  largest  metro  newspaper. 

NEWS-GRIPoffersgreater  flexibility 
than  standard  wire  or  belt  conveyors 
for  both  on-line  insertion  and  press 
delivery.  Also  the  modular  design 
offers  a  more  trouble-free  operation 
with  easier  maintenance. 

GMA  responds  to  the  needs  of  the 
newspaper  industry  as  also  shown 
by  the  strong  acceptance  of  its  new 
SLS-1 000  inserting  system.  Why  not 
join  the  growing  family  of  GMA 
users  and  increase  your  mailroom 
capabilities  today? 

NEWS-GRIP™  Single  Gripper 
Conveyor  offers: 

•  PRECISION  LAP  MAKER™  for 
precise  pick  up  at  press  folder. 

•  Individual  pick  up  and  transport 

•  Greater  flexibility  than  wire  or  belt 
conveyor 

•  Fast,  easier  maintenance 

•  Quiet  and  cleaner  operation 

•  An  affordable  price 


Graphic 
Management 
Associates,  Inc. 

The  Inserter  Company 


Manufacturing  and  Engineering 
934  Marcon  Blvd. 

Allentown,  PA  18103 
Telephone  215-264-2460 
Facsimile  215-264-3325 


Headquarters  and  Sales 
1 1  Main  Street 
Southboro,  MA  01772 
Telephone  617-481-8562 
Facsimile  617-485-2060 


Survey:  j-school  students  distrust  business  people 


Journalism  students  believe  busi¬ 
ness  people  aren’t  basically  honest, 
reap  high  profits,  and  run  inaccurate 
advertising. 

Nonetheless,  these  future  journal¬ 
ists  say  they  believe  in  the  American 
system  of  free  enterprise. 

That  was  the  mixed  bag  of  bad  news 
and  good  news  for  business  leaders 
according  to  a  survey  of  more  than 
500  journalism  students  from  1 1  col¬ 
leges. 

The  survey  was  conducted  in  the 
fall  of  1986  by  Ted  Kidds,  assistant 
professor  of  advertising  at  Western 
Kentucky  University.  The  results  of 
the  study  were  released  only  recently. 

The  study  revealed  future  journal¬ 
ists  who  plainly  are  skeptical  of  busi¬ 
ness  people  and  their  practices,  yet 
are  equally  distrustful  of  government 
regulation. 

“Apparently,  the  student  journal¬ 
ists  are  mature  enough  to  recognize 
that  they  live  in  an  imperfect  world. 
They  are  willing  to  bear  the  cost 
which  business  freedom  carries  with 


it  in  the  form  of  a  degree  of  dishon¬ 
esty.  In  short,  the  students  are  not 
willing  to  throw  out  the  baby  with  the 
bath  water,”  Kidd  said. 

For  business  leaders  who  believe 
the  press  is  already  unduly  hostile, 
some  results  will  be  particularly  dis¬ 
comfiting. 

For  example,  more  than  half  — 
58%  —  disagree  with  the  statement, 
“American  businessmen  are  basi¬ 
cally  honest.” 

By  a  wide  margin  —  75.2%  to 
24.6%  —  j-students  disagree  with  the 
statement  that  “corporate  advertis¬ 
ing  presents  a  clear  and  accurate  pic¬ 
ture  of  a  company.”  And  58.7% 
believe  “deceptive  advertising  is 
commonplace  in  business.” 

These  journalists  of  the  1990s  also 
believe  that  “advertising  meant  to 
influence  government  officials”  is  not 
a  “legitimate  practice.”  More  than 
half  —  56.9%  —  feel  that  way. 

Yet  by  overwhelming  numbers  — 
67.4%  to  32.6%  —  the  same  students 
disagree  that  government  should 


place  more  control  on  advertising. 

Even  larger  numbers  believe  “the 
U.S.  economy  is  strengthened  by 
advertising”  —  86.4%  —  and  that 
“advertising  is  essential  in  a  competi¬ 
tive  society”  —  96.2%. 

The  students  have  a  somewhat 
exaggerated  view  of  corporate  prof¬ 
its.  More  than  two-thirds,  for  exam¬ 
ple,  believe  that  it  is  “not  uncom¬ 
mon”  for  companies  to  keep  25%  or 
more  of  their  sales  volume  as  profit. 

The  survey  sample  was  evenly 
divided  between  juniors  and  seniors, 
but  two-thirds  of  respondents  were 
female. 

J-students  at  these  schools  were 
surveyed:  Bowling  Green  State  Uni¬ 
versity  (Ohio);  University  of  Florida; 
Indiana  University;  University  of 
Kansas;  University  of  North  Car¬ 
olina;  University  of  Oregon;  Pepper- 
dine  University  (California);  San  Jose 
State  College  (California);  University 
of  Texas;  Western  Kentucky  Univer¬ 
sity;  and  the  University  of  Illinois. 


H.  L.  MENCKEN 
WRITING  AWAKD 


One  of  the  most  well-armed 
wits  in  the  English  language, 

H.  L.  Mencken  respected 
rapier-sharp  prose  and  the 
surgical  skill  to  wield  it. 

We  honor  that  tradition  each 
year  when  The  Baltimore  Sun 
selects  a  newspaper  writer 
whose  regularly  published 
columns  of  opinion  and  com¬ 
mentary  reflect  Mencken’s 
frank  literary  style  and 
acerbic  wit. 


THE  BALTIMORE  SUN 


The  Baltimore  Sun  is  pleased 
to  announce  Paul  Greenberg  as 
winner  of  the  7th  annual  H.  L. 
Mencken  Writing  Award.  Syn¬ 
dicated  columnist  and  editorial 
page  editor  of  The  Pine  Bluff 
Commercial  in  Arkansas, 
Greenberg  captures  Mencken’s 
originality,  precision 
and  fire. 
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Quality  and  commitment: 
The  best  in  foreign  coverage 


“What  happens  in  Mexico  City 
affects  what  happens  in  Dallas, 
what  happens  in  New  York,  and 
vice  versa,”  says  Soil  Sussman, 
news  editor  in  the  Mexico  City 
bureau  of  The  Associated  Press. 

“You  have  to  keep  that  double 
perspective  of  being  familiar  enough 
with  Mexico  and  Central  America  to 
understand  what’s  going  on  there  but 
to  not  lose  sight  of  what  people  in  the 
United  States  need  to  hear  about.” 

AP’s  reputation  for  a  commitment 
to  serious  international  reporting 
lured  Sussman  to  AP  eight  years 
ago.  A  Latin  America  specialist,  he 
has  spent  the  last  four  years 
reporting  about  that  region,  based 
in  Mexico. 


“What  we’re  not  doing  is  in-and- 
out  reporting;  we’re  not  popping  in 
for  a  day  or  two.  We’re  committed  to 
really  understanding  what's  going 
on  and  to  being  everywhere.” 

Everywhere  means  AP  bases 
in  70  countries,  with  roving 
correspondents  extending  that 
reach.  AP’s  foreign  news  staffs  have 
a  mandate  to  bring  the  world  closer 
to  the  thousands  of  member 
newspapers  and  broadcasters  who 
own  AP. 

Like  Sussman,  the  2,850  people 
who  staff  AP’s  219  offices  around 


the  world  are  dedicated  to  giving 
these  members  the  highest  quality 
service  in  the  news  industry  — 
a  goal  that  is  a  continuing 
commitment  by  everyone  in  AP. 

“During  the  earthquake  last  year 
we  lost  our  bureau,  and  we  had  to 
cover  a  very  difficult  story  really  off 
the  cuff.  Everyone  in  the  AP  system 
cooperated.  We  had  help  from  LA 
and  from  Houston,  we  had 
incredible  support  from  the  New 
York  desks.  You  could  see  the 
quality,  capable  people  all  along 
the  line.” 


Associated  Press 

Quality.  Ccxrimitment. 


Soil  Sussman  greets  youngsters  at  an  orphanage.  Nuestros  Pequenos  Hermanos.  near  Cuernavaca.  Mexico. 


Bob  Daugherty 


Settlement  reached  in  printers’  strike  at  Chicago  Tribune 


The  Chicago  Tribune  has  reached  a 
tentative  settlement  in  the  108-week- 
old  strike  by  printers  in  the  Chicago 
Typographical  Union  Local  16. 

According  to  reported  terms  of  the 
settlement,  126  of  the  183  printers 
who  struck  July  18,  1985,  will  not 
return  to  work. 

Some  126  replacement  printers 
hired  by  the  paper  will  continue  to 
work  at  the  Freedom  Center  produc¬ 
tion  plant.  They  will  become  union 
members,  though  it  remains  unclear 
whether  they  will  get  raises  under  the 
settlement. 

Published  reports  have  put  the  new 
workers’  wages  at  about  $8  an  hour; 
before  the  strike  union  workers 
earned  $14.05  an  hour  for  day  shift 
work. 

Another  57  union  printers,  who 
agreed  to  return  to  work  uncondition¬ 
ally  in  February  1986,  will  stay  on  the 
job  with  what  both  sides  say  will  be 
increased  job  security.  The  details  of 
the  agreement  have  not  yet  been 
worked  out,  CTU  Local  16  president 
David  Donovan  said. 


Union  members  will  get  a  raise 
equal  to  that  paid  at  the  rival  Chicago 
Sun-Times,  which  is  $17.25  at  the 
night  differential  rate.  They  will  also 
be  eligible  for  a  $30,000  cash  buyout. 

The  printers  and  two  other  produc¬ 
tion  unions  originally  walked  off  the 
job  in  a  dispute  over  management 
interpretation  of  the  lifetime  job  guar¬ 
antee  they  were  given  in  a  1975  con¬ 
tract.  The  Tribune  had  sought  to 
move  some  union  members  into  other 
lines  of  work,  sometimes  in  different 
union  jurisdictions. 

This  settlement  reportedly  will  give 
the  Tribune  more  flexibility  in  moving 
union  employees  to  different  work 
duties,  but  the  details  of  that  flexibil¬ 
ity  remain  unclear. 

The  126  union  printers  who  will  not 
return  to  work  will  be  paid  lifetime 
annuities. 

Though  many  different  figures  have 
emerged  on  that  annuity,  union  presi¬ 
dent  Donovan  said  no  definite  amount 
has  yet  been  set. 

“It  is  a  real  monster.  You  can  just 
imagine  the  complexities,”  he 


observed.  “The  figures  aren’t  firm 
even  in  my  mind.” 

Under  the  settlement,  the  lifetime 
annuity  must  be  at  least  $500  a  month. 
The  final  figure  will  depend  on  the 
cash  settlement,  an  amount  reported 
to  be  about  $8  million. 

Even  with  the  printers’  agreement, 
some  650  members  of  two  other 
unions  —  Chicago  Web  Printing 
Pressmen  Local  7  and  Chicago  Mail¬ 
ers  Union  Local  2  —  remain  on 
strike. 

However,  union  officials  say  the 
Tribune  has  indicated  it  is  ready  to 
settle  those  strikes  as  well. 

The  agreement  came  just  a  few 
days  before  the  Tribune  and  the  CTU 
were  to  go  to  trial  on  the  union’s  law¬ 
suit  claiming  the  paper  violated  the 
1975  lifetime  job  guarantee. 

Donovan  said  the  settlement  will  be 
put  to  a  vote  Oct.  25. 

Members  who  have  walked  a  daily 
picket  in  front  of  Tribune  Tower  and 
the  Freedom  Center  through  two  sti¬ 
fling  summers  and  two  Chicago  win- 
(Continued  on  page  38) 


FROM  COVINGTON,  Louisiana,  May  1987.  .  . 

“Walker  Percy,  the  novelist,  sits  in  a  restaurant  with  his  buddies 
eating  white  chunks  of  fried  catfish  and  washing  them  down  with  100- 
proof  Jack  Daniel’s  on  the  rocks.  The  catfish  is  steaming  hot  and  they 
drink  the  bourbon  out  of  big  tumbler  glasses.  It  is  an  ordinary  Wednes¬ 
day  afternoon. 

“As  the  talk  ranges  over  basketball,  politics  and  sex,  Percy’s 
friends— his  brother  Phinizy,  a  surgeon,  a  real  estate  man,  a  business 
executive,  a  car  dealer — seem  distinctly  unawed  by  his  status.  To 
them,  the  leading  literary  figure  and  philosopher  of  modern  despair, 
who  has  been  called  the  nation’s  most  important  Catholic  writer,  whom 
Harvard  psychiatrist  Robert  Coles  considers  ‘a  gift  from  the  Lord’s 
grace  to  America,’  and  whose  new  novel  The  Thanatos  Syndrome  has 
hit  the  best-seller  charts  with  a  first  printing  of  75,000  copies,  is  simply 
their  old  buddy  Walker. 

“The  voices  are  rich,  southern,  and  full  of  laughter,  the  syntax  gar¬ 
bled  and  punctuated  with  ‘ain’ts’  as  six  smart  upper-middle-class  gents 
enjoy  playing  at  good  ol’  boys. 

“‘I  think  the  three  of  ’em  should  be  executed!’  declares  George 
Cross,  referring  to  the  Marine  guards  in  Moscow. 

“Td  like  to  meet  that  Soviet  gal,’  says  Percy. 

‘Vigorous  at  70,  he  hunkers  down  over  his  plate,  elbows  planted 
firmly  on  the  table,  eyes  roving  mischievously  for  a  target.  He  settles  on 
the  fact  that  his  guest  isn’t  drinking. 

“May  be  good  for  your  liver,’  he  says  with  a  twinkle  in  his  deep 
blue  eyes,  ‘but  I  don’t  know  if  it’s  so  good  for  your  psyche.’ " 

—Phil  McCombs  of  The  Washington  Post 


Outstanding  in  the 

LOS  ANGELES  TIMES- 
WASHINGTON  POST  NEWS  SERVICE 

1150 15th  St.  N.W.,  Washington,  DC  20071 
202  334-6173 
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WHildyoue^^? 


Not  likely.  Not  if  you’re  a  college  graduate  who 
could  start  in  another  field  at  what  a  teacher 
earns  after  1 5  years  on  the  job. 

Thats  why  America  desperately  needs  teachers.  One 
million  teachers  between  nowand  1990.  By  every  meas¬ 
ure,  were  going  to  be  several  hundred  thousand  short. 

Imagine  if  we  were  talking  about  a  shortage  of 
physicians  and  surgeons.  A  massive  teacher  shortage 
nas  just  as  serious  consequences  on  our  society. 

Who  will  be  there  to  prepare  future  generations  to 
enter  all  the  professions  if  there  aren’t  enough 
teachers  to  do  the  job? 

Shortages  already  exist  all  across  this  country, 
because  for  years  college  students  in  droves  have  chosen 
not  to  become  teachers.  In  1967, 22%  of  all  college  fresh¬ 
men  planned  on  teaching.  By  1985  only  6%  of  the 
students  polled  said  they  wanted  to  teach. 

What  keeps  college  students  from 
wanting  to  be  teachers? 

First  and  foremost,  pay. 


nea 


Right  now  there  are  four  million  Americans  certified 
to  teach  who  aren’t  in  the  classroom.  And  one-quarter 
of  all  education  graduates  decided  never  to  seek  teach¬ 
ing  jobs.  Countless  more  considered  education  but 
decided  not  to  make  it  their  major. 

America  has  lost  a  generation  of  teachers,  lb  fill 
in  the  gaps,  schools  are  using  teachers  out  of  the  fields 
of  expertise  or  uncertified  teachers  to  make  sure  class¬ 
rooms  aren’t  empty.  This  severely  hurts  the  education 
process  and  masks  the  severity  of  the  teacher  shortage. 

In  a  recent  gallup  poll,  commissioned  by  the  NEA, 
80%  of  the  American  people  favor  higher  teacher  sala¬ 
ries.  Almost  half  of  those  surveyed— 4 1%— said  they 
are  willing  to  pay  higher  taxes  to  see  that  teachers  are 
paid  properly. 

Americans  want  it.  America  desperately 
needs  it. 

Qualified  teachers,  paid  professional 
wages.  So  that  becoming  a  teacher  is  once 
again  a  respected  and  vmued  choice. 


The  Subject  is  Excellence. 


G 1967  Nuional  Education  Association 


J-school  grads  shun  community  papers 

Ex-professor  says  one  reason  Is  that  colleges  offer  few  courses  about 
community  journalism;  another  Is  that  salary  demands  can’t  be  met 


By  M.L.  Stein 

Journalism  graduates,  particularly 
from  the  bigger  schools,  tend  to  shun 
community  newspapers  for  various 
reasons,  of  which  low  pay  is  only  one. 

This  was  the  conclusion  reached  at 
a  recent  meeting  of  the  National 
Newspaper  Association’s  journalism 
education  committee  in  Portland, 
Ore. 

The  committee,  which  met  during 
NNA’s  102nd  annual  convention, 
generally  agreed  that  among  the  rea¬ 
sons  j-grads  snub  small  dailies  and 
weeklies  is  that  they  have  been  taught 
little  or  nothing  about  community 
journalism  in  college. 

“Their  assignments  tend  to  focus 
on  metro  newspapers,”  said  commit¬ 
tee  chairman  Leonard  W.  Lanfranco, 
executive  director  of  the  Oregon 
Newspaper  Publishers  Association. 


Moreover,  he  continued,  many 
journalism  instructors  don’t  mention 
community  papers  in  their  lectures, 
giving  students  no  experience  of 
them. 


Lanfranco  spoke  from  a  deep  back¬ 
ground  on  the  issue.  He  is  a  former 
university  journalism  professor  and 
was  executive  director  of  the  Associ¬ 
ation  for  Education  in  Journalism  and 
Mass  Communications  headquar¬ 
tered  at  the  University  of  South  Car¬ 
olina. 

“The  curriculum  should  show  both 


sides  of  newspapering,  but  usually  it 
doesn’t,”  he  observed. 

Committee  member  Ed  Arnold,  a 
newspaper  design  consultant  who  for¬ 
merly  taught  journalism  at  Syracuse 


University,  said  there  is  a  need  for 
courses  in  community  journalism  and 
newspaper  management,  asserting 
that  there  isn’t  even  a  current  text¬ 
book  on  these  subjects. 

The  lack  of  applicants  at  small 
papers  is  especially  serious  in  view  of 
the  dwindling  number  of  j-students 
opting  for  newspaper  sequences,  it 
was  noted. 

Gene  Chamberlin,  editor  and 
publisher  of  the  weekly  Mobridge 
(S.D.)  Tribune  and  a  member  of  the 
accrediting  committee  of  the  Accred¬ 
iting  Council  on  Education  in  Jour¬ 
nalism  and  Mass  Communications 
(ACEJMC),  noted  that  only  22%  of 
journalism  students  are  in  news-edi¬ 
torial  options  and  most  of  those  seek 
jobs  on  larger  dailies. 

In  response  to  a  question  from  a 
committee  member,  Chamberlin  said 
ACEJMC  does  not  have  a  special  cat¬ 
egory  for  community  newspapers, 
dealing  only  with  the  different 
sequences  in  a  journalism  program. 

According  to  Chamberlin,  another 
reason  graduates  steer  away  from 
towns  like  Mobridge  is  that  the  com¬ 
munity’s  lifestyle  is  built  around  mar¬ 
riage. 

“Since  many  of  the  graduates  are 
single,  they  have  trouble  fitting  into 
communities  like  ours,”  he 
explained. 

Money,  however,  did  come  up 
during  the  discussion.  Entry-level 
newspaper  salaries  average  about 
$13,000  and  a  number  of  weeklies 
cannot  meet  that  figure,  it  was  noted. 

Jack  Tarr,  editor  and  general  man¬ 
ager  of  the  Banner  Press  in  David 
(Continued  on  page  38) 


John  McLaughlin  fuels  the  fire  while  respected  journal¬ 
ists  jack  Germond,  Morton  Kondracke,  and  Robert 
Novak  provide  informative  and  often  eijplosive  opinions. 

join  them  all  on  the  McLaughlin  Group.  It  just  might  be  the 
freshest,  boldest,  most  incisive  political  show  on  the  air. 

Don’t  miss  it.  The  people  who  run  this  country  never  do. 

The  McLaughlin  Group 

Made  possible  by  a  grant  from  GE. 


Check  local  listings  for  station  and  time. 


The  lack  of  applicants  at  small  papers  is  especially 
serious  in  view  of  the  dwindling  number  of  j-students 
opting  for  newspaper  sequences,  it  was  noted. 
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jNietir  ||ork  ^ime$ 


Online  via  Nexisfdirect  to  your  newsroom:  full 
text  of  every  news  story  feature,  editorial  and 
column  in  today’s  Times  delivered  the  next  day 
on  your  own  terminal.  Plus  every  word  pub¬ 
lished  in  The  Times  since  June,  1980.  As  well  as 
short  takes  of  some  1,500,000  Times  articles 
from  the  past  17  years. 


With  the  Information  Bank  of  The  New  York 
Times  at  your  fingertips,  is  there  any  limit  to 
what  you  and  your  staff  can  do?  Think  about  it. 

For  full  details  about  The  New  York  Times 
Information  Bank  via  Nexisfcall  1-800-227 
-4908.  Or  write  Mead  Data  Central,  P.O.Box 
1830,  Dayton,  OH  45401. 


Editor  cites  1 8-month’Oid  survey  and  says: 

Newspapers  can  do  more  to  meet  reader  needs 


By  M.L.  Stein 

One  of  the  organizers  of  the  “Love 
Us  and  Leave  Us”  readership  survey 
told  community  publishers  they  can 
lead  the  way  in  applying  the  lessons 
learned  from  the  study. 

Addressing  the  recent  102nd  annual 
convention  of  the  National  Newspa¬ 
per  Association  in  Portland,  Ore., 
Dennis  Dible,  managing  editor  of  the 
Vancouver  (Wash.)  Columbian,  said 
metro  newspapers  can  learn  much 
from  weeklies  and  small  dailies,  parti¬ 
cularly  in  how  to  be  more  approach¬ 
able  and  accountable  to  readers. 

Dible  was  a  member  of  American 
Society  of  Newspaper  Editors’  read¬ 
ership  and  research  committee, 
which  launched  the  “Love  Us  and 
Leave  Us:  New  Subscribers,  One 
Year  Later”  survey. 

It  was  released  in  April  1986. 
Selecting  nine  daily  newspapers  of 
varying  circulations,  the  research  by 
Virginia  Dodge  Fielder  of  Knight- 
Ridder  Inc.,  and  Beverly  A.  Barnum 
of  Harte-Hanks  Communications 
Inc.,  tracked  1,745  new  subscribers 
concerning  reader  interests,  content 
quality,  circulation  approaches,  ser¬ 
vice  and  pricing. 

The  results  showed  that  new  sub¬ 
scribers  spoke  highly  of  news  con¬ 
tent,  yet  almost  half  allowed  their 
subscriptions  to  lapse  within  12 
months.  The  study  concluded  that 
new  approaches  are  needed  to  fulfill 
readers’  appetites  for  local  news. 

According  to  Dible,  newspapers 
have  yet  to  grasp  fully  the  implica¬ 
tions  of  the  study  which  raised  the 
question  of  whether  they  are  suffi¬ 
ciently  compelling  and  well-packaged 


to  retain  reader  interest. 

Commented  Dible:  “Although  edi¬ 
tors  give  lip  service  to  reader  needs, 
in  fact  they  often  continue  to  have  a 
stenographic  approach  to  journalism 
in  which  news  is  what  is  announced 
by  institutions.  In  the  future,  they  will 
think  even  more  about  what  people 
talk  about  to  each  other.  They  will 
even  think  about  what  they  as  jour¬ 
nalists  talk  about  to  each  other  in  the 
office.  They  finally  woke  up  to  the 
enormous  appetite  for  business  news, 
but  it  took  a  long  time.” 


Editors,  he  continued,  pay  lip  ser¬ 
vice  to  readers’  needs  by  running 
trend,  analytic  and  background  sto¬ 
ries,  but  many  do  little  to  probe  their 
everyday  concerns  and  problems. 


See  related  story  on  page  28. 


“Be  useful  to  readers,”  Dible 
advised.  “Be  more  compelling  to  read 
and  easier  to  use.  Stay  unique.  What 
works  for  USA  Today  and  the  Wall 
Street  Journal  may  not  work  for  you. 
Not  everyone  has  to  write  inch-and-a- 
half  stories.” 

The  speaker  stressed  the  impor¬ 
tance  of  “chicken  dinner”  news  — 
stories  about  service  clubs  and  com¬ 
munity  sports. 

Dible  said  he  puts  into  practice 


what  he  preaches  at  his  own  daily, 
where  reader  requests  for  insertion  of 
such  items  as  scholarship  winners  are 
given  immediate  attention.  The 
Columbian  also  sponsors  a  public 
advisory  board,  which  offers  sugges¬ 
tions  to  the  paper,  he  added. 

Dible  suggested  that  newspapers 
develop  reader-editor  symposiums  to 
put  the  latter  more  in  touch  with  their 
communities. 

In  terms  of  circulation,  he  said 
newspapers  must  learn  to  deal  with 
the  fact  that  many  people  move  often. 


Accepting  some  “churn”  as  a  cost  of 
doing  business  is  the  right  policy,  he 
added. 

Single-copy  sales  also  are  too  often 
neglected,  Dible  pointed  out,  noting 
that  many  persons  who  cancel  sub¬ 
scriptions  keep  buying  the  paper  on  a 
daily  or  weekly  basis. 

“Brand  loyalty”  for  these  readers 
can  be  created  by  promoting  tomor¬ 
row’s  edition  each  day,  Dible  said. 

Strategies  for  improving  reader 
retention  are  more  easily  effected  on 
small  newspapers,  which  could  lead 
the  way  in  helping  solve  this  crucial 
problem,  he  concluded. 

In  other  business,  NNA  elected 
1987-88  officers.  The  new  president  is 
Webster  Hawkins  of  the  Oswatomie 
(Kan.)  Graphic,  who  succeeds  Dick 
Nafsinger  of  the  Hood  River  (Ore.) 
News. 

Other  officers  elected  were 
Thomas  Bradlee  of  the  Chesapeake 
Publishing  Co.,  Elkton,  Md.,  vice 
president;  and  John  Andrist  of  the 
Crosby  (N.D.)  Journal,  treasurer. 


New  AP  bureau 

The  Associated  Press  has  opened 
its  142nd  bureau  in  the  United  States 
in  Lubbock,  Texas.  Wendy  Lane,  23, 
a  newswoman  in  the  Dallas  AP,  has 
been  appointed  the  first  correspon¬ 
dent  in  Lubbock. 


The  Fayetteville  Observer 

and 

THE  FAYETTEVILLE  TIMES 

Two  more  newspapers  hove  chosen  VU/TEXT’s 
electronic  library  system,  SAVE 

VU/TEXT 

A  Knight-Ridder  Company 


“Although  editors  give  lip  service  to  reader  needs, 
in  fact  they  often  continue  to  have  a  stenographic 
approach  to  journalism  in  which  news  is  what  is 
announced  by  institutions.” 
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Some  geniuses  are  more  prolific  than  others 


The  more  you  know,  the  more  you  can  do.  Naturally,  a  duplicator  that  does  so  much 
That's  the  genius  of  the  Xerox  9900  duplicator,  so  easily  requires  less  of  your  attention.  In 
It’ll  take  a  job  and  run  with  it  at  fact,  the  9900  will  free  you  to  do 
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than  any  other  copier.  Xerox  is  always  ready  to  serve  you. 

Then,  it’ll  take  on  more.  And  more.  And  They're  the  best  trained,  best  equipped  pro- 
more.  The  9900  can  preprogram  up  to  10  jobs  fessional  team  in  the  industry, 
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ever  needed.  Just  the  touch  of  a  button,  and  help  of  the  9900  or  the  steady  drive  of  the 

the  job  you  want  appears  on  the  Electronic  10%  and  1050,  you  can  always  depend  on 

Control  Center  display  screen.  Xerox  Marathon  copiers.  Talk  with  us  at 

Even  the  most  complicated  jobs  can  be  1-800-TEAM-XRX,  ext.  165  B. 
done  in  one  uninterrupted  sequence.  From  Xerox  brings  out  the  genius  in  you. 
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options.  From  on-line  f ^nishing  to  automatic  un- 
loading.  If  a  rush  job  comes  in,  the  9900  is  able 
to  interrupt  itself,  handle  the  rush  as.signment.  . 
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Editors  told  to  interact  with  circulators,  carriers 

Editor,  publisher,  circulation  exec  offer  their  views  on  retaining  readers 


By  M.L.  Stein 

A  close  working  relationship 
between  editors  and  circulation  per¬ 
sonnel  is  crucial  to  retaining  readers, 
experts  from  both  areas  agreed  at  the 
recent  Associated  Press  Managing 
Editors  convention  in  Seattle. 

Eugene  Roberts,  executive  editor 
of  the  Philadelphia  Inquirer  and 
president  of  Philadelphia  Newspa¬ 
pers,  warned  of  continuing  losses  of 
duplicate  readership  unless  metro 
newspapers  give  suburban  subscrib¬ 
ers  heavy  doses  of  news  in  their  areas, 
as  well  as  the  staples  of  national  and 
international  news  and  sports. 

Roberts,  whose  jurisdiction 
includes  circulation,  urged  editors  to 
become  acquainted  not  only  with  cir¬ 
culation  directors,  but  district  manag¬ 
ers  as  well  for  their  ideas  on  building 
readership. 

“When  is  the  last  time  you,  as  an 
editor,  took  a  district  manager  to 
lunch?”  he  asked.  “They  will  tell  you 
what  it’s  really  like  in  the  trenches.  If 
you  are  losing  circulation  in  a  partic¬ 
ular  area,  a  talk  with  a  district  man¬ 
ager  may  be  vital.” 

Roberts  contended  that  newspa¬ 
pers  are  not  responsive  enough  to 
readers’  complaints  —  complaints 
that  circulation  workers  hear  con¬ 
stantly. 

He  suggested  that  papers  follow  the 
Inquirer’s  example  in  improving  the 
system  so  readers  with  gripes  don’t 
wind  up  frustrated  by  busy  signals  or 
other  hurdles  in  venting  their  displea¬ 
sure  with  service  or  content. 

Circulation  departments  also  can 
learn  a  few  things  from  the  newsroom 
such  as  recruiting  more  carefully  in 
terms  of  education  and  job  experi¬ 
ence,  Roberts  said.  He  also  rapped 
circulation  departments  that  snub 
particular  readers. 

“Circulation  departments  are 
sometimes  too  quick  to  close  or 
restrict  circulation  growth,  even  red¬ 
lining  certain  areas”  such  as  apart¬ 
ment  projects  because  of  delivery 
problems  or  their  transient  popula¬ 
tion,  Roberts  said. 

“The  time  has  passed,  if  there  ever 
was  a  time,  when  a  general-interest 
newspaper  can  be  overly  selective” 
in  its  subscribers,  he  declared. 

He  recommended  that  editors  go 
into  the  field  following  a  “blown 


Eugene  Roberts 


deadline”  to  see  “the  chaos  it  can 
cause  and  the  readers  it  can  discom- 
bobulate.” 

Another  panelist,  Seattle  Post- 
Intelligencer  publisher  Virgil  Fassio, 
said  that  if  a  newspaper’s  circulation 
or  penetration  is  declining,  “it’s  not  a 
circulation  problem.  It  is  a  newspaper 
problem  that  requires  the  combined 
skills  of  all  departments  working  as  a 
team  to  overcome.  Remember  that 
newspaper  circulations  are  built  one 
reader  at  a  time.  They  are  also  lost 
one  reader  at  a  time.” 

Fassio,  who  has  had  extensive  cir¬ 
culation  management  experience  on 
several  major  newspapers,  main¬ 
tained  that  one  reason  for  disappear¬ 
ing  readers  is  that  newspapers  are  not 
working  hard  enough  on  single-copy 
sales. 

“They  represent  our  greatest 
opportunity  for  growth  because  there 
are  so  many  people  out  there  who 
should  be  reading  our  paper  or  read¬ 
ing  it  on  more  days  of  the  week,”  he 
explained. 

“How  many  sales,”  he  asked,  “are 
lost  if  you  do  not  get  to  the  plant  gate, 
railroad  station,  ferryboats,  the  mom- 
and-pop  stores,  the  busy  intersec¬ 
tions  if  the  paper  is  15  minutes,  a  half 
hour  or  an  hour  late?” 

Fassio  said  editors  also  can  help 
with  home-delivery  problems  by 
investigating  the  reason  for  stops. 
One  way  is  by  communicating  with 
carriers,  he  added. 


From  the  circulation  side  of  the 
panel,  David  Thomas,  vice  presi¬ 
dent/circulation  of  the  Louisville 
Courier-Journal  and  president  of  the 
International  Circulation  Managers 
Association,  said  the  key  question  is 
not  why  readers  are  deserting  papers, 
but  why  papers  are  deserting  poten¬ 
tial  readers. 

Noting  the  number  of  newspaper 
surveys  in  which  readers  list  the  rea¬ 
son  for  stops  as  “no  time  to  read”  or 
“poor  service,”  Thomas  com¬ 
mented:  “  ‘No  time  to  read’  can  mean 
a  lot  of  things  .  .  .  and  so  can  ‘poor 
service.’  ” 

Editorial  people,  he  continued, 
usually  attribute  the  latter  to  bad  car¬ 
rier  or  circulation  service. 

“Most  times  that’s  probably  true, 
but  it’s  not  totally  true,”  Thomas 
observed  to  his  audience  of  editors. 
“Poor  service  also  means  that  you  did 
not  meet  your  deadlines,  which 
means  that  10  to  15  people  on  the 
paper  didn’t  meet  their  deadline  along 
the  line.” 

Ex-UPI  staffers 
plan  reunion 

The  “Downhold  Club,”  an  unoffi¬ 
cial  organization  of  former  United 
Press  International  staff  members, 
has  planned  a  reunion  for  Friday, 
Nov.  13,  at  the  Park  Terrace  in  New 
York  City. 

Organizers  expect  this  to  be  the 
largest  reunion  in  the  history  of  UPl. 

Fred  T.  Ferguson,  former  features 
editor  of  UPI  and  chairman  of  the 
event’s  organizing  committee,  said 
that  while  the  reunion  is  primarily  for 
UPI  veterans  of  the  agency’s  former 
New  York  headquarters  and  of  the 
Northeast,  many  former  staffers  from 
across  the  nation  and  abroad  have 
indicated  they  will  attend. 

Among  those  on  the  organizing 
committee  are  former  UPI  editor-in- 
chief  H.L.  Stevenson,  now  corporate 
editor  of  Crain  Communications, 
Charles  W.  Bell  of  the  New  York 
Daily  News,  Wilborn  Hampton  of  the 
New  York  Times,  Patrick  Sullivan  of 
ABC  News,  Roger  Norum  of  CBS 
News,  John  Deprez  of  Reuters,  and 
William  Lyon  of  AP  Newspictures,  as 
well  as  executives  of  public  relations 
and  other  firms. 
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New  Kodak 
T-Max  developer 
delivers  some  • 
amazing  things 
in  the  dark. 


T-Mox  developer  was  made  for 
pushing.  So  when  you  use  it  to 
push-process  Kodok  T-Max  pro¬ 
fessional  film  one,  two,  or  even 
three  stops,  you  get  amazingly 
fine  grain. 

It  delivers  better  shadow  defi¬ 
nition,  highlight  separation,  and 
overall  tonality  than  most  popular 
push-processing  developers. 

Process  T-Max  professional  film 
normally,  and  T-Max  developer 
gives  you  excellent  image  quality 
in  rotary  tubes  or  tanks.  It  also 
gets  more  out  of  other  black-and- 
white  films. 

Shelf  life  is  extremely  long. 

Both  for  liquid  concentrate  and 
working  solution. 

But  if  you  think  we're  enthu-  f 
siastic  about  T-Max  developer,  try 
it  for  yourself.  Available  through 
your  professional  stockhouse 
dealer.  It  could  be  the  only  liquid 
developer  you'll  ever  need. 


i 


IVe're  putting  our  commitment 
in  black-and-white. 


I 


AP  board  approves  3.5%  general  assessment  increase 


The  Associated  Press  board  of 
directors  has  approved  a  1988  general 
assessment  increase  of  3.5%  for 
newspaper  and  broadcast  members. 

The  assessment  increase  takes 
effect  Jan.  10. 

“Rigid  cost  control  and  continued 
emphasis  on  non-member  revenues” 
enabled  AP  to  hold  down  the  assess¬ 
ment  increase,  despite  the  costs  in 
1988  of  covering  the  Olympics,  pres¬ 
idential  campaign  and  conventions, 
said  AP  chairman  William  J.  Keating, 
who  is  also  chief  executive  officer  of 
the  Detroit  Newspaper  Agency. 

The  general  assessment  increase 
will  be  combined  with  the  fourth  step 
in  the  phase-in  of  the  circulation- 

No  action  on 
Fla.  ad  tax 
until  Dec.  1 

After  nearly  a  month,  Florida  leg¬ 
islators  abruptly  adjourned  a  second 
special  session  without  acting  on  the 
state’s  controversial  5%  tax  on  adver¬ 
tising  and  other  services. 

The  state  legislators  will  reportedly 
return  Dec.  I  in  another  attempt  to 
resolve  the  issue. 

Both  houses  had  passed  a  measure 
that  called  for  a  revision  of  the  tax 
exempting  certain  services  such  as 
advertising  and  that  called  for  a 
referendum  in  January  on  repealing 
the  service  tax  altogether  (E&P,  Oct. 

1 7).  That  bill,  however,  was  vetoed 
by  Gov.  Bob  Martinez. 

Meeting  in  a  second  special  session 
called  by  the  governor,  the  state 
Senate  passed  a  bill  that  would  repeal 
the  5%  service  tax,  replacing  it  with  a 
l%  tax  increase  on  goods.  The  House 
had  not  passed  its  version  before  the 
session  was  adjourned. 


$  $  TV  PAGES  $  $ 

Your  TV  listings  (tab  or  dai¬ 
ly)  can  be  profitable  by  using 
our  free  camera-ready  list¬ 
ings,  prepared  by  TV  DATA 
and  paid  for  by  commissions 
from  annual  plus-advertis¬ 
ing  sold  by  us. 

Dickinson  Multi-Media  Services,  Inc. 

Servicing  newspapers  for  over  45  years. 

271  Madison  Avenue 
New  York,  NY  10016 
(212)  532-0170  or 
1  (800)  874-7785 


based  newspaper  assessment  formula 
that  went  into  effect  in  1985.  Changes 
in  circulation  also  will  be  reflected  in 
the  new  assessments  for  each  mem¬ 
ber. 

The  AP  will  mail  the  exact  assess¬ 
ment  figures  to  its  members  in  early 
November,  Keating  said. 

Ownership  changes 

Edward  R.  Padilla  announced  that 
his  Chronicle  Publishing  Co.  has  sold 
two  Pennsylvania  weeklies,  the  Eliz¬ 
abethtown  Chronicle  and  Hershey 
Chronicle  to  Reid  Newspapers  Inc., 
headed  by  John  R.  Reid. 

Padilla  is  chief  executive  officer  of 
MAN  Roland  USA’s  newspaper 
press  division. 

*  *  * 

Worrell  Enterprises  of  Charlottes¬ 
ville,  Va.,  has  purchased  17  southeast 
Florida  weeklies  from  Whitcom 
Investment  Company  of  New  York. 
The  weeklies  have  an  aggregate  cir¬ 
culation  of  365,000. 

*  *  * 

The  2,400  weekly  circulation  Fort 
Fairfield  (Maine)  Review  has  been 
sold  by  Thomas  G.  Harvey  to  David 
Henley,  a  Canadian  publisher  who  is 
head  of  Eastern  Publishing  Ltd.  of 
Woodstock,  N.B.  Harvey  will  con¬ 
tinue  as  editor  and  publisher. 

♦  *  * 

Quebecor  of  Montreal  has  signed 
an  agreement  to  purchase  the 
English-language  Sherbrooke  (Que.) 
Record  with  6,200  daily  circulation. 
Record  publisher  George  McLaren 
will  help  Quebecor  launch  a  new 
English-language  newspaper  in  Mon¬ 
treal. 

*  *  * 

Shurz  Communications  Inc.  of 
Indiana  has  agreed  to  acquire  White 
Sheet  Inc.,  a  Palm  Springs  publisher 
of  shoppers  from  Names  Charlton. 
The  purchase  price  for  the  shoppers, 
with  a  combined  free  circulation  of 
80,000  was  more  than  $3  million. 

Henry  Ansbacher  Inc.  represented 
White  Sheet  in  the  sale. 

Broadcast  host 
nominated  as  judge 

Hartford,  Conn.,  attorney  Joseph 
L.  Steinberg,  23-year  moderator  of 
Connecticut  Public  Television’s 
weekly  public  afffairs  program 
“Fourth  Estate,”  has  been  nomi¬ 
nated  by  Gov.  William  A.  O’Neill  to 
serve  as  a  Superior  Court  judge.  The 
nomination  is  subject  to  confirmation 


by  the  state  legislature. 

He  added  that  AP’s  anticipated 
1988  revenues  will  enable  the  news 
service  to  begin  installation  of  Photo- 
Stream  electronic  photo  system,  its 
GraphicsNet  services,  as  well  as  a 
new  financial  markets  tabulation 
system  and  the  first  of  the  new  domes¬ 
tic  bureau  editorial  systems. 

ACB  shows  media 
expenditures  for 
auto  aftermarket 

Clients  of  the  Advertising  Checking 
Bureau  Inc.  in  the  automotive  after- 
market  spent  nearly  $100  million  on 
media  in  1986,  according  to  an  ACB 
study.  Newspapers  received  41%  of 
those  dollars,  with  28%  for  ROP  and 
13%  for  inserts.  Sales  promotion 
placed  second  with  21%  of  expendi¬ 
tures,  direct  mail  took  16%,  radio 
10%,  television  6%  and  other  media 
divided  the  remaining  6%. 

The  study  was  based  on  ACB 
auditing  of  108  different  co-op  pro¬ 
grams  for  which  it  is  responsible  in  the 
automotive  aftermarket. 


Handbook 

(Continued  from  page  15) 


programs. 

The  handbook  offers  a  long  list  of 
ways  newspapers  can  help  local  high 
school  programs.  These  include  pro¬ 
viding  training  for  high  school  jour¬ 
nalists,  teachers  and  advisers;  pub¬ 
lishing  the  local  school  paper;  giving 
part-time  jobs  or  summer  employ¬ 
ment  to  high  school  journalists;  per¬ 
iodically  publishing  school  news  writ¬ 
ten  by  students;  and  supplying  equip¬ 
ment  and  funds. 

Other  suggestions  called  for  news¬ 
papers  to  provide  money  for  high 
school  students  and  journalism  teach¬ 
ers  to  attend  conventions  and  work¬ 
shops  and  for  teachers  and  advisers  to 
take  college-level  journalism  courses. 

Newspapers  should  also  spearhead 
efforts  to  permit  journalism  teachers 
to  receive  professional  credits  for 
their  training,  the  handbook  said. 

Newspapers  are  also  urged  to  “rec¬ 
ognize  and  editorially  support”  the 
First  Amendment  rights  of  the  stu¬ 
dent  press. 

The  handbook  is  a  digest  of  a  report 
prepared  for  the  SNPA  Journalism 
Committee  by  Dr.  Julie  Dodd.  Her 
full  report  is  available  from  the  SNPA 
Information  Department. 


CNcklntonl 

H-M  I 
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Is  TVnews  shallow? 

C  IQ^  Rnight-Ridder.  Inc. 


The  Gulf  war  in  90  seconds.  drunk  once  a  week.  Many  started  at  age  its  own  musical  play  "None  for  the 

A  murder  in  a  nearby  town  gets  nine  or  10.  One  out  of  four  smokes  pot.  Road."  Along  with  a  teenage  drug  and 

half  a  minute.  And  crack  use  is  spreading  too  fast  to  alcohol  test  and  several  specials. 

The  story  of  a  fatal  bus  accident  in  quantify  In  Mobile,  Ala..  Knight-Ridder's 

Canada  is  bumped  in  favor  of  a  lion  How  do  you  reach  a  generation  WAL  A-TV  among  other  efforts,  raised 

cub’s  birth  at  the  zoo.  of  young  people  who  have  been  over-  enough  funds  to  keep  the  Partnership 

TV  news  is  selective.  Its  time  is  exposed  to  hard  scare  anti-drug  for  Youth,  an  effective  anti-drug  force  in 

limited.  And  what  it  does  best  is  campaigns?  the  community,  from  closing  its  doors, 

capture  moments.  The  elation  of  the  WPRI-TV  tried  humor.  WTEN-TV  in  Albany.  N.Y..  got 

elected.  The  downcast  of  the  defeated.  They  turned  to  "Mr.  BilL”  The  clay  a  strong  response  from  its  request  to 

The  joy  on  a  mother’s  face  when  her  man  of  &turday  Night  Live  fame  ere-  area  hi^  schools  to  submit  their  own 

child  is  found.  The  blank  stare  of  a  ated  by  Walter  Williams.  Mr.  Bill  is  public  service  announcements.  The  sta- 

stoned  teenager.  famous  for  being  the  quintessential  tion  was  able  to  learn  exaedy  how  teens 

Stories  with  pictures.  victim  In  public  service  announcements,  communicate  with  other  teenagers 

Summaries  of  what  matters  most.  Mr.  Bill  was  offered  drugs  and  alcohol  and  tailored  their  efforts  accordingly. 

That’s  TV  news  on  a  daily  basis.  and  steadfastly  refused  them  even  as  Knight-Ridder  stations  in  Tbeson. 

But  sometimes  stations  move  out  he  got  dumped  on  and  squashed.  Norfolk.  Nashville.  Oklahoma  City  and 

of  their  summarizing  role.  WPRI-TV  Did  these  moments  of  humor  work  Flint  all  took  on  the  same  topic  in  a 

Providence.  Rl..  and  seven  other  Knight-  on  such  a  deadly  serious  topic?  month-long  marathon  of  news  specials. 

Ridder  television  stations  spent  an  In  follow-up  interviews,  the  spots  editorials  and  series  on  the  epidemic 

entire  month  this  year  focusing  on  one  were  remembered  and  talked  about  by  of  addiction  that  has  spread  across 

topic  alcohol  and  drug  abuse.  teenagers.  They  broke  through  the  the  country. 

A  tough  task.  clutter  of  messages  and  got  ■  It  was  anything  but  shallow 

Tbday  seven  out  of  10  high  school  their  point  across.  I  Wa  B  1  But  then  these  are  Knight-Ridder 

seniors  drink.  Almost  half  say  they  get  WPRI-TV  also  broadcast  television  stations. 

KNIGHT-RIDDER 

We  never  underestimate  the  American  people. 


Knight-Ridder.  winner  of  five  Pulitzer  Prizes  in  1987,  is  a  worldwide  communications  company  with  eight  television  stations, 
cable  systems,  business  information  services  and  32  daily  newspapers. 
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Bill  limiting  the  closing  of  public  board  sessions  to  become  law 

By  M.L.  Stein 

Long  sought  by  California 
publishers,  a  bill  to  limit  closed  ses¬ 
sions  of  public  boards  with  their  attor¬ 
neys  has  been  signed  into  law  by  Gov. 
George  Deukmejian. 

Senate  Bill  200,  which  will  become 
effective  Jan.  1,  1988,  tightens  a  loop¬ 
hole  in  the  state’s  open  meeting  law 
by  limiting  such  secret  sessions  to 
matters  of  “pending  litigation.” 

Deukmejian  signed  the  bill  despite 
a  last-ditch  effort  for  a  veto  by  the 
California  Association  of  Hospital 
Districts. 

The  association  complained  that  a 
portion  of  the  statute  would  interfere 
with  hospital  boards’  ability  to  hold 
closed  sessions  on  “hospital  trade 
secrets.” 

A  year  ago,  Deukmejian  vetoed  a 
previous  version  of  the  bill,  which  had 
received  strong  lobbying  by  the  Cali¬ 
fornia  Newspaper  Publishers  Associ- 

ation.  The  governor  objected  to  the 
first  bill  because  it  applied  open 
meeting  regulations  to  governor- 
appointed  task  forces  and  small  com¬ 
mittees  of  state  boards  and  commis¬ 
sions. 

The  revised  legislation  by  Senate 
president  pro  tempore  David  Roberti 
(D-Los  Angeles)  and  Senator  Barry 
Keene  (D-Benicia),  produced  a  bar¬ 
rage  of  supporting  editorials  by  state 
newspapers. 

According  to  Mike  Dorais,  CNPA 
general  manager  and  general  counsel, 
the  publishers  group  began  pressing 
for  the  legislation  when  it  “became 
clear  that  a  number  of  local  legislative 
bodies  took  the  position  that  closed 
consultation  was  also  legal  and  appro¬ 
priate  regarding  a  wide  variety  of 
potential  legal  problems”  on  the  basis 
of  traditional  confidentiality  between 
attorney  and  client. 

Dorais  said  credit  for  getting  the  bill 
signed  into  law  “is  in  large  measure 

attributable  to  the  tremendous  edito- 
rial  support  the  bill  has 
received  ...  we  believe  the  many 
publishers  and  editors  who  personally 
contacted  the  governor  signficantly 
increased  the  chances  of  this  year’s 
bill  being  signed.” 

Dorias  also  hailed  Roberti’s  “clout 
and  personal  commitment”  in  getting 
the  measure  through  the  legislature. 

Dick  Fitch,  publisher  of  the  Impe¬ 
rial  Valley  Press  in  El  Centro  and 
CNPA  governmental  affairs  commit¬ 
tee  chairperson,  stated:  “The  new 
law  will  sharply  reduce  overuse  of  the 
attorney-client  relationship  as  an 
excuse  for  government  secrecy.” 

CNPA  president  Peter  La  Dow 
said,  “We  thank  the  governor  for  his 
endorsement  of  this  important  legisla¬ 
tion.  We  are  particularly  appreciative 
of  Senator  Roberti’s  two-year  cam¬ 
paign  to  limit  closed  meetings  of  gov¬ 
ernment  officials  to  instances  of  leg¬ 
islative  need.” 

1  nDIEEC 
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Washington  Post 
settles 

trademark  suit 

The  Washington  Post  has  agreed  to 
pay  an  undisclosed  sum  to  settle  a 
trademark  suit  filed  by  a  suburban 
Virginia  shopper. 

The  shopper,  the  Market  Place,  a 
twice-monthly  tabloid  circulating 
195,000  copies  by  mail  in  the 
Washington,  D.C.,  area,  had  accused 
the  Post  of  trademark  violation  by 
naming  its  Sunday  Magazine  classi¬ 
fied  ad  section  “Marketplace.” 

To  settle  the  suit,  filed  in  August, 
the  Post  agreed,  effective  Nov. 9,  to 
stop  using  “Marketplace”  and  to  pay 
Marketplace  Enterprises  Inc. 

Shirley  McIntosh,  Market  Place 
publisher,  called  the  settlement  “sub¬ 
stantial,”  but  declined  to  be  more 
specific. 

“1  think  its  fabulous,”  she  said  of 
the  settlement,  “it’s  a  mark  for  the 
little  guy.” 

The  Post  had  denied  that  it  violated 
the  trademark,  saying  the  Market 
Place  was  a  descriptive  term  and 
“inherently”  unprotectible. 

Bo  Jones,  a  Post  lawyer,  said  the 
name  was  widely  used  by  publica- 

tions,  and  though  the  Post  was  confi¬ 
dent  of  winning,  it  settled  because  “it 
wasn’t  worth  the  costs”  of  an  expen¬ 
sive  trial. 

The  shopper  was  founded  in  1974 
and  grew  from  30,000  biweekly  cir¬ 
culation.  It  had  collected  trademarks 
from  Virginia,  Maryland  and  the  fed¬ 
eral  government,  according  to  the 
complaint. 

McGoff  complaint 
dismissal  upheld 

A  federal  appeals  court  has  upheld 
the  dismissal  of  criminal  charges  that 
Michigan  newspaper  publisher  John 
McGoff  failed  to  register  as  an  agent 
of  the  South  African  government. 

The  U.S.  Court  of  Appeals  in 
Washington,  D.C.,  held  2-1  that  the 
five-year  statute  of  limitations  had 
run  out  when  McGoff  was  charged  in 
October  1986  with  acting  as  an  agent 
of  South  Africa  from  February  1974 
through  August  1979  without  regis¬ 
tering  as  such. 

McGoff  wa'j  accused  of  attempting 
in  1974-75  to  buy  the  now-defunct 
Washington  Star  on  behalf  of  South 
Africa  and  with  purchasing  an  interest 
in  the  Sacramento  Union. 

The  charges  were  dismissed  by 

U.S.  District  Judge  Charles  R. 
Richey,  whose  decision  last  year  was 
upheld  on  Oct.  13  by  the  appeals 
panel. 

McGoff  is  president  of  Global  Com¬ 
munications  Corp.  in  Williamson, 
Mich. 

His  attorney,  Raymond  G.  Lar- 
roca,  said  McGoff  was  “very  grateful 
that  two  federal  courts  have  agreed 
with  our  position”  and  hoped  the  mat¬ 
ter  would  end. 

Workers  get  shares 

In  N.H.  settlement 

The  final  phase  of  a  settlement  in  a 
five-year  litigation  involving  owner¬ 
ship  of  the  Manchester  (N.H.)  Union 
Leader  and  its  sister  newspaper,  the 
New  Hampshire  Sunday  News,  has 
been  approved  in  federal  court. 

Formally  dismissing  the  class- 
action  suit  brought  by  some  240  long¬ 
time  newspaper  employees.  Judge 
Martin  Loughlin  approved  a  plan  pro¬ 
viding  ownership  shares  worth  about 
$2.7  million  —  approximately  one- 
quarter  of  the  value  of  the  two 
newspapers  —  for  the  employees. 
Remaining  shares  of  the  publishing 
corporation  will  eventually  go  to  the 
workers. 

32 

EDITOR  &  PUBLISHER  for  October  24,  1987 

Chq)ter'Ew. 


In  the  graphic  arts,  there’s  almost 
always  room  for  improvement. 

Just  ask  any  client. 

So  despite  the  acclaim  we  received 
for  having  created  desktop  publishing,  we 
went  right  back  to  the  drawing  table. 


With  seamd-miemtion programs. you  am  luma  blank 
screen  into  ftnish&l  line  art.  In  aJor  or  hlack-ami  white. 


And  came  up  with  a  whole  new  genera¬ 
tion  of  Apple  Desktop  Publishing  tools. 

All  to  put  even  more  power  on 
your  desk.  To  help  you  design,  illustrate, 
lay  out,  comp  up  and  (inevitably)  revise- 
with  the  utmost  of  control. 

It  starts  with  the  newest  of  our 
Macintosh"  personal  computers,  the  Mac¬ 
intosh  SE  and  the  Macintosh  II.  Which 
in  all  modesty,  are  two  of  the  most  power¬ 
ful  systems  for  publishing  yet. 

As  for  which  one  you’ll  want,  that 
depends  largely  on  your  schedule. 

Most  job  loads  fit  quite  nicely  in 
a  Macintosh  SE.  Which  in  turn  fits  quite 
nicely  on  a  square  foot  of  desk  space. 

No  small  achievement,  given  its  improved 
speed  and  increased  storage  capacity 

If,  on  the  other  hand,  your  drawing 
table  is  a  sea  of  work 
orders,  you  may  want 
to  clear  a  spot  for  the 
Macintosh  II. 

Because  it  can 
process  words  and 
graphics  at  dizzying 
speeds.  Hold  the  equiv¬ 
alent  of  hundreds  of 
drawers’  worth  of  art 

Macintosh  pouerstypesellinpequipmetit 
like  iieLmotronic  100  or 300. 


and  type  files.  And  lay  out  your  layouts 
with  more  colors  than  PMS  has  numbers. 

Of  course,  other  recent  improve¬ 
ments  in  the  world  of  Apple  Desktop 
Publishing  have  been  just  as  stunning. 

There  are  now  large-screen 
display  systems,  such  as  SuperView,  ca¬ 
pable  of  showing  up  to  two  full  pages 
at  once.  As  big  as  life. 

And  scanners  that  let  you  digitize 
almost  anything  on  paper-be  it  scrap 
art,  finish^  art,  line  art  or  halftones.  So 
you  can  transfer  it  to  your  Macintosh 
and  enhance  it  as  you  please. 

In  high-resolution  black-and- 
white.  Or,  using  a  Macintosh  II,  in  your 
choice  of  256  brilliant  colors-drawing 
from  a  palette  of  over  l6  million. 

You  can  also  build  your  artwork 
by  hand.  Tapping  a  well-stocked  library 


Neu  ■  high  resolution  scanners  let  you  tmnsjerartu  orkjnm  paper 
to  Macintosh.  Where  you  can  easily  hate  your  way  with  it. 

of  second-generation  programs  like 
Illustrator  or  Cricket  Draw  to  create  pen- 
and-ink  quality  drawings  in  a  fraction 
of  the  usual  time. 

Even  more  impressive,  you  can 
instantly  make  use  of  elements  created 
by  other  people,  departments  or  other 
kinds  of  computers.  Without  taking  a 
step.  Because  Apple  Desktop  Communi¬ 
cations  lets  you  transfer  artwork  and 
documents  electronically. 

So,  using  advanced  layout  pro¬ 
grams  like  Ready,Set,Go!3.0,  Xpress  or 
PageMaker  2.0,  you  can  turn  out  comps 
as  quickly  as  you  used  to  turn  out  tissues. 

Which  conveniently  brings  us  to 
our  next  topic.  Getting  it  down  on  paper. 

Our  LaseiW'iter’  Plus  printer 


Think  small 


Our  Mtle  cor  isrVt  io  much  of  o  novetfy  fliwerdorfteventhinklhatabour27miles 
ny  more.  to  the  golton  e  going  any  great  guns. 

A  coupte  of  dozen  coHege  kkfc  dorfi  Or  using  five  pints  of  ^  mteod  of  five 
y  to  sciueeze  inside  it.  c^uorts. 

The  guy  at  the  gas  station  doesrtt  ask  Or  never  noecfing  onti-freeze. 

'here  the  gos  goes.  Or  rocking  up  ab^  40,000  miles  on  o 

Nobody  even  stares  at  our  shope.  set  of  tires. 

In  fad,  some  people  who  cfrive  our  little  Than  becouse  once  you  get  used  to 


We  cant  promise  you'll  hate  ideas  this  good,  butue 
can  promise  you’ll  hate  comps  this gpod. 


turns  out  M-pagp  graphics  and  text  in 
300  dot-per-inch  presentation  quality 
And  it’s  fluent  in  PostScript,  tne 


PEPSI  LT  BLUE 

Cyan  100% 

PEPSI  RED 

Yellow  100% 
Magenta  100% 

PEPSI  DK  BLUE 

Cyan  100% 

Magenta  60% 


SeethebigpUiuKAkn^-scrmidisptaysysternliheSupeA'ieu'can 

showuptotwofidlsizep^gsataUme 

industry  standard  page  description  lan¬ 
guage.  Meaning  that  it  can  deftly  replicate 
type  in  literally  hundreds  of  different 
styles  and  sizes. 

AnythingfiomTimes  and  Helve¬ 
tica  toITC  Zapf  Chancery 

But  if  it’s  commercial  quality 
you’re  after,  Macintosh  can  also  power  in¬ 
dustrial-strength  tools  like  the  Linotronic 
100  and  300.  Which  let  you  publish,  at 
more  than  2500  dots  per  inch,  anything 
you  can  put  on  the  screen. 

Of  course,  even  better  than  read¬ 
ing  about  the  new  generation  of  Apple 
Desktop  Publishing  is  putting  it  to  work. 

And  that  you  can  do  simply  by 
visiting  an  authorized  Apple  reseller  who 
speciaEzes  in  the  subject. 

Fbr  the  location  nearest  you,  call 
(800)  446-3000,  extension  50. 

Go  see  the  latest  chapter  in^^ 
desktop  publishing  history  Then 
write  your  own  page. 


The  Pepsi 
colors  on 
this  page 
have  been 
reproduced 
on  coated 
dull  paper. 

When  the 
Pepsi  logo 
appears  on 
reproduction 
art.  write  out 
the  color  spe¬ 
cifications  as 
shown  here. 


PEPSI  RED 

Yellow  100% 
Magenta  100% 

PEPSI  DK  BLUE 

Cyan  100% 

Magenta  60% 


WM)  Apple  De^topPubliMt^.  you  can  plur^  into  ai^ihir^fivm 
packe^e  design  to  corporate  IDs. 


program  has  resulted  in  an 
animal  as  hard-working  as  il  is 
delkious-ihe  Piealo. 

Half  pig.  half  buffalo,  the 
Pisalo  stands  four  feel  high 
and  weighs  close  to  a  ion.  Ii 
has  the  strength  of  six  men  arx 
erKMtgh  meal  on  it  to  feed  the 
entire  population  of  Nebraska 
bacon,  lettuce,  and  tomato 
sandwiches  for  one  full  year. 

And  how's  the  animal's 
disposition'.' 

'I  don't  kiK)w.  but  when 
il  oinks,  you  set  out  of  the 
way.”  quips  Dr.  Ivan  Horvath, 
who  headed  the  research  team. 


KESKO  Industries  is 
happy  to  repon  its  continuing 
domination  in  the  fields  of 
rubber  production,  agncul- 
lural  science  ukJ  humorous 
radio  production. 

Our  progress  in  these 
areas  has  again  resulted 
in  a  year  orbanner  profits. 

Most  exciline  of  all  is  the 


genetic  re¬ 
combination 
department, 
whose  cross¬ 
breeding 


Fourider  Funds  Foundlings 


KESKO  fimnder  Dr  Stephen 
Kessler  anmnint  ed  to  the  press 
today  his  plans  to  fund  an 
orphanage  See  Page 
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Scrutinizing  candidates’  lives 

Panel  of  editors  discusses  how  far  to  delve 


By  M.L.  Stein 

A  big  city  editor  recommended 
close  scrutiny  of  political  candidates' 
private  lives,  while  a  small  daily  edi¬ 
tor  said  she  would  not  “expend  inor¬ 
dinate  worry  juice”  on  covering  a 
“Gary  Hart  issue." 

Instead,  “we  should  be  screening 
for  substance,  not  just  personality 
and  character,”said  Patricia  Burnett, 
editor  of  the  Pasadena  (Calif.)  Star- 
News. 

She  spoke  at  a  panel  called  “Cov¬ 
ering  the  Candidates:  Where  Do  You 
Draw  the  line?”  at  the  annual  meeting 
of  the  AP  Association  of  California, 
Arizona,  Hawaii  and  Nevada  (APA- 
CAHN)in  Phoenix  Oct.  16. 

Also  on  the  panel  were  William  J. 
Woestendiek,  executive  editor  of  the 
Cleveland  Plain  Dealer;  Robert  W. 
Burdick,  editor  of  the  Daily  News  of 
Los  Angeles;  and  Arizona  Gov.  Evan 
Mecham. 

It  was  Woestendiek  who  said  he 
believed  a  newspaper  was  justified  in 
reporting  the  private  lives  of  political 
candidates  —  especially  those  run¬ 
ning  for  president  —  if  private 
behavior  exposes  a  character  flaw. 

He  cited  the  Plain  Dealer's  revela¬ 
tions  of  Ohio  Gov.  Richard  Celeste's 
alleged  involvement  with  three 
women. 

Celeste,  a  married  man,  was,  at  that 
time,  a  potential  Democratic  candi¬ 
date  for  president. 

Woestendiek  said  that  despite 
mixed  feelings  on  his  own  newspaper 
and  an  indifference  by  a  large  segment 
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of  its  readers  to  the  expose  as 
revealed  in  a  poll,  “I  would  do  it  again 
tomorrow.” 

He  said  the  P-D  decided  to  go  with 
the  Celeste  story  when  the  governor, 
during  a  press  conference,  “arro¬ 
gantly  denied”  having  extramarital 
affairs,  even  though  both  he  and  his 
wife  later  admitted  them. 

“We  feel  any  candidate  has  to  be 
honest  and  answer  questions  truth¬ 
fully,”  Woestendiek  declared.  “They 
have  to  be  honest  with  the  public. 
That's  the  bottom  line.” 


“I  think  a  voter  should  be  able  to 
make  an  educated  decision  on  how  to 
vote  based  on  what  he  has  read,  and  1 
believe  we  sometimes  fall  short  of 
producing  adequate  information,” 
she  commented.  “I  worry  that  some 
editors  and  reporters  become  so  jaded 
to  rhetoric  that  we  edit  out  opportuni¬ 
ties  for  readers  to  hear  candidates' 
positions.” 

Burdick,  who  is  married  to  Burnett, 
said  one  important  factor  in  deciding 
on  revealing  candidates'  personal 
lives  is  whether  the  item  is  relevant  to 


She  contended  it  is  more  important  for  locai  papers 
to  provide  readers  with  information  about  candidates’ 
philosophies  and  stands  on  issues  rather  than  on 
their  sex  lives. 


However,  a  P-D  decison  was  made 
not  to  reveal  the  names  of  the  three 
women  in  the  Celeste  affair,  although 
“they  were  quite  willing  to  come  for¬ 
ward,”  Woestendiek  said. 

The  issue  of  what  to  print  is  not 
quite  so  clear  in  local  community 
reporting  where  the  candidates  are 
mayors,  assemblymen  and  redevel¬ 
opment  agency  directors,  Burnett 
observed. 

“In  post-Gary  Hart,  are  we  going  to 
go  after  the  character  issues  even 
before  a  candidate  or  public  official 
dares  us  to?”  she  asked. 

Burnett  acknowledged  that  charac¬ 
ter  issues  emerge  in  local  elections  as 
well. 

“The  public  may  not  care  about 
them  as  much  as  we  think,  but  they 
are  there  to  give  editors  a  headache,” 
she  remarked. 

She  predicted  that  most  community 
editors  would  not  “fish  blindly  for 
disclosures  on  sexual  orientation  or 
practice.” 

Burnett  noted  that  a  recent  ques¬ 
tionnaire  sent  by  her  paper  to  school 
board  candidates  contained  no  “adul¬ 
tery  questions.” 

She  contended  it  is  more  important 
for  local  papers  to  provide  readers 
with  information  about  candidates' 
philosophies  and  stands  on  issues 
rather  than  on  their  sex  lives. 


the  news  “or  merely  titillating.” 

“How  long  ago  was  it?”  he  con¬ 
tinued.  “Is  it  representative  of  some¬ 
thing  or  some  character  trait  that  is 
relevant  now?” 

Editors,  Burdick  went  on,  might 
apply  other  tests:  “Would  the  world 
be  a  better  or  worse  place  with  the 
disclosure?  Who  would  be  hurt  or 
helped  by  it?  What  is  to  be  gained  by 
asking  very  personal  questions? 

“Even  if  you  know  who  slept  with 
whom,  for  example,  would  you  print 
it?”  he  wondered.  “If  not,  why  ask  — 
or  allow  a  reporter  to  ask?” 

It's  a  different  matter  when  some¬ 
one  is  using  character,  social  or  other 
values  as  key  issues  in  a  campaign, 
and  there  is  reason  to  believe  hypo¬ 
crisy  is  being  practiced,  the  editor 
said. 

“We  have  an  obligation  to  ask  for 
responses  and  to  print  responsibly,” 
Burdick  asserted.  “Readers  and  vot¬ 
ers  are  entitled  to  nothing  less.  When 
such  a  person  makes  such  values  the 
public's  business,  we  have  a  right  and 
a  responsibility  to  tell  the  other  side, 
should  there  be  one.” 

Gov.  Mecham  did  not  address  the 
subject  of  the  panel.  Instead,  he 
directed  a  critical  blast  against  the 
Arizona  Republic,  the  Phoenix 
Gazette  and  their  publisher,  Pat  Mur- 
(Continued  on  page  50) 
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Number  One  in  a  Series 


The  continued  health  of  the 
aircraft  industry  depends  on  three 
conditions: 

Boeing,  McDonnell  Douglas, 
and  Airbus  Industrie. 

As  little  as  35  years  ago,  there  were  17  manufacturers  of 
commercial  aircraft. 

Today,  in  the  entire  world,  only  three  companies  produce 
jetliners  of  over  100  seats:  Boeing,  McDonnell  Douglas,  and 
Airbus  Industrie. 

The  first  two  companies  are  based  in  America,  while 
Airbus  Industrie  is  a  European  consortium — a  joint  effort  of 
companies  in  Britain,  France,  Germany,  and  Spain. 

You  would  think  there  would  be  enough  room  for  three 
players  in  this  global  industry,  and  you’d  be  right.  Over  the  next 
20  years,  the  world  is  expected  to  need  nearly  8,000  new  planes 
worth  over  $400  billion. 

And  it  seems  especially  appropriate  that  jetliners,  which 
transcend  national  boundaries,  are  manufactured  in  more  than 
one  nation. 

In  fact,  there  is  no  such  thing  as  an  all-American  plane. 
Over  30%  of  the  Boeing  767  mainframe  comes  from  outside 
America.  So  does  17%  of  the  McDonnell  Douglas  MD-80,  with 
parts  from  as  far  away  as  the  People’s  Republic  of  China. 

There’s  no  all-European  plane,  either.  Over  25%  of  the 
new  Airbus  Industrie  A320  is  contributed  by  several  hundred 
American  companies.  And  virtually  all  of  the  maintenance  on 
Airbus  Industrie  planes  flying  here  is  performed  by  American 
workers.  The  same  will  be  true  of  future  models,  the  long-range 
A330andA340. 

At  Airbus  Industrie  we  not  only  recognize  globalization  as 
a  way  of  life  in  the  aircraft  industry,  we  encourage  it.  Because  an 
environment  that  lets  manufacturers  draw  on  the  world’s  best 
resources  means  better  planes  for  everybody. 

(^AIRBUS  INDUSTRIE 


For  reprints  of  this  series,  write  to  “Three  Companies,”  Airbus  Industrie  of  North  America,  Inc. ,  593  Herndon  Parkway,  Suite  300,  Herndon,  VA  22070. 


Grads 

(Continued  from  page  24) 


City,  Neb. ,  said  that  when  he  inquired 
about  getting  University  of  Nebraska 
j-grads  “they  were  asking  about 
$5,000  more  than  I  was  paying.” 

However,  the  possibility  for 
attracting  graduates  to  community 
papers  isn’t  all  bleak,  publishers 
reported. 

Donald  Q.  Smith,  editor  and 
publisher  of  the  MonticeUo  (Minn.) 
Times,  urged  his  fellow  publishers  to 
build  relationships  with  nearby  j- 
schools. 

“Educators  are  extremely  eager  for 
professional  contact,”  he  observed. 
“Invite  them  to  lunch.” 

Smith  also  advised  publishers  not 
to  be  concerned  when  young  report¬ 
ers  leave  after  a  year  or  two  with 
them. 

“It  doesn’t  bother  me  that  we’re 
labeled  a  training  ground,”  he  con¬ 
tinued.  “I  feel  good  when  they  move 
up.  There’s  a  limit  to  what  we  can  pay 
and  teach”  young  staffers. 

An  informal  E&P  survey  around 
the  convention  revealed  that  some 
small-town  publishers  have  little  or 
no  trouble  getting  journalism  gradu¬ 
ates,  who  usually  are  from  lesser- 
known,  often  unaccredited  schools. 

LeRoy  Yorgason,  executive  direc¬ 
tor  of  the  Wisconsin  Newspaper 
Association,  indicated  that  commu¬ 
nity  paper  editors  generally  write  off 
the  University  of  Wisconsin  at  Madi¬ 
son  as  a  recruiting  target,  but  manage 
to  find  applicants  at  the  smaller  state 
colleges. 

At  UW,  Yorgason  said,  “many  of 
the  students  come  from  out  of  state 


Letters 

(Continued  from  page  7) 


Martin,  by  attacking  me  and  my 
reporting  skills  when  she  has  never 
met  me  or  read  my  journalistic  writ¬ 
ing,  shows  only  the  weakness  of  her 
position. 

Lastly  —  and  excuse  my 
cynicism  —  readers  following  this 
discussion  may  want  to  note  that 
White,  the  syndicate  director,  and 
Martin,  who  is  writing  a  book  on 
astrology,  both  stand  to  gain  mone¬ 
tarily  if  astrology  is  accepted.  I  gain 
nothing  by  attacking  astrology, 
except  perhaps  the  satisfaction  of 
knowing  that  in  time  reason  will 
triumph  over  nonsense. 

G.  Robert  Boston 
College  Park,  Maryland 


and  they  have  their  sights  set  when 
they  start  J-school.  Graduates  who  do 
accept  weekly  jobs  discover  that  is 
the  most  exciting  job  they  ever 
thought  of,”  he  stated. 

A  Louisiana  publisher,  Danny 
Scott  of  the  Spring  hill  Press,  said  he 
has  a  close  working  relationship  with 
Louisiana  Tech,  where  he  has 
obtained  well-qualified  graduates. 

“We  are  a  training  ground,  but 
there  are  benefits  big  dailies  can’t 
offer,”  Scott  said.  “Young  reporters 
get  more  involved  with  people  and  get 
to  cover  a  wide  variety  of  stories.” 

He  said  he  pays  entry-level  report¬ 
ers  $225  a  week. 

Scott  Schurz,  publisher  of  the 
Bloomington  (Ind.)  Herald  Tele¬ 
phone,  a  28,0()0-circulation  daily,  said 
he  has  no  trouble  getting  graduates 
even  from  the  large  schools.  His 
problem,  he  added,  is  finding  those 
who  can  spell  and  write  correct 
English. 

“But  those  we  do  hire  are  fortu¬ 
nate,”  he  asserted.  “They  get  a  total 
newspaper  experience.” 


Weekly  editor 

(Continued  from  page  18) 


nity  that  we  can  possibly  be  in  print,” 
Ros  claims.  This  includes  even  a  page 
of  news  for  the  Portuguese  population 
written  in  their  language. 

Over  the  years,  both  Ros  Sr.  and  Jr. 
have  been  general  chairmen  of  the 
gigantic  Fourth  of  July  celebration. 

“I  feel  a  publisher  can  serve  the 
public  in  these  roles,  providing  he 
does  not  become  a  part  of  either  of  the 
parties,  or  even  a  third  splinter 
party.” 

Managing  editor  Bruce  Burdett 
points  out,  “We  get  solid  support 
from  Ros.  He’s  as  aggressive  as  any 
reporter.  He  regularly  comes  up  with 
a  list  of  news  tips.  He’s  intense.” 

Of  all  the  challenges,  Ros  believes, 
“Starting  a  newspaper,  getting  out 
there  gambling,  not  knowing  whether 
you’re  going  to  win  or  lose,  that’s  the 
most  difficult.” 


Settlement 

(Continued  from  page  22) 

ters  clearly  want  to  settle  the  strike. 

However,  some  members,  who 
asked  not  to  be  identified,  said  the 
fact  that  so  many  union  workers 
won’t  be  returning  will  be  a  difficult 
pill  to  swallow. 

“That’s  a  real  problem,”  one 
declared.  “I  can’t  get  real  excited 
about  this  yet.” 


Guild 

(Continued  from  page  10) 


tions  newspapers  founded  by  the 
group  and  those  it  operates  in  com¬ 
petitive  markets. 

The  announcement  comes  at  a  time 
when,  according  to  Perlik,  unions 
have  never  been  weaker  and  when 
media  corporations  have  been 
consolidating  rapidly,  buying  up  the 
rapidly  dwindling  supply  of  indepen¬ 
dently-owned  newspapers. 

The  largest  in  number,  Gannett 
Company  Inc.,  acquired  eight  news¬ 
papers  last  year  and  reached  six  mil¬ 
lion  paid  circulation. 

Perlik  noted  the  shrinking  number 
of  competitive  markets,  in  which 
either  the  smaller  newspaper  folds  or 
merges  operations  in  joint-operating 
agreements. 

About  80%  of  daily  circulation  is 
controlled  by  chains,  Eisen  said,  with 
about  450  independently  owned  dai¬ 
lies  left  out  of  a  total  of  more  than 
1,650  dailies. 

“We’re  still  having  discussions,” 
on  congressional  support,”  Eisen 
noted.  “We’ve  had  expression  from 
people  on  the  Hill.” 

He  said  he  felt  “certain”  the  bill 
would  be  introduced  but  made  no  pre¬ 
diction  on  passage. 

Terry  Maguire,  vice  president  and 
counsel  for  the  American  Newspaper 
Publishers  Association,  said  newspa¬ 
pers  should  not  be  singled  out  from 
other  businesses  limited  by  antitrust 
legislation. 


UPl  defends 

(Continued  from  page  4) 


Now,  it  is  widely  known  by  those 
who  follow  the  comings  and  goings  in 
the  news  industry  that  Struggling 
UPI’s  fortunes  have  declined  con¬ 
siderably  in  recent  years,  even  to  the 
point  of  bankruptcy  a  few  years  ago. 

To  the  rescue  just  over  a  year  ago 
came  Mario  Vazquez  Raha.  billion¬ 
aire  Mexican  publisher,  turnaround 
specialist,  and  sportsman. 

Suddenly,  the  sound  of  wringing 
hands  was  replaced  by  the  creaking  of 
raised  eyebrows.  The  shabbily  patri¬ 
cian  Struggling  UPI  was  transformed 
into  a  wealthy,  aggressive  stranger, 
one  that  actively  pursues  business 
opportunities  and  does  not  always 
follow  the  lead  of  its  elders. 

Now  we  see  what  this  reckless 
newcomer  has  done.  He  has  disre¬ 
garded  the  AP’s  decree  that  USIA  not 
be  served  by  an  American  news 
agency. 

For  shame,  indeed. 
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Local  News. 


Nothing  hits  home  like  mortgage 
rates.  Whether  you’re  buying  a  house  or 
selling  one,  higher  interest  rates  spell 
bad  news. 

Mortgage  rates  jumped  in  early 
September.  The  Federal  Reserve  Board 
had  just  increased  the  discount  rate  in 
order  to  keep  foreign  investors  (and 
especially  Japanese  bond  buyers)  inter¬ 
ested  in  financing  America’s  two  big 
deficits:  in  trade  and  government 
spending. 

“It’s  fascinating  how  our  customers— 
and  we  deal  only  with  American 
individuals  and  families— have  become 
so  affected  by  overseas  decisions,” 
remarked  the  chairman  of  a  major 
California  mortgage  lender. 

International  developments  have 
come  home  as  never  before.  That’s  why 
astute  editors  turn  to  Reuters,  the  world’s 
pre-eminent  international  news  organi¬ 
zation.  Our  network  of  105  bureaus 
staffed  with  over  IJOO  experienced 
reporters  and  editors  track  international 
movements  in  interest  rates,  as  well  as 


currencies,  stock  prices  and  of  course 
the  political  and  diplomatic  develop¬ 
ments  that  affect  businesses  from 
Portland  to  Portland  (ME  to  OR). 

Japanese  investors  depend  on  Reuters 
for  the  news  and  data  to  help  guide 
their  investment  decisions.  Shouldn’t 
your  readers  know  what  they  know? 

Our  unique  global  perspective  is 
just  one  reason  more  and  more  editors 
rely  on  The  Reuter  Business  Report  to 
provide  “local”  business  news. 

But  don’t  take  our  word  for  it.  As 
you  plan  for  1988,  let  us  show  you  how 
valuable  The  Reuter  Business  Report, 
The  Reuter  News  Report  and  The  Reuter 
News  Pictures  Service  can  be  to  your 
local  news  coverage. 

Call  us  at  800-221-7266,  ext.  3576,  to 
arrange  a  free  month’s  trial  of  The 
Reuter  Business  Report. 

Your  readers  will  thank  you. 


The  first  name  in  news. 


NEWSPEOPLE  IN  THE  NEWS 


Claude  Hippeau  has  been 
appointed  to  the  newly  created  posi¬ 
tion  of  executive  vice  president  of 
United  Press  International.  He  most 
recently  was  executive  assistant  to 
UPI's  chairman  and  president, 
Mario  Vazquez  Rana. 

In  his  new  role,  Hippeau  will  work 
with  Vazquez  Rana  in  company 
planning,  organization  and  in  coordi¬ 
nation  of  activities  of  the  company’s 
senior  vice  presidents. 

He  began  as  an  editor  for  Acme 
Newspictures  in  Paris.  Starting  with 
UPI  in  1952  as  deputy  newspictures 
editor  in  Paris,  Hippeau’s  career  has 
included  responsibility  for  UPI  opera¬ 
tions  in  Europe,  North  and  South 
Africa,  South  and  Central  America, 
Mexico  and  the  United  States.  Until 
1983,  he  was  international  vice  presi¬ 
dent. 

In  mid- 1984,  he  was  appointed  gen¬ 
eral  manager  of  an  international  news 
features  agency.  Compass  News  Fea¬ 
tures  based  in  Luxembourg.  It  was 
established  by  the  Aga  Khan  to  con¬ 
centrate  on  issues  of  special  interest 
to  the  developing  world. 

*  *  * 

News  appointments  announced 
by  the  Associated  Press  include: 

Deborah  Shannon,  to  assistant 
chief  of  bureau  in  Dallas.  She  has 
been  news  editor  in  Columbia,  S.C., 
and  at  Oklahoma  City  where  she  for- 
merly  was  a  Daily  Oklahoman 
reporter. 

Darren  Dopp,  to  correspondent  in 
Buffalo.  He  joined  AP  in  Albany  in 
1985  and  last  year  covered  the  state 
capitol. 

Anne  E.  McGrath,  to  news  editor 
for  Connecticut,  based  in  Hartford. 
She  joined  AP  in  Newark  in  1983  and 
served  as  Atlantic  City  correspondent 
before  transferring  to  Hartford  last 
year. 


Fred  Elevens  is  the  newly  named 
state  editor  of  the  Houston  Chronicle 
where  he  also  is  responsible  for  the 
Austin  bureau  and  the  newly  created 
Dallas  bureau. 

Elevens  started  his  reporting  career 
at  the  Tampa  Tribune  and  moved  to 
the  Camden  (N.J.)  Courier-Post  and 
the  Philadelphia  Bulletin.  He  taught 
journalism  at  Ball  State  University, 
where  he  holds  a  bachelor’s  and  mas¬ 
ter’s  degree  in  journalism  education, 
for  three  years  before  moving  to 
Texas  and  working  at  the  Fort  Worth 
Star-Telegram  and  the  San  Antonio 
Light. 

*  *  * 

Mike  Sullivan  has  been  promoted 
to  sports  editor  from  assistant  sports 
editor  of  the  Contra  Costa  Times, 
Walnut  Creek,  Calif. 

Sullivan  joined  Lesher  Communi¬ 
cations  Inc.,  in  August  1985  as  sports 
copy  editor.  He  was  sports  editor  of 
the  Vacaville  (Calif.)  Reporter  in 
1980-85  following  graduation  from 
California  State  University,  Sac¬ 
ramento  with  a  degree  in  journalism. 

*  *  * 

Patricia  J.  Gereb  joined  the  Mon¬ 
roe  (Mich.)  Evening  News  as  promo¬ 
tion  director  from  Ohio  Communica¬ 
tions  Corp.,  Dayton,  where  she  most 
recently  served  as  circulation  man¬ 
ager  of  the  Fairborn  (Ohio)  Daily  Her¬ 
ald  and  the  Beavercreek  (Ohio)  Daily 
News  and  distribution  manager  of 
Times  Publications. 

*  *  * 

H.  Joachim  Maitre  has  been 
appointed  dean  of  the  Boston  Univer¬ 
sity  College  of  Communication.  He 
has  served  as  dean  ad  interim  since 
August  1986. 

Dr.  Maitre  joined  the  faculty  in 
1983  as  professor  of  journalism  and 
international  relations  and  became 
associate  director  of  the  university’s 


—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 


Center  for  International  Relations  in 
1984,  positions  he  retains  as  dean. 

He  has  served  as  editor-in-chief  of 
Welt  am  Sonntag,  Hamburg,  Ger¬ 
many,  and  is  a  regular  contributor  to 
Die  Welt,  Hamburg,  and  the  Wall 
Street  Journal.  He  has  reported  under 
combat  conditions  from  the  Middle 
East,  Vietnam,  the  Congo  and  Cen¬ 
tral  America  and  been  active  in  the 
field  of  sports  journalism,  covering 
international  sporting  events,  and  as 
an  observer  of  military  and  defense 
issues. 

A  defector  from  East  Germany 
while  still  in  his  teens.  Dr.  Maitre 
holds  a  Ph.D.  degree  from  McGill 
University.  I 

*  *  * 

Carolynn  C.  Allen  recently  was 
named  publisher  of  the  Owatonna 
(Minn.)  People’s  Press.  She  suc¬ 
ceeded  H.A.  Thompson,  who  will 
serve  as  consultant  to  the  newspaper 
until  he  retires  next  September. 

Allen  joined  Ottaway  Newspapers 
at  the  People’s  Press  in  1973,  holding 
a  succession  of  positions  before  being 
named  assistant  general  manager.  In 
1983  she  moved  to  the  Plattsburgh 
(N.Y.)  Press-Republican  and  since 
January  1986  successively  held  sales 
and  promotion  manager  positions  at 
the  Joplin  (Mo.)  Globe,  until  she  was 
promoted  to  assistant  publisher  last 
December. 

*  *  * 

William  F.  Wright  joined  the 
faculty  of  Bethany  College,  Bethany, 
W.Va.,  as  distinguished  visiting  pro¬ 
fessor  of  communications  for  the 
academic  year.  The  visiting  program 
is  funded  by  a  grant  from  the  Bene- 
dum  Foundation. 

Wright,  who  served  as  a  foreign 
correspondent  for  United  Press  Inter¬ 
national  in  Europe,  Asia,  Africa, 
Latin  American  and  the  Middle  East, 
as  well  as  special  projects  writer 
based  in  London,  will  teach  foreign 
affairs  reporting  and  other  courses 
and  continue  work  on  the  history  of 
UPI  and  media-research  projects. 

His  varied  communications  career 
includes  teaching  journalism  and 
public  relations  at  several  colleges, 
managing  editor  of  the  Pleasanton 
(Calif.)  Valley  Times,  editor  and 
reporter  for  Pacific  Stars  &  Stripes, 
and  public  information  officer  for  the 
United  Nations  Command,  Korea. 
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Nancy  Nielsen 


Richard  Cox 


John  j.  Bowman 


Michael  DeCarlo 


Nancy  Nielsen  has  been 
appointed  director  of  corporate  rela¬ 
tions  and  public  affairs  for  The  New 
York  Times  Company,  effective  Nov. 
1. 

Nielsen,  deputy  director  of  corpo¬ 
rate  relations  since  joining  the  com¬ 
pany  in  June  1986,  will  be  responsible 
for  the  internal  and  external  commu¬ 
nications  and  for  investor  relations. 

She  succeeds  Leonard  R.  Harris, 
65,  who  is  retiring  after  14  years  as  a 
Times  Company  executive. 

Prior  to  joining  the  company,  Niel¬ 
sen  served  as  director  of  the  commu¬ 
nications  office  of  Capital  Cities/ 
ABC  Inc.,  and  before  that  was  a  con¬ 
sultant  with  McKinsey  &  Company, 
Inc.,  where  she  helped  direct  studies 
for  news  and  business  operations  of 
diversified  media  companies.  During 
1975-77,  she  was  with  the  Dallas 
Times  Herald,  first  as  assistant  to  the 
city  editor  and  later  as  Weekend 
magazine  editor. 

Nielsen  holds  a  B.  A.  degree  in  jour¬ 
nalism  from  the  University  of  Califor¬ 
nia  at  Berkeley  and  was  graduated 
from  Yale  University’s  School  of 
Organization  and  Management  in 
1979  with  a  master’s  in  public  and 
private  management. 

Harris  worked  for  the  Times  Com¬ 
pany  in  the  1960s  as  a  consultant, 
joined  the  staff  in  1973  as  director  of 
special  projects  and  later  became 
director  of  corporate  development. 
He  has  held  his  present  post  since 
1979.  Prior  to  the  Times,  Harris  was 
editorial  vice  president  and  corporate 
development  director  of  Ency¬ 
clopedia  Britannica  Inc. 

*  *  * 

Richard  Cox  is  now  single  copy 
sales  manager  for  The  Arizona 
RepublicIThe  Phoenix  Gazette.  He 
replaces  Derrell  Thompkins,  who  is 
retiring  Oct.  31  after  more  than  21 
years  with  the  newspapers. 

Cox  moved  from  single  copy  sales 
manager  at  the  Courier-Journal, 


Louisville  where  he  also  was  respon¬ 
sible  for  circulation  development  of 
USA  Today  in  Louisville  and  served 
on  the  Gannett  Corporation’s  circula¬ 
tion  audit  team. 

*  *  * 

John  J.  Bowman  is  the  newly 
appointed  editor  of  the  Ventura 
County  (Calif.)  Star-Free  Press. 
Later  this  year  he  succeeds  Julius 
GlUS,  who  announced  plans  to  retire 
after  serving  as  editor  since  1960. 

Gius  also  has  served  as  editorial 
director  of  John  P.  Scripps  Newspa¬ 
pers,  parent  corporation  of  the  Star- 
Free  Press,  since  1961.  He  has  been 
part  of  the  Scripps  organization  more 
than  50  years. 

Bowman  began  his  career  30  years 
ago  in  Franklin,  Ind.,  and  then  joined 
the  Kankakee  (111.)  Journal,  a  mem¬ 
ber  of  the  Small  Newspaper  Group, 
working  his  way  through  newsroom 
ranks  to  executive  editor.  He  subse¬ 
quently  was  editor  and  publisher  of 
the  Streater  (III.)  Times-Press  and  in 
1982,  was  named  to  serve  in  the  same 
capacity  for  the  Roseville  (Calif.) 
Daily  Press-Tribune. 

He  left  the  group  in  1984  to  become 
editor  and  general  manager  of  the 
Champaign-Urbana  (III.)  News 
Gazette  and  most  recently  was  assis¬ 


tant  publisher/vice  president  and  gen¬ 
eral  manager. 

*  *  * 

Michael  DeCarlo,  sales  develop¬ 
ment  manager  of  Gannett’s  USA 
Weekend,  has  moved  to  advertising 
director  of  the  Burlington  (Vt.)  Free 
Press. 

He  was  stationed  in  Boston  as  New 
England  advertising  manager  of  USA 
Today  from  November  1984  to  Janu¬ 
ary  1986  when  he  joined  USA 
Weekend. 

Earlier  in  his  career,  DeCarlo  was 
an  advertising  account  executive  with 
USA  Today  in  New  York. 

*  *  * 

Dan  j.  Mashburn,  formerly  circu¬ 
lation  manager  of  the  San  Antonio 
Light,  has  moved  to  circulation  direc¬ 
tor  of  the  Knoxville  News  Sentinel 
Company. 

He  began  in  retail  management 
with  The  Ameron  Corp.,  St.  Louis, 
was  program  director  for  Junior 
Achievement  of  Memphis  four  years, 
and  then  joined  the  Memphis  Com¬ 
mercial  Appeal  for  II  years. 

With  the  Hearst  Corporation  since 
April  1985,  he  was  circulation  direc¬ 
tor  of  the  Baltimore  News  American 
prior  to  San  Antonio. 
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Brooks  Johnson  has  been  named 
president  and  publisher  of  the  San 
Bernardino  County  (Calif.)  Sun  and 
also  has  become  a  regional  vice  presi¬ 
dent  in  the  Gannett  West  Newspaper 
Group.  He  succeeds  Gerald  A. 
Bean,  who  is  forming  a  manage¬ 
ment/consulting  firm. 

Grace  Quarles  III  was  named  to 
succeed  Johnson  as  president  and 
publisher  of  The  Coloradoan,  Fort 
Collins.  Quarles  most  recently  was 
assistant  to  the  president  of  Gannett 
West. 

Johnson  had  served  as  publisher  in 
Fort  Collins  since  September  1984 
and  directed  the  conversion  of  the 
paper  from  afternoon  to  morning 
delivery. 


Ben  Bassett,  77,  foreign  news  edi¬ 
tor  of  the  Associated  Press  for  the 
years  of  the  Cold  War,  Korean  War 
and  the  war  in  Vietnam,  died  Oct.  14 
of  heart  failure  at  New  Rochelle 
(N.Y.)  Hospital.  He  had  been  with 
AP  more  more  than  40  years  when  he 
retired  in  1974. 

Starting  in  1930,  Bassett  worked  in 
Kansas  City,  New  York,  Cleveland 
and  Washington  bureaus  and  then 
returned  to  New  York  as  a  foreign 
desk  supervisor  during  World  War  II. 

In  1948,  he  was  named  foreign  news 
editor  and  held  the  position  for  25 
years.  In  retirement,  Bassett  contrib¬ 
uted  to  Cleartime,  the  newsletter  for 
former  AP  employees,  and  was  its 
editor  in  1980-84. 

The  AP  veteran  started  as  a 
reporter  in  his  hometown  of  Topeka, 
Kan.,  for  the  State  Journal  while  in 
high  school  and  then  joined  the  New 
Bedford  (Mass.)  Standard  in  1927. 


Albert  S.  Bryan,  83,  ajournalist  in 
Findlay  and  Fostoria,  Ohio,  for  over 
60  years  and  a  longtime  managing  edi¬ 
tor  of  the  Findlay  Courier,  was  found 
dead  at  his  home  on  Oct.  5.  having 
died  of  natural  causes,  apparently  on 
Oct.  4. 

He  retired  from  the  Courier  in  1970 
but  continued  as  contributing  editor, 
writing  two  weekly  columns,  one  on 
stamps  and  the  other  on  past  local 
news  events. 

He  Joined  the  Courier,  then  called 
the  Repnhlican-Coiirier,  in  1943  as 
news  editor  and  was  managing  editor 
from  1948  through  1970.  Earlier  he 
had  worked  as  city  editor  and  then 
editor  at  the  Fostoria  Daily  Times. 


New  publishers  have  been  named 
at  five  newspapers  in  the  New  York 
Times  Regional  Newspaper  Group 
effective  on  Jan.  1. 

Lynn  O.  Matthews,  publisher  of 
the  Lakeland  (Fla.)  Ledger,  will 
become  publisher  of  the  Santa  Rosa 
(Calif.)  Press  Democrat. 

He  succeeds  James  C.  Weeks,  who 
was  named  senior  vice  president, 
operations  for  the  regional  group 
headquartered  in  Atlanta. 

Don  R.  Whitworth,  publisher  of 
the  Wilmington  (N.C.)  Morning  Star, 
will  succeed  Matthews  in  Lakeland. 
Whitworth  worked  at  the  Ledger  for 
1 1  years  and  was  advertising  director 
in  1985  when  he  moved  to  Wilming¬ 
ton. 


—OBITUARIES- 


James  W.  Carroll,  61,  a  senior 
editor  of  Encyclopedia  Americana 
and  a  former  United  Press  Interna¬ 
tional  editor,  died  of  heart  failure  Oct. 
9  at  Northern  Westchester  Hospital, 
Mount  Kisco,  N.Y. 

A  graduate  of  Yale  University  in 
1958,  he  worked  five  years  as  an  edi¬ 
tor  with  UPI  and  then  was  a  technical 
editor  for  Curtiss-Wright  before  join¬ 
ing  Grolier  Inc.,  publisher  of  the 
encyclopedia,  in  1965. 


Roland  A.  Corneau,  40,  managing 
editor  of  the  Salem  (Mass.)  Evening 
News,  died  Oct.  5  of  cancer. 

With  the  paper  19  years,  he  had 
been  managing  editor  since  July  1986. 
Corneau  previously  served  as  city 
editor  and  political  editor. 


Eleanor  B.  Gaynon,  72,  a  libra¬ 
rian  and  staff  researcher  at  the  Phila¬ 
delphia  Inquirer  for  43  years,  died 
Oct.  6  at  Hahnemann  Hospital  in  Phil¬ 
adelphia.  She  was  chief  researcher  for 
the  Action  Line  column  when  she 
retired  at  the  end  of  1980. 


Edwin  T.  Halloran,  75,  an  assis¬ 
tant  city  editor  of  the  Cincinnati  Post 
before  ending  a  49-year  career  with 
his  retirement  in  1978,  died  Oct.  5.  He 
began  as  a  copyboy  at  the  Post  on 
April  9,  1929,  just  two  days  short  of 
his  17th  birthday. 


Eleanor  M.  Johnson,  94,  founder 
of  the  Weekly  Reader,  a  classroom 
periodical  read  by  elementary  school 
children,  died  Oct.  8  in  Gaithersburg, 
Md. 


John  A.  Lynch,  publisher  of  the 
Houma  (La.)  Daily  Courier,  will  suc¬ 
ceed  Whitworth  in  Wilmington. 

H.  Miles  Forrest,  publisher  of  the 
Thibodaux  (La.)  Daily  Comet,  moves 
to  the  same  position  at  the  Houma 
Daily  Courier. 

Also,  Jay  Lancon,  retail  advertis¬ 
ing  director  of  the  Houma  paper, 
moves  up  to  publisher  of  the  Thibo¬ 
daux  paper. 


Dennis  Hunn,  formerly  administra¬ 
tive  assistant  to  the  Los  Angeles 
Times'  retail  advertising  sales  man¬ 
ager,  was  promoted  to  administrative 
assistant  to  the  director  of  display 
advertising,  Don  Maldonado. 


Johnson,  a  public  school  teacher  in 
Oklahoma  and  Pennsylvania,  con¬ 
ceived  the  idea  for  the  newspaper, 
originally  called  My  Weekly  Reader, 
while  a  public  school  administrator  in 
York,  Pa. 


Edward  J.  Somers,  60,  an  execu¬ 
tive  of  Ottaway  Newspapers  Inc.,  for 
35  years,  died  Sept.  17  in  Phoenix. 

He  had  been  an  executive  of  Radio 
Station  WVPO  in  Stroudsburg,  Pa., 
and  WDOS  in  Oneonta,  N.Y.,  and 
was  general  manager  of  the  Port  Jer¬ 
vis  (N.Y.)  Tri-State  Gazette  and  the 
Middletown  (N.Y.)  Times  Herald- 
Record,  and  publisher  of  the  Oneonta 
(N.Y.)  Daily  Star.  He  was  on  disabil¬ 
ity  leave  as  publisher  of  the  Sun  City 
(Ariz.)  Daily  News-Sun  at  the  time  of 
his  death. 


Thomas  Randolph  Wright,  61, 
classified  advertising  manager  of  the 
Playground  Daily  News,  Fort  Walton 
Beach,  Fla.,  died  Oct.  2  in  a  local 
hospital. 

He  had  been  associated  with  news¬ 
papers  in  Dayton,  Ohio;  Las  Cruces, 
N.M.,  and  the  Fort  Pierce  (Fla.) 
News  Tribune,  prior  to  joining  the 
Daily  News  three  years  ago. 


Correction 

The  Oct.  3  obituary  on  the  death  of 
Harriett  Gray,  95,  former  vice  presi¬ 
dent  of  the  Monroe  Publishing  Co., 
Monroe,  Mich.,  incorrectly  gave  the 
publishing  company’s  location  as 
Monroe,  Minn. 


EDITOR  &  PUBLISHER  for  October  24,  1987 


If  you  thought  snake  oil  salesmen 
were  a  thing  of  the  past,  listen  again  to 
a  group  called  Consumers  United  for 
Rail  Equity  (C.U.R.E.). 

C.U.R.E.  claims  it  has  just  the 
remedy  for  those  who  ship  by  rail 
What  they  don’t  tell  you  is  that  the  stuff 
they’re  hawking  does  more  harm  than 
good. 

C.U.R.E.— a  curious  name  for  an 
organization  funded  primarily  by  the 
coal  and  utility  industries—  proposes 
extensive  new  regulation  of  railroads 
through  legislative  “reform”  of  the  Stag¬ 
gers  Rail  Act  of  1980.  That’s  the  same 
Act  that  rescued  freight  railroads  from  a 
century  of  over-regulation  in  the  first 
place.  And  while  C.U.R.E. ’s  proposals 
would  lower  rail  coal  rates  for  its  prin¬ 
cipal  supporters,  they’d  clearly  leave 


everyone  else  paying  the  freight— in 
terms  of  declining  service;  higher  rates; 
and,  ultimately,  through  the  loss  of  rail 
service  altogether. 

It’s  no  surprise  that  C.U.R.E.’s 
pitch  also  ignores  the  fact  that  the 
majority  of  shippers— 87  percent  of 
those  recently  surveyed— feel  pretty 
good  about  the  effects  of  partial  de¬ 
regulation  and  don’t  want  to  see  the 
Staggers  Act  changed. 

When  you  think  about  it, 
C.U.R.E.’s  pitchmen  have  turned  it  all 
around.  Reregulation  isn’t  the  remedy  ; 
it’s  the  disease.  In  feet,  not 
only  did  the  Staggers  Act 
help  remove  the  railroad  in¬ 
dustry  from  the  critical  list, 
it  also  helped  the  industry 
become  strong  enough  to 


offer  rate  reductions  in  recent  years, 
including  two  years  of  consecutive  rate 
cuts  for  C.U.R.E.’s  principal  supporters 
Still,  C.U.R.E.  is  pressing  for  fur¬ 
ther  rate  cuts  and  new  regulations  that 
could  be  the  prescription  for  the  de¬ 
mise  of  rail  service  in  this  country  once 
and  for  all 

If  you’re  a  journalist  covering  this 
story,  youll  find  that  the  fects  support 
the  argument  that  a  good  dose  of  free 
markets  is  fer  healthier  for  the  railroads 
and  their  customers  than  C.U.R.E.’s 
snake  oil 

To  get  fects,  write  Rail  Rem¬ 
edy,  Association  of  American 
Railroads,  50  F  St,  NW,  Wash¬ 
ington,  DC  20001,  Dept  711. 
Or  if  you’re  up  against  a  dead¬ 
line,  call  (202)  639-2555. 
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Race  results  wrap  spreads  good  will  for  Milwaukee  Journal 


By  Debra  Gersh 

When  the  Milwaukee  Journal 
recently  put  out  a  special  edition  for 
the  Milwaukee  Journal/ Al’s  Run  race, 
the  newspaper  might  have  been  a  con¬ 
tender  in  a  race  itself. 

In  just  under  two  hours  after  the 
start  of  the  race,  early  editions  of  the 
Saturday  Journal  with  special  wraps 
featuring  photographs  from  the  start 
of  the  contest  and  top  finishing  times 
were  for  sale  at  the  finish  line. 

According  to  Thomas  S.  Barber, 
the  paper’s  news  editor,  getting  the 
special  section  to  the  finish  line  “was 
not  easily  accomplished.” 

Although  Barber  coordinated  the 
section  last  year,  he  had  the  “good 
sense  to  be  on  vacation”  this  year  and 
turned  the  duties  over  to  copy  editor 
Mike  Kuchta. 

Most  of  the  wrap  pages  were  ready 
to  go  before  the  race  began,  with 
maps  of  the  course,  stories  and  early 
photographs.  A  hole  was  left  for  a 
photo  of  the  start,  a  terse  story  and 
the  times  of  the  top  10-or-so  finishers, 
who  completed  the  five-mile  course  in 
about  25  minutes. 

The  race  started  at  10:35  a.m.,  five 
minutes  later  than  scheduled.  “We 
had  pictures  back  [at  the  newspaper] 
the  first  year  shortly  after  1 1 ,”  Barber 
said.  “Our  aim  was  to  send  [the 
pages]  to  platemaking  about  one  hour 
after  the  start  of  the  race.” 

Last  year,  a  kid  was  hired  to  run  the 
film  back  to  the  paper,  about  10 
blocks  from  the  race  site.  Barber  said, 
adding  that  he  was  not  sure  how  it  was 
relayed  this  year. 

“You  pretty  much  have  to  decide 
what  size  picture  you  have  in  mind 
and  shoot  for  the  hole,”  he  continued. 
Only  black-and-white  photos  could 
be  shot  for  the  special  edition,  as 
color  processing  would  have  taken 
too  long. 

The  picture,  the  story  and  the  top 
finishing  times  were  all  put  in  at  the 
last  minute. 

“We  would  be  doing  that  reporting 
anyway,”  Barber  commented,  noting 
that  the  names  and  times  have  to  be 
right,  so  “you  have  to  be  cautious  as 
well  as  quick.” 

The  special  wrap  was  run  on  sepa¬ 
rate  presses,  and  since  the  regular 
Saturday  paper  is  thin,  it  does  not  tax 
press  capacity,  he  explained. 

Although  some  people  finish  the 
race  in  less  than  a  half  hour,  well 
before  the  special  edition  is  available. 
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THE  MILWAUKEE  JOURNAL 

Al-lelujah! 


The  front  page  of  the  Milwaukee 
Journal's  special  race  results  wrap. 
Eighty  carriers  sold  4,786  copies  of  the 
Journal  at  the  finish  line  of  the  race. 


“they  tend  to  linger  for  a  while,” 
because  there  are  so  many  contes¬ 
tants  in  the  race  —  more  than 
29,000 — Barber  said,  noting  that 
there  are  stragglers  who  take  longer  to 
complete  the  run,  as  well  as  refresh¬ 
ment  tents  near  the  finish.  “There’s  a 
crowd  there  at  least  two  hours  after” 
the  race. 

The  idea  behind  the  special  wrap 
was  for  it  to  be  a  souvenir  for  people 
attending  the  charity  fund-raiser.  The 
Saturday  papers  with  the  wrap  were 
sold  only  at  the  finish  line  and  along 
the  race  route.  No  other  copies  of  the 
paper  contained  the  wrap  with  its 
unique  content. 

At  the  race’s  finish  line,  80  carriers 
sold  4,786  copies  of  the  Journal, 
according  to  numbers  provided  by  the 
newspaper. 

“It’s  fun  to  do,  and  it  generates 
some  good  will  for  us,”  Barber  said. 
The  day’s  “single-copy  sales  do  not 
make  a  big  dent  in  our  circulation,  but 
it’s  a  way  to  thank  participants  in  the 
event  and  generate  good  will. 

“It’s  fun  for  us  to  do,  even  if  it  adds 
on  to  a  Saturday  routine  that’s 
already  frenzied,”  he  added. 


Groups  want  more  blacks  as 
models  in  real  estate  ads 


A  voluntary  plan  proposed  by  the 
New  York  State  Division  of  Human 
Rights  and  civil  rights  groups  calls  for 
at  least  one-third  of  all  models  used  in 
real  estate  advertising  to  be  black. 

The  plan  also  requires  good-faith 
efforts  to  use  other  minorities  such  as 
Asians  and  Hispanics. 

Should  developers  agree  to  the 
plan,  complaints  filed  with  the  Open 
Housing  Center,  a  private  advocay 
group,  by  the  state  and  by  the 
National  Associaton  for  the  Advance¬ 
ment  of  Colored  People  would  be 
resolved. 


The  complaints  charged  that  news¬ 
paper  ads  in  1986  used  almost  no 
minority  models  and  failed  to  display 
properly  the  required  equal  oppor¬ 
tunity  housing  logos. 

The  proposal  is  similar  to  an  agree¬ 
ment  the  Washington  Post  reached 
with  groups  concerned  with  minority 
representation  in  real  estate  ads. 

Developers,  who  were  slated  to 
meet  with  the  complainants  last 
week,  had  mixed  reactions  to  the  pro¬ 
posal,  some  noting  that  such  an  agree¬ 
ment  could  lead  to  many  other  groups 
pushing  for  representation  in  ads. 


Globe  offers  scholarships  for  carriers 


The  Boston  Globe  has  established 
the  Paper  Route  to  College  Scholar¬ 
ship  Program  that  offers  up  to  $5,000 
toward  one-year’s  tuition  at  an  accre¬ 
dited  school  or  college  for  youths  12- 
years-old  and  up,  who  serve  three 
consecutive  years  as  carriers  for  the 
newspaper. 

At  the  end  of  their  three-year 


terms,  the  youth  carriers  receive  a 
certificate  to  note  their  accomplish¬ 
ment,  and  at  the  time  of  their  enroll¬ 
ment  in  college,  the  actual  scholar¬ 
ship  will  be  sent  directly  to  the  school. 

The  Globe  also  offers  other  incen¬ 
tives  to  its  carriers,  aside  from  the 
money  they  earn,  such  as  radios, 
bicycles  and  a  trip  to  Disney  World. 
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Atex  Advertising  systems  save  time,  save 
money,  and  enhance  revenue,  in  short,  they 
give  you  a  better  profit  picture! 

The  powerful  Atex  Integrated  Advertising  System 
database  manages  every  step  of  ad  processing  — 
classified  and  display  —  from  order  entry  through 
production  to  billing.  Combined  with  the  Atex 
Architect  program,  it  can  dummy  a  64-page 
paper  in  less  than  two  minutes.  A  Classified 
Pagination  system  cuts  page  build  time  in  half 
The  time  between  ad  deadline  and  press  run  is 
reduced,  so  you  can  accept  more  ads.  A  display 
ad  makeup  system  is  linked  directly  to  the  adver¬ 
tising  database.  Lost  revenues  from  lost  ads  are 
virtually  eliminated...the  list  goes  on.  Everyone 
saves  time  and  money.  And  every  system  is 
backed  by  a  total  commitment  from  the 
Eastman  Kodak  Company. 

Talk  to  an  Atex  representative  about  improv¬ 
ing  your  profit  picture.  Or  call  61 7-275-8300. 


32  Wiggins  Avenue 
Bedford,  Massachusetts  01730 


NEWS/TECH 


Sll,  Hell  Graphic  sign  joint  development  deal 

Seek  to  establish  a  direct,  online  interface  to  enable  assorted  text  and 
color  image  systems  to  produce  a  single  paginated  plate  jointly 


By  Jim  Rosenberg 

Established  Digital  Data  Exchange 
Standards  will  be  employed  to  couple 
a  raster  image  processor  and  a  color 
pagination  system.  The  direct,  online 
interface  will  be  jointly  developed  by 
System  Integrators,  Inc.  and  Hell 
Graphic  Systems,  Inc. 

According  to  an  agreement  in  prin¬ 
ciple  signed  by  Sacramento,  Calif.- 
based  SII  and  Hell  Graphic,  a 
Siemens  USA  company  in  Port 
Washington,  N.Y.,  the  interface  will 
bring  together  Hell’s  Chromacom 
color  pagination  system  with  an  RIP 
developed  by  Sll  but  not  yet  in  pro¬ 
duction.  It  offers  real  memory  of  80 
megabytes  —  enough  for  the  entire 
newspaper  page,  according  to  SII 
chairman  and  chief  executive  James 
P.  Lennane,  who  predicts  availability 
some  time  in  March  1988. 

The  aim  of  the  joint  undertaking  is 
production  of  a  single  set  of  plate- 
ready  separations  by  joining  SII  text 
and  layout  systems  and  RIP  with  the 
Hell  Chromacom  system.  The  inter¬ 
face  will  employ  DDES  for  transfer  of 
basic  contone  data  and  high-resolu- 
tion  line  art  and  contour  data. 

Emphasizing  a  commitment  to  the 
developing  DDES  concept.  Hell 
Graphic’s  national  marketing  direc¬ 
tor,  Richard  J.  Sansevera,  noted  that 
“the  DDES  framework  will  allow  the 
transfer  of  Chromacom  color  image 
data  to  the  SII  raster  image  processor, 
or  to  any  RIP  system  configured  to 
accept  DDES  formats.”  At  present, 
the  DDES  can  pass  only  contone 
data. 

Hell  Graphic’s  Chromacom  equip¬ 
ment  has  been  in  use  at  the  Orange 
County  Register,  in  Santa  Ana, 
Calif.,  for  four  years.  Register  pro¬ 
duction  manager  Mell  Kilpatrick 
acknowledges  that  the  elusive  all-in- 
one  electronic  newspaper  system  is 
definitely  on  the  way,  and  that  the 
Chromacom  “has  been  a  very  good 
piece  of  equipment  for  us.” 

He  cautions  that  as  far  as  integrated 
text-color  image  pagination  is  con¬ 
cerned,  the  Register  is  “not  actively 
looking  for  it  at  the  present  time.” 

Of  principal  concern  is  acquiring  a 
system  with  easy  multiple  interface 


capability.  The  Register  uses  an  Atex 
text  editing  system,  and  does  not  wish 
to  give  up  an  effective  system  to 
achieve  integrated  pagination.  Happy 
with  the  Hell  Chromacom,  Kilpatrick 
believes  the  Register  would  consider 
integrated  pagination  at  its  current 
level  of  development  provided  it  were 
also  capable  of  interfacing  with  the 
newspaper’s  existing  front-end  sys¬ 
tem. 


That  capability  may  not  be  far  off  if 
the  Hell-SII  agreement  brings  about 
further  DDES  development  that  can 
be  exploited  by  other  manufacturers 
who  design  RIPs  to  accept  the  data 
exchange  formats. 


See  related  story  on  page  48. 


SII’s  Lennane  says  he  understands 
customers’  dissatisfaction  when 
faced  with  little  or  no  choice  in  pur¬ 
chase  of  system  components  and 
peripherals,  as  well  as  their  reluc¬ 
tance  to  give  up  equipment  that 
already  works  well  for  them.  He 
believes  the  agreement  with  Hell 
Graphic  will  benefit  not  only  the  sig¬ 
natories  but  other  manufacturers 
and  potential  users  as  well. 

“I’ve  always  said  I  wasn’t  opposed 
to  integrating,”  commented  Len¬ 
nane,  who  noted  that  research 
showed  much  of  the  necessary  tech¬ 
nology  is  actually  in  the  public 
domain,  deriving  from  government- 
sponsored  research. 

Proprietary  formats  that  have 
stalled  effective  user-discretionary 
integration  need  to  be  translated  into 
a  uniform  and  available  DDES  for¬ 
mat,  according  to  SH’s  chairman. 
With  DDES,  the  SII-Hell  agreement 
not  only  secures  a  position  in  the  inte¬ 
grated  pagination  systems  market,  it 
is  hoped  to  open  up  the  market,  even¬ 
tually  broadening  compatibility  of  dif¬ 


ferent  manufacturers’  systems  and 
add-on  components. 

“We  want  to  offer  customers  a 
choice  of  color  or  black-and-white 
systems,”  says  Lennane. 

When  asked  if  the  agreement  meant 
that  SII  and  Hell  were  not,  in  effect, 
shouldering  the  burden  of  develop¬ 
ment,  only  to  see  it  later  exploited  by 
the  rest  of  the  industry,  Lennane 
explained  that  it  could  only  be  good 


for  Hell  Graphic  and  his  own  com¬ 
pany,  whether  one’s  products  were 
used  with  the  other’s  or  with  someone 
else’s. 

For  example,  a  customer  may  want 
to  use  a  Hell  Pressfax  output  with  a 
Scitex  color  system.  “Right  now  it 
can’t  work,”  notes  Lennane. 

In  some  respects,  the  situation  is 
one  in  which  the  two  companies  can’t 
lose  what  they  don’t  yet  have,  and 
stand  only  to  gain  by  cooperating  in 
the  development. 

Lennane  said  facilitating  interface 
capabilities  can  only  be  good  for  man¬ 
ufacturers,  whether  SII,  Hell  or  any¬ 
one  else  who  commits  to  the  DDES 
concept;  that  it  is  the  next  step  along 
the  road  to  the  kind  of  integration 
newspapers  are  looking  for,  and  that 
it  has  to  happen  sooner  or  later. 

Noting  the  incremental  nature  of 
progress  in  text-color  image  systems 
integration,  Lennane  believes  that  if 
manufacturers  and  users  wait  for  the 
totally  functional,  fully  integrated, 
all-purpose  electronic  system  to 
arrive,  they  will  be  “waiting  for  Val¬ 
halla.” 

It’s  not  far  off,  he  acknowledges, 
but  the  industry  won’t  get  there  in  one 
jump.  He  could  add,  however  that  SII 
has  developed  software,  expected  on 
the  market  soon,  that  is  designed  to 
assemble  a  text  page  through  the  text- 
color  path. 


In  some  respects,  the  situation  is  one  in  which  the 
two  companies  can’t  lose  what  they  don’t  yet  have, 
and  stand  only  to  gain  by  cooperating  in  the 
development. 
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We’re  d  lot  more 
than  just  a  quality 
ink  company 


For  over  a  century,  we’ve  been  identifying 
your  needs  and  filling  them,  recognizing 
challenges  and  formulating  solutions,  searching 
out  questions  and  supplying  answers. 

How  have  we  achieved  consistently  high 
results  in  these  endeavors?  By  fully  applying 
our  experience  and  knowledge.  By  emphasizing 
creativity  and  inventiveness.  By  hard  work, 
concentration  and  attention  to  detail.  In  short, 
we  think  things  out. 

If  you  want  more  than  ink  from  your  ink  sup¬ 
plier,  call  J.M.  Huber  today,  at  (201)  906-1760. 

•  Container  Inks  •  Water  Flexo  •  corrugated 
•  pre-printed  liner  •  kraft  bags  •  milk  and 
beverage  cartons  •  flexible  packaging 

•  specialties 

•  News  Inks  •  Offset  •  Letterpress  •  Flexo 

•  Commercial  Inks  •  Heatset  Offset 

•  Coldset  Offset 


Many  firms  working  on  ways  to  integrate  systems 


By  Jim  Rosenberg 

Agreement  in  principle  for  joint 
development  of  a  Direct  Digital 
Exchange  Standard  interface 
between  a  new  System  Integrators 
raster  image  processor  and  a  Hell 
Graphic  color  pagination  system  (see 
page  46)  follows  similar  develop¬ 
ments  in  the  industry  in  response  to 
increased  use  of  electronic  page 
makeup  and  color  by  newspapers: 

•  Crosfield  Data  Systems  linked  its 
Studio  Color  Pagination  system  to  its 
own  System  2300  news  pagination 
using  a  Scripter  RIP. 

•  Kodak  announced  formation  ear¬ 
lier  this  year  of  Electronic  Prepress 
Systems,  which  will  integrate  its  Atex 
and  Eikonix  technologies. 

•  Compugraphic  recently  intro¬ 
duced  a  color  electronic  system  capa¬ 
ble  of  integrating  composition  of  text, 
line  art  and  photography. 

•  Scitex  America,  Inc.,  working  on 
a  system-by-system  basis,  has  offered 
its  “Handshake”  interface  for  two 
years. 

The  Handshake  shares  develop¬ 
ment  by  furnishing  proprietary  for¬ 
mats  and  protocols,  in  the  manufac¬ 
turer’s  program  to  set  up  industry¬ 
wide  standards  for  data  transfer. 

Scitex  has  created  interfaces  for 
Royal  Zenith  scanners,  which  Paul 
Thiel,  a  Scitex  vice  president, 
believes  “still  has  the  largest  number 
of  scanners  installed  at  newspapers.” 

Scitex  is  also  looking  into  future 
applications  of  DDES  and  has  mem¬ 
bers  on  the  DDES  Committee.  The 
Handshake  has  a  headstart,  and  Thiel 
believes  that  in  the  foreseeable  future 
the  DDES  and  Handshake 
approaches  “will  be  fairly  equal.” 

Regarding  the  potential  of  DDES, 
Thiel  allowed  that  “opening  up  [the 


market]  has  a  plus  and  a  minus  to  it,” 
but  conceded  that  certainly  “for  users 
there  are  more  pluses.” 

Dozens  of  front-end  manufacturers 
have  effected  Handshake  interfaces 
or  are  working  on  them,  reports 
Scitex  spokeman  Ned  Boudreau,  who 
believes  integrated  text-color  image 
pagination  “is  in  the  mainstream.” 

“People  know  there  are  field- 
proven  benefits,”  he  added. 

•  Autologic  just  announced  devel¬ 
opment  of  an  interface  from  its  APS- 
55/800  Page  Image  Processor  to  the 
Scitex  Pre-Press  Color  System.  And 
an  interface  with  an  Atex  front-end  is 
in  use  at  Long  Island,  N.Y.  Newsday 
in  conjunction  with  an  IRIS  color 
proofing  system. 

(Including  covers,  Newsday  now 
runs  eight  to  12  color  pages  daily. 
When  necessary,  late  sports  pictures 
have  been  processed  from  photogra¬ 
pher’s  negatives  to  plate-ready  page 
negatives  in  90  minutes,  according  to 
Newsday’s  Tim  Lasker.  Like  the  Chi¬ 
cago  Tribune,  Newsday  uses  its  text 
and  color  image  pagination  capability 
to  prepare  its  advertisers’  work  or 
other  newspapers.) 

•  Hell  Graphic  Systems  recently 
announced  use  of  the  DDES  format  to 
exchange  color  image  data  between 
its  Chromacom  color  electronic  pagi¬ 
nation  system  and  a  DS  America  Sig- 
magraph  page  makeup  system. 

•  Integration  of  Hell  equipment 
with  a  front-end  system  was  under¬ 
taken  earlier  this  year  at  the  newspa¬ 
pers  of  Bucher  AG,  in  Adlingswil, 
Switzerland.  A  Harris  8300  front-end 
system  has  been  set  up  to  work  with 
Imagitex,  Hell  Graphic’s  black-and- 
white  image  system,  and  two  Digiset 
LS210  Laser  Image  Setters. 

These  combine  the  IPlOO  image 
processor  with  the  P210K  recorder 


that  will  be  used  for  film  output  in  the 
configuration  with  the  SII  equipment. 
(A  Hell  NewsPlan  electronic  color 
image  processing  system  with  video 
capability  is  planned  for  addition  later 
this  year.) 

•  A  Hell  scanner  and  recorder  also 
function  as  part  of  Autologic’s  com- 
puter-to-plate  AAPS-1  pagination 
system,  in  use  at  the  Daily  Record,  in 
Morristown,  N.J. 

Triple-I  enters 
joint  marketing  pact 
with  Neasi-Weber 

In  an  effort  to  eliminate  rejections, 
delays  and  other  problems.  Informa¬ 
tion  International  Inc.,  and  Neasi- 
Weber  have  begun  joint  marketing  of 
an  integrated  ad  management  system. 

Neasi-Weber’s  Admarc  business 
account  management  system  now 
joins  triple-I’s  front  end,  TECS/2  by 
Morris,  through  an  on-line  two-way 
interface.  Front-end  order  entry  will 
synchronize  with  Admarc  tracking  of 
ad  rate,  insertion  and  billing  informa¬ 
tion,  allowing  both  systems  to  remain 
current  by  eliminating  the  time-con¬ 
suming,  often  overnight  system-to- 
system  information  transfer. 

It  is  intended  to  streamline  adver¬ 
tising  tracking,  from  receipt  of  an 
order  to  printing  and  billing.  The 
interface  will  also  eliminate  duplica¬ 
tion  of  system  functions,  according  to 
triple-I.  Implementation  is  to  IBM 
mainframes,  and  an  implementation 
to  VAX  is  under  way. 

Sun  Microsystems 
doubles  its  income 

Sun  Microsystems,  Inc.,  which  has 
begun  shipping  its  new  Sun-4  work¬ 
stations,  announced  first-quarter 
revenue  was  more  than  twice  the  level 
of  a  year  ago.  Net  income  almost 
doubled  over  the  same  period. 

Price  cuts  and  higher-than- 
expected  demand  for  Sun  3/50  and  3/ 
60  workstations  brought  revenues  to 
$191.7  million,  just  short  of  $100  mil¬ 
lion  more  than  the  same  quarter  last 
year.  Sun  reported. 

Net  income  jumped  to  $12.9  million 
from  $6.7  million  a  year  ago. 
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Squares  off 

(Continued  from  page  II) 


ing  preference  in  interviews  to  out-of- 
state  media.  The  governor  also  has 
assailed  other  Arizona  newspapers, 
notably  the  Mesa  Tribune. 

The  governor,  however,  lauded  the 
Arizona  Star  in  Tucson  for  general 
fairness  in  reporting  on  his  adminis¬ 
tration  and  the  Los  Angeles  Times  for 
doing  an  “accurate  profile”  about 
him. 

Noting  that  he  had  been  inter¬ 
viewed  for  a  CBS  60  Minutes  seg¬ 
ment,  Mecham  predicted  that  he 
would  not  get  fair  treatment. 

“By  the  tone  of  his  questions, 
Morley  Safer  came  to  Arizona  with 
his  script  already  written  and  he 
needed  to  get  me  on  camera  to  give 
the  appearance  of  fairness,”  the  gov¬ 
ernor  declared. 

Mecham  explained  that  his  goal  in 
giving  priority  to  “major  newspa¬ 
pers”  in  other  states  is  “to  get  accu¬ 
rate  articles  about  me  published  in 
respectable  newspapers.  My  hope  is 
that  these  articles  will  have  some 
impact  on  the  professional  standards 
of  those  editors  and  reporters  who 
work  for  Mr.  Murphy.” 

Mecham  did  concede  in  his  speech 
that  his  remark  about  the  pope  was 
“just  plain  dumb.”  He  recalled  that 
he  posed  the  question  after  a  reporter 
had  asked  him  what  he  planned  to  say 
to  the  pontiff  when  he  arrived  in  Phoe¬ 
nix  during  his  recent  U.S.  tour. 

“I  have  seen  the  pope  on  television 
reading  English  ...  I  didn’t  know 
whether  or  not  the  pope  carried  on 
conversations  in  English,”  Mecham 
explained. 

After  Mecham’s  tirade,  the  panel 
moderator,  William  L.  Winter,  direc¬ 
tor  of  the  American  Press  Institute, 
invited  Murphy  to  reply. 

The  publisher  retorted  that  any 
statement  by  Mecham  that  he  was 
“out  to  get  the  governor  is  totally 
untrue.” 

Murphy  added  that  no  reporter  or 
editor  on  the  Republic  or  Gazette  has 
ever  been  instructed  to  slant  stories 
against  Mecham. 

He  suggested  the  governor’s 
assault  on  the  Phoenix  newspapers  is 
a  “smokescreen  ...  to  shift  the 
focus  of  attention  from  his  adminis¬ 
tration.  We  persist  in  our  usual 
professional  standards  in  our  report¬ 
ing. 

“The  governor,  as  he  well  knows, 
has  been  given  opportunities  on  at 
least  two  occasions  to  use  an  entire 
full  page  to  present  his  views, 
unedited.” 

Moreover,  Murphy  continued. 


Arizona  Governor  Evan  Mecham,  at  the  Associated  Press  meeting  in  Phoe¬ 
nix,  holds  up  a  copy  of  the  Arizona  Republic  to  demonstrate  what  he  claims  is 
slanted  reporting  about  him.  To  his  right  are  Robert  Burdick,  editor  of  the 
Daily  News  of  Los  Angeles;  Patricia  Burnett,  executive  editor,  Pasadena  Star- 
News,  and  William  Woestendiek,  executive  editor  of  the  Cleveland  Plain 
Dealer. 

Photo  by  M.  L.  Stein 


Mecham  has  been  told  that  Republic 
and  Gazette  editors  are  available  24 
hours  a  day  to  take  complaints  about 
coverage  of  him  and  his  administra¬ 
tion,  and  that  Murphy  himself  has 
written  “repeatedly”  to  Mecham, 
asking  him  for  particulars  about  his 
public  statements  accusing  the  local 
newspapers  of  inaccuracy  and  unfair¬ 
ness.  Mecham  has  not  responded, 
Murphy  stated. 

The  publisher  said  he  appreciated 
Mecham’s  close  scrutiny  of  the  two 
papers  “because  it  has  made  us  much 
more  aware  of  our  responsibility,  but 
we  think  we  have  fulfilled  that  respon¬ 
sibility.  The  public  is  the  best  judge  of 
our  performance  and  the  governor’s 
performance  and  whether  or  not  we 
have  been  derelict  in  our  duty.” 

According  to  Murphy,  Mecham 
also  has  charged  other  groups, 
namely  Democrats  and  homosexuals, 
with  “plots  to  get  him.” 

“There  is  no  plot  at  the  Phoenix 
Newspapers,”  Murphy  went  on. 
“We  don’t  have  time  for  such 
things.” 

Murphy  said  the  Republic  and 
Gazette  have  a  strict  rule  that  calls  for 
dismissal  of  any  editorial  employee 
using  the  newspapers  for  “political, 
personal  purposes  or  vendettas.” 

A  few  minutes  later,  Mecham  and 
Murphy  held  a  brief  conversation  in 
an  adjoining  room,  away  from  the 
crowd  of  broadcast  and  newspaper 
reporters  who  trailed  them  from  the 
panel  room. 

Asked  what  they  talked  about, 
Murphy  said  Mecham  made  “concil¬ 
iatory  remarks  about  making  this 
thing  work  and  that  he’d  like  to  get 
together  with  me.” 

Mecham  said  he  hoped  to  work 
more  closely  with  Murphy.  Ques¬ 
tioned  how  his  berating  of  Murphy 
squared  with  his  reported  new  image. 


the  governor  responded:  “Oh,  I  guess 
it’s  the  last  time  to  take  a  whack  at  Pat 
and  hope  Pat  and  I  can  get  together 
and  work  on  a  positive  basis.” 

In  an  interview  later  with  E&P, 
Murphy  opined  that  Mecham  is 
“obsessed  with  certain  demons. 
Among  his  demons  are  the  media, 
homosexuals.  Democrats,  liberals 
and  disloyal  Republicans.” 

The  publisher  also  said  he  did  not 
feel  his  job  was  in  jeopardy  despite 
Mecham’s  expressed  hope  that  the 
Phoenix  Newspapers’  parent  com¬ 
pany  would  remove  him  as  publisher. 

Asked  if  he  believed  Mecham  per¬ 
sonally  has  tried  to  get  him  fired,  Mur¬ 
phy  said  he  had  no  such  information, 
but  that  he  had  been  told  the  gover¬ 
nor’s  “associates  have  made  over¬ 
tures”  to  the  Pulliam  family  to  dis¬ 
charge  him. 

Mecham’s  press  chief,  Ken  Smith, 
denied  that  either  Mecham  or  anyone 
associated  with  him  had  made  any 
moves  to  get  Murphy’s  job. 

“The  governor  would  not  do  such  a 
thing  or  permit  anyone  else  to,” 
Smith  stated. 


Scrutinize 

(Continued  from  page  36) 

phy  (See  accompanying  story  on  page 

11). 

In  a  question  period  following  the 
presentations,  however,  Mecham 
contended  that  some  newspapers 
engage  in  “creative  reporting  — 
what  is  designed  to  make  you  look 
good  or  look  bad.” 

Noting  that  he  had  once  owned  a 
newspaper,  the  governor  added,  “I 
know  how  news  stories  are  written.” 
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Shop  talk 

(Continued  from  page  68) 


Hagar’s  wife  Helga  would  make  a 
great  office  manager,  but  she  lives  a 
thousand  years  or  so  before  the  inven¬ 
tion  of  offices. 

Andy  Capp's  wife  could  actually 
use  a  break  from  her  job  scrubbing 
floors  to  support  her  no-good  hus¬ 
band. 

While  the  prospect  of  at  least  ele¬ 
vating  the  beleagured  Mrs.  Capp  up 
the  corporate  ladder  is  enticing,  it  is 
alas  inappropriate  for  the  tradition 
and  purpose  of  the  strip’s  working- 
class  humor.  Andy  Capp  could  never 
be  an  Adam  in  a  yuppie,  househus- 
band  role  reversal.  He  is  and  should 
forever  be  the  bar-hopping,  snooker- 
and  soccer-playing  lazy  bum  his  cre¬ 
ators  intended  him  to  be. 


But  many  other  comic  strip  charac¬ 
ters  aren’t  steeped  in  a  child’s  per¬ 
spective,  locked  into  ancient  periods, 
unusual  geographical  settings,  or  find 
their  humor  in  being  totally  unsal- 
vageable  sloths. 

Blondie  Bumstead  lives  in  a  time¬ 
less  era  but  it  is  a  modern  timeless  era, 
and  both  the  late  Chic  Young  and  his 
heir  Dean  Young  have  frequently 
made  dramatic  concessions  to  mod¬ 
ern  times.  Dagwood  once  warbled  a 
current  Bruce  Springsteen  hit  from 
his  traditional  perch  in  the  bathtub, 
and  the  story  lines  often  reflect  mod¬ 
ern  themes. 

Taking  a  closer  look  at  Blondie’s 
life,  we  see  a  youthful,  attractive,  a  bit 
daffy  but  nevertheless  intelligent 
woman  who  has  marvelous  presence 
and  bearing.  Her  children  are  grown 
and  are  infrequent  characters  in  the 
strip. 

So  what  is  this  lady  doing  at  home 
all  day?  Especially  when  the  title  of 
the  comic  is  “Blondie”  and  not  “Dag¬ 
wood.” 

Taking  Blondie  into  the  working 
world  would  be  as  smooth  a  transi¬ 
tion  as  the  transformation  of  Lois. 
“Blondie”  the  strip  covers  a  wide 
range  of  locations,  from  the  diner  to 
the  local  shopping  center  to  Dag- 
wood’s  office.  The  humor  created  in 
Dagwood’s  work  environment  could 
easily  be  expanded  to  cover  Blondie’s 
new  office  as  well,  a  move  that  would 
widen  Young’s  and  collaborator  Stan 


Drake’s  creative  scope. 

Plus,  the  first  time  Blondie  rushes 
out  the  door  to  catch  the  bus,  and 
flattens  the  mailman,  would  be  an 
instant  classic.  While  they’re  at  it,  get 
a  Job  for  Blondie’s  friend  and  neigh¬ 
bor  Betty  as  well. 

While  Blondie  is  one  example  of  a 
character  in  need  of  some  updating, 
there  are  other  characters  whose  sta¬ 
tus  calls  for  a  clarification 
We  never  see  Calvin  and  Hobbes  or 
Marvin  at  the  day-care  center  so  one 
can  assume  their  mothers  don’t  work. 
Yet  the  format  of  those  strips  allow 
for  assimilating  the  characters  into 
such  settings  while  enhancing  the 
possibility  for  humor  —  Calvin 
would  probably  trash  the  place. 

Marmaduke’s  “mother”  is  not  a 
central  figure,  so  she  could  be  mod¬ 
ernized  easily.  Harriet  Parker  of 
“The  Better  Half’  could  join  the 
working  world  with  little  trouble,  as 


could  the  mother  in  “Wright 
Angles.” 

One  strip  that  needs  no  change  is 
“Peanuts.”  Whether  intentionally  or 
not,  Charles  Shultz  has  created  a 
world  of  total  equality  among  the 
sexes.  Project  the  characters  as 
grown-ups  and  one  could  never  pic¬ 
ture  Lucy  or  Peppermint  Patty  being 
satisfied  as  housewives,  nor  would  it 
be  easy  to  imagine  them  as  subser¬ 
vient  secretaries  to  Charlie  Brown. 
No,  Lucy  and  Peppermint  Patty  have 
the  mettle  of  corporate  executives, 
relishing  their  chance  to  scratch  and 
claw  their  way  to  the  top. 

Now,  back  to  Miss  Buxley.  The 
specter  of  the  sexy,  well-shaped  sec¬ 
retary  is  a  tradition  that  is  as  old  as  the 
first  business  office.  The  humor 
involved,  while  frequently  sexist,  is 
generally  harmless  and,  more  impor¬ 
tantly,  makes  us  laugh.  It  is  also  a 
reflection  of  society  that  the  most 
powerful  man  in  Beetle  Bailey’s 
world.  Col.  Halftrack,  is  reduced  to  a 
mass  of  jelly  by  the  presence  of  a 
beautiful  and  unavailable  woman. 

The  fact  that  the  Army  hasn’t  pro¬ 
tested,  especially  in  light  of  the  recent 
Marine  guard  sex  scandal,  indicates 
that  humor  may  be  enjoyed  as  long  as 
there  is  no  malice. 

The  Miss  Buxley  controversy  has 
provided  a  good  test  case.  When  the 
waves  of  criticism  first  struck,  one 
could  see  perceptible  changes  in  her 
as  Walker  attempted  to  mollify  his 


critics.  However,  when  the  attention 
eased,  the  sly  Walker  gradually 
returned  Miss  Buxley  to  her  former 
self,  complete  with  the  blatant  leers  of 
poor  Col.  Halftrack. 

Should  the  feminists  go  back  on  the 
warpath?  No.  It  is  as  it  should  be.  A 
toned-down  Miss  Buxley  was  an 
unfunny  Miss  Buxley. 

Besides,  a  closer  inspection  finds 
that  Miss  Buxley  is  and  always  has 
been  a  woman  of  some  merit.  One 
need  only  to  look  at  her  celluloid 
counterpart,  the  character  Lonnie 
Anderson  portrays  in  the  now-syndi¬ 
cated  “WKRP  in  Cincinnati.” 

Both  Anderson’s  Jennifer  and  Miss 
Buxley  handle  themselves  with  dig¬ 
nity  by  maintaining  themselves  above 
the  leering  comments  or  by  merely 
enjoying  the  humor  of  it. 

Like  Jennifer,  Miss  Buxley  has  an 
air  of  superiority  over  her  boss.  Miss 
Buxley  and  Jennifer  dress  sexily,  but 
so  does  Gloria  Steinem  and  no  one  is 
questioning  her  right  to  wear  mini¬ 
skirts,  boots,  streaked  hair,  and  flat¬ 
tering  blouses. 

Instead  of  attacking  Mort  Walker, 
feminists  should  focus  their  efforts  on 
insisting  upon  an  upgrading  of  female 
characters  in  comic  strips  when  such 
a  move  is  appropriate,  and  when  it 
does  not  run  counter  to  the  tradition 
and  original  concept  of  the  strip’s  cre¬ 
ators. 

We  should  all  keep  in  mind  that  the 
comics  that  come  tumbling  out  of  our 
newspapers  have  one  true  purpose  — 
to  make  us  smile. 

If  they  do  that,  they’re  successful. 
If  they  can  do  that,  and  teach  us  some¬ 
thing  about  ourselves  and  our  world, 
it’s  a  bonus. 

If  they  can  do  all  that,  and  be  at  the 
forefront  of  a  changing  world,  then 
they  deserve  the  important  place  they 
have  earned  in  American  popular  cul¬ 
ture. 


Minority  grants 

The  Gannett  Foundation  recently 
gave  nearly  $200,000  in  grants  to  uni¬ 
versities  trying  to  recruit  more 
minority  students  into  their  journal¬ 
ism  programs  and  to  boost  the  careers 
of  minority  journalists. 

The  universities  and  the  amounts 
they  received  were;  the  School  of 
Journalism,  Media  and  Graphic  Arts 
at  Florida  A&M  University, 
$132,500;  the  Institute  for  Journalism 
Education  at  the  University  of  Cali¬ 
fornia,  Berkeley,  $35,000;  Harvard 
University’s  Nieman  Foundation  for 
Journalism,  $20,000;  and  Ohio  Uni¬ 
versity’s  E.W.  Scripps  School  of 
Journalism,  $9,500. 


Should  the  feminists  go  back  on  the  warpath?  No.  It 
is  as  it  should  be.  A  toned-down  Miss  Buxley  was  an 
unfunny  Miss  Buxley. 
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L  our  years  ago, 

The  MacNeil/Lehrer  NewsHour 
made  histor\^  as  the  first  hour- 
long  evening  news  program 
on  national  television. 

It  continues  making 
historv^everv^  week- 
night  on  PBS  as  an  ever- 
increasing  audience 
looks  to  the  program  as  “The  Nation’s  Hour  of  Evening  News.” 

Consult  your  local  listings  and  join  the  millions  of  dedicated  viewers  who 
count  on  Robert  MacNeil  and  Jim  Lehrer  to  give  them  the  news  of  the  dav^  in  depth. 

We  at  AT&T  began  our  association  with  me  award-winning  MacNeil/Lehrer 
approach  to  the  news  in  1980.  We’re  still  continuing  it  today; 

We  believe  it’s  one  more  reflection  of  our  commitment  to  excellence.  In  the 
quality  of  life.  In  the  quality  of  our  products  and  services. 

If  it’s  outstanding  performance  you  want,  AT&T  will  see  that 
you  get  it.  ^ 
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SYNDICATES 


A  look  at  ‘Comics  in  Our  Lives’  exhibit 


The  way  comics  affect  and  reflect  U.S.  culture  can  be  seen  at  New 
York  City’s  Lever  House  Gallery  (Park  and  54th)  until  October  29 


Photos  by  David  Astor 


The  centerpiece  of  the  show  —  which  was  the  subject  of  a  story  in  lost  week's  E&P  —  is  a  kitchen  featuring  various  cartoon 
characters.  On  the  left  is  a  close-up  of  the  lead  character  from  'Garfield'  by  Jim  Davis  of  United  Feature  Syndicate  (photo 
courtesy  of  the  exhibit).  The  picture  on  the  right  includes  characters  from  'For  Better  or  For  Worse'  by  Lynn  Johnston  of  Universal 
Press  Syndicate,  'Blondie'  by  Dean  Young  and  Stan  Drake  of  King  Features  Syndicate,  'Hi  and  Lois'  by  Mort  Walker  and  Dik 
Browne  of  King,  and  'Calvin  and  Hobbes'  by  Bill  Watterson  of  Universal. 


On  the  left  and  right  are  characters  from  'Peanuts'  by  Charles  M.  Schulz  of  United.  In  the  center  is  the  1 971  Earth  Day  poster  by 

'Pogo'  creator  Walt  Kelly. 
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On  the  left  is  another  view  of  the  time-line.  On  the  right  ore  characters  from  'The  Family  Circus'  by  Bil  Keane  of  King  and  'Hi 

and  Lois.' 


GET  YOUR 
READERS 
TO  WISE  UP. 


Your  readers  have  an  all-consuming  in¬ 
terest  in  how  to  give  rip-offs  the  buzz 
off.  And  how  to  make  sensible  pur¬ 
chases  today  they'll  still  enjoy  tomor¬ 
row.  With  The  Alert  Cor^sumer,  we'll 
pass  along  all  that  inside  information. 
And  we'll  beef  up  your  lifestyle  and  fi¬ 
nancial  pages,  too. 

Call  toll-free  800-445-4555  for  a  free 
sample  of  The  Alert  Consumer.  Alaska, 
California,  Hawaii  and  Canada,  call  col¬ 
lect  (619)  293-1818.  Get  the  package 
that  ties  up  readership  and  revenues. 
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SYNDICATES  - 

‘Tales  of  Hans  Christian  Andersen’  strip  is  coming 


An  upcoming  episode  of  'The  Ugly  Duckling.' 


A  comic  that  tells  the  classic  fairy 
tales  of  a  renowned  19th-century 
Danish  writer  is  being  introduced 
November  8  by  Asterisk  Features. 

“The  Tales  of  Hans  Christian 
Andersen,”  which  is  aimed  primarily 
at  preteen  readers,  will  feature  two 
concurrent  stories  —  one  running 
Sunday  and  the  other  daily.  The 
Christmas  Tree  and  The  Ugly  Duck¬ 
ling  are  the  first  two  offerings,  with 
future  tales  to  include  The  Emperor’s 
New  Clothes,  The  Princess  and  the 
Pea,  Thumbelina,  The  Red  Shoes, 
and  The  Little  Match  Girl. 

The  comic  is  adapted  (and  updated 
somewhat)  by  Danish  cartoonist  Wer¬ 
ner  Wejp-Olsen,  who  has  worked  for 
Dik  Browne  on  the  European  version 
of  the  King  Features  Syndicate-dis¬ 
tributed  “Hagar  the  Horrible.” 

Wejp-Olsen  —  who  was  once  with 
what  is  now  North  America  Syndicate 


—  is  also  known  for  his  daily  “Granny 
and  Slow  Poke”  comic,  the  weekly 
“Crime  Quiz,”  and  a  panel  called 
“TV  Jones.” 

Asterisk  —  based  at  Box  3300, 
Peterborough,  N.H.  03458  —  has 
developed  “Tales”-related  material 
that  is  being  marketed  to  the  educa¬ 
tion  services  directors  on  newspa¬ 
pers.  Teacher  manuals  are  being  writ¬ 
ten  by  Canadian  fifth-grade  teacher 
Pat  MacCoubrey,  a  Newspaper  In 


Education  expert  who  has  co¬ 
authored  Comics  in  the  Classroom 
and  other  works. 

Initial  “Tales”  clients  include  the 
Baltimore  Sun,  Chicago  Sun-Times, 
Dallas  Morning  News,  Denver  Rocky 
Mountain  News,  Detroit  News, 
Houston  Chronicle,  Minneapolis  Star 
Tribune,  Sacramento  Bee,  San  Fran¬ 
cisco  Examiner,  Seattle  Post-Intel- 
ligencer,  Vancouver  Province,  and 
Windsor  Star. 


Becker  of  King  dies 

“Contract  Bridge”  columnist  B. 
Jay  Becker  of  King  Features  Syndicate 
has  died  in  Queens,  N.Y.,  at  the  age 
of  83. 

Becker’s  daily  column  —  which 
began  in  1956  and  now  appears  in  over 
300  papers  —  will  continue  to  be  writ¬ 
ten  by  his  son  Steven,  a  nationally 
recognized  bridge  expert  who  had 
collaborated  with  B.  Jay  since  1982. 

The  late  Becker  was  a  two-time 
world  champion  bridge  player  as  a 
member  of  the  U.S.  teams  that 
defeated  Italy  in  1951  and  Sweden  in 
1953.  The  Temple  University  Law 
School  graduate  won  23  major  team 
titles  in  national  tournaments,  and 
was  a  grand  master. 

Buchwald  and  more 

Los  Angeles  Times  Syndicate  humor 
columnist  Art  Buchwald’s  27th  book, 
I  Think  I  Don’t  Remember,  has  just 
been  published  by  Putnam. 

Another  LATS  columnist,  science 
writer  Isaac  Asimov,  has  written  a 
new  novel  called  Fantastic  Voyage 
II:  Destination  Brain  (Doubleday). 

Over  at  Universal  Press  Syndicate, 
promotion  director  Victoria  Houston 
has  authored  Loving  a  Younger  Man: 
How  Women  Are  Finding  and  En¬ 
joying  a  Better  Relationship  (Con¬ 
temporary  Books). 


And  three  collections  of  United  Fea¬ 
ture  Syndicate  comics  have  been  or 
will  soon  be  released  by  Scripps  How- 
ard’s  Topper  Books.  They  are 
You’re  on  the  Wrong  Foot  Again, 
Charlie  Brown  by  “Peanuts”  cartoon¬ 
ist  Charles  M.  Schulz,  U.S. Acres 
Counts  Its  Chickens  by  Jim  Davis, 
and  It’s  Lonely  at  the  Top  by  “Dollars 
and  Nonsense”  cartoonist  Robert 
Mankoff. 

In  the  area  of  no-longer-syndicated 
comics.  Flying  Buttress  Classics 
Library  is  reprinting  the  entire  1934- 
46  run  of  Milt  CanifT  s  famous  “Terry 
and  the  Pirates”  comic.  Six  volumes 
are  already  out. 

The  Jackson  Heights,  N.Y. -based 
imprint  of  NBM  Publishing  is  also  re¬ 
printing  ail  of  Roy  Crane’s  “Wash 
Tubbs  and  Captain  Easy”  strips 
(1924-43). 


‘Far  Side’  is  favorite 

“The  Far  Side”  by  Gary  Larson  of 
Universal  Press  Syndicate  was  the 
most  popular  comic  among  readers 
responding  to  a  recent  Madison 
(Wis.)  Capital  Times  poll. 

The  next  four  finishers  were  “Sally 
Forth”  by  Greg  Howard  of  North 
America  Syndicate,  “Bloom  County” 
by  Berke  Breathed  of  the  Washington 
Post  Writers  Group,  “For  Better  or 
For  Worse”  by  Lynn  Johnston  of 
Universal,  and  “Beetle  Bailey”  by 


Mort  Walker  of  King  Features  Syndi¬ 
cate. 

“Crankshaft”  by  Tom  Batiuk  of 
Creators  Syndicate  was  the  reader 
favorite  among  four  comics  added  to 
the  Capital  Times  during  the  polling 
period.  In  fact,  if  the  strip  had  been 
placed  in  the  regular  survey,  it  would 
have  finished  fifth  —  an  unusually 
good  showing  for  a  comic  in  syndica¬ 
tion  less  than  a  month  at  the  time. 


‘Brush  Toles’  series 

An  eight-week  series  on  tole  and 
decorative  painting  is  being  offered 
for  November  1  distribution  by  Syndi¬ 
cation  Associates,  P.O.  Box  1000, 
Bixby,  Okla.  74008. 

The  “For  Whom  the  Brush  Toles” 
columns  are  by  Priscilla  Hauser, 
founder  and  past  president  of  the 
National  Society  of  Tole  and  Decora¬ 
tive  Pointers.  Each  piece  introduces 
and  explains  a  decorative  painting 
technique  and  also  features  Hauser’s 
favorite  designs. 


LATS  book  excerpts 

Excerpts  from  Shere  Hite’s 
Women  and  Love  (Alfred  A.  Knopf) 
and  Polish  Solidarity  organizer  Lech 
Walesa’s  A  Way  of  Hope  autobiogra¬ 
phy  (Henry  Holt)  are  being  offered  by 
the  Los  Angeles  Times  Syndicate. 
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TRADEMARKS! 

EDITOR  &  PUBLISHER  DECEMBER  5TH  ISSUE 

“Who  Owns  Ads  and 

Why  Should  I  Care?” 

by  Charles  W.  Grimes  &  Gregory  J.  Battersby 

“What  is  a  TradematK  and 

Why  Should  I  Care?” 

by  S.  GetzoH 

“Why  Publishers  Should  Care 

About  Trademarks!  ” 

by  Julius  R.  Lunsford,  Jr. 


In  the  December  5th  issue,  Editor  &  Publisher  will  publish  its 
annual  pullout  section  offering  the  press  interesting  and  helpful 
information  on  trademarks  and  offering  trademark  owners  a  signifi- 
Ccint  opportunity  to  promote  and  protect  their  trademarks. 

Issue  Closes:  November  20th 

To  reserve  your  ad  space,  call  your  Editor  &  Publisher  representa¬ 
tive  or  advertising  manager,  Don  Parvin  at  212  *675  *4380 


Ecfilor  &  Pubisher 

11  West  19lh  street  •  New  N.Y.  10011 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES 

AVAILABLE 


ANNOUNCEMENTS 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


“SENIOR  CLINIC".  Only  syndicated 
specialist-written  health  column 
addressing  medical  problems  of  your 
mature  (50  plus)  readers.  Weekly,  600 
words  (Q&A).  Sixth  year,  30  newspap¬ 
ers.  "VVarm,  witty  authoritative,  excel¬ 
lent  reader  response”  (Rochester  (NY) 
Democrat  &  Chronicle).  Four  weeks’ 
trial.  Samples,  rates.  Dr.  Frank  Macln- 
nis,  H.F.M.  Literary  Enterprises  ,  P.O. 
Box  307,  Edmonton,  Alberta,  Canada 
T5J  2J7  (403)  973-2361. 


AND  SEW  ON 


SPACE  SAVER!  Unique  column 
combining  fashion,  sewing,  home 
decorating  and  needlecrafts,  AND  SEW 
ION,  Box  71,  Martinsville,  NJ  088361 
(201)  722-5676. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


BUYER,  MERGER  OR  PARTNERS 
WANTED.  For  20  years  I  have  been 
‘successfully  publishing  2  specialized 
trade  journals  for  the  international 
marketplace.  I  am  looking  for  the  right 
company  or  equity  partners  to  take  over. 
Grossing  $325.00  +.  Reply  to  Box 
2441,  Editor  &  Publisher. 


ESTABLISHED  WEEKLY  television 
magazine  franchise  in  Raleigh,  North 
Carolina,  Sixth  year  of  publication. 
Established  contract  accounts.  Owner 
moving  and  must  sell.  Good  price.  Call 
919-847-0905. 


NEWSPAPER  APPRAISERS 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established, 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Sen/ices 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198. 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4210  John¬ 
son  Drive,  Suite  lOOA,  Fairway,  KS 
66205  (913)  236-5400  or  James  C. 
Sterling,  PO  Box  492,  Bolivar,  MO 
65613  (417)  326-8700. 

NEWSPAPER  BROKERS 

Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
_ (904)  234-1117 _ 

BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (617)  644-5772. 
Appraisals*Consulting*Brokerage. 

BEN  JOHNSTON  &  ASSOCIATES 
4363  Kingwood  Dr.,  Suite  150 
Kingwood,  TX  (713)  360-6186 
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NEWSPAPER  BROKERS 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 


Fournier  Media  Sen/ice  Inc. 
Appraisal»Brokerage*Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 

JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
(614)  889-9747  (614)  889-2659 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F,  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 

PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers — Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 

R.C.  CRISLER  &  CO. 

36  years  in  communication  sales 
Confidential  and  professional  sen/ice. 
Brokerage-Consultation-Appraisal 
Rnancial  Planning 
Contact  Gloria  Bushelman 
7300  Turfway  Rd.  Suite  540 
Florence,  KY  41042  (606)  525-0555 
580  Walnut  St.  Cincinnati,  OH  45202 
(513)  381-7775 

Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin,  TX  78716-1503 
(512)  476-3950 

SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE,  INC. 

Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


NEWSPAPER  BROKERS 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPER  CONSULTANTS 


James  M.  Adkins,  Sr. 

JMA  Consultants 
Newspaper/Consultants 
All  Phases 

8102  Windwood  Way 
Parker,  CO  80134 
(303)  841-4087 


NEWSPAPERS  FOR  SALE 


BANKRUPTCY  AUCTION-The  Cumber¬ 
land  County  Times,  Crossville,  Tennes¬ 
see  will  be  sold  at  auction  3:30  PM  CST 
Friday,  November  20.  Sale  will  be  on 
the  premises  and  will  include  the  ongo¬ 
ing  business,  all  furniture,  fixtures, 
equipment  and  archives.  Terms:  15% 
earnest  money  balance  in  cash  within 
30  days.  Cumberland  County  Times 
publishes  weekly  1,400  paid  circula¬ 
tion,  also  publishes  super  times 
(controlled  circulation)  13,400.  Cross¬ 
ville  pop.  7,000.  Cumberland  county 
pop.  33,2O0.  Limited  financial  infor¬ 
mation  available.  Contact  John  C. 
McLemore,  Trustee,  PO  Box  2758, 
Nashville,  TN  37219.  Phone  (615) 
255-4545. 

Bkcase  No.  284-02302.  US  Bankrupt¬ 
cy  Court  Middle  District  of  TN. 


EXCITING  seven-year  old  weekly  in 
booming  fringe  of  major  metropolitan 
area  has  great  potential.  Partner  or  buy¬ 
out  sought  by  tired  owners  who  have 
been  running  to  keep  up  with  growing 
circulation.  Box  2440,  Editor  & 
Publisher. 


NORTHERN  WISCONSIN  NEWSPAPER 
A  UNIQUE  OPPORTUNITY 
Enjoy  many  things  with  this  lively  news¬ 
paper.  Priced  below  gross  with  lots  of 
potential  for  growth.  Imagine. ...owning 
your  own  business,  right  in  the  heart  of 
God’s  country;  it's  the  American 
Dream!!  Call  today  for  details:  Schmidt- 
Haus  Realty  at  (715)  543-2300  or 
(715)  543-2544  (evenings). 


OHIO:  Shopper,  web  plant,  gross 
$1,550,000,  cash  flow  $119,000, 
includes  4  unit  web  and  building  work 
$145,000,  $850,000  total  price, 
$250,000  down. 

TENNESSEE:  Shopper,  gross 
$820,000,  cash  flow  $150,000,  3 
zones,  half  mail — half  adult  carrier, 

trowing  market.  $820,000  total  price, 
275,000  down. 

WYOMING:  Shopper,  gross  $360,000, 
cash  flow  $6O,00o,  manager  in  place, 
excellent  profit  history,  60  percent 
carrier — 40  percent  mail.  $350,000 
total  price,  $100,000  down. 

FLORIDA:  Shopper,  bi-weekly,  gross 
$265,000,  superior  market  growth  and 
lifestyle,  owner  retiring.  $200,000 
total  price,  $50,000  down. 
TENNESSEE:  Shopper,  gross 
$169,000,  cash  flow  $40,000,  solid 
market,  McIntosh  laser,  growth  poten¬ 
tial,  price  Includes  building  appraised 
at  $45,000.  $125,000  total  price, 
$35,000  down. 

John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE,  INC. 

Box  1220,  Townsend,  MT  59644 

EDITOR  & 


NEWSPAPERS  FOR  SALE 


RESPECTED,  AWARD-WINNING 
76-year-old  Eastern  Colorado  weekly 
with  modern  office  supply  store.  90 
minutes  from  mountains.  200,000 
gross  has  done  more.  New  laser  writer 
and  Macintosh  network  (typesetting, 
bookkeeping,  circulation).  First-class 
operation  located  in  trade  center.  Ideal 
family  operation.  Will  sell  at  or  near 
gross.  Need  cash  for  bigger  operation. 
Call  Norman  at  (303)  527-4339. 


Four  weeklies  in  Texas  metro  area,  gross 
sales  near  $1.3  million. 

Unopposed  county  seat  weekly,  far  west 
Texas.  Asking  $430K.  We  have  others, 
free  list.  ATN,  Inc.,  Bill  or  Ed  Berger, 
PO  Box  161  503,  Austin,  TX 
78716-1503,  (512)  476-3950. 


NEWSPAPERS  WANTED 


COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 


WE  ARE  owner/operators  of  35  daily 
newspapers  in  the  United  States,  Cana¬ 
da  and  the  United  Kingdom  and  we  are 
aggressively  seeking  acquisitions  of 
daily  newspapers,  circulation  5,000  to 
25,000.  Contact: 

David  Radler,  (604)  732-4443. 

American  Publishing  Co. 

Sterling  Newspapers  Limited 

Hollinger  Inc. 


PUBLICATIONS  FOR  SALE 


EXCEPTIONAL  QUALITY  periodical. 
First  time  offer.  Established  8  years 
exclusive  in  its  region.  Explosive  growth 
area.  Southeast  Florida.  Statewide- 
regional  recognition  and  linkages.  Some 
paid.  Gross  sales  in  exess  of  $280,000. 
Send  inquiries  to  Box  2438,  Editor  & 
Publisher. 


FELLOWSHIPS 


CREATIVE  WRITING  FELLOWSHIP  of 
$20,000.  Contact:  Literature  Program, 
National  Endowment  for  the  Arts, 
Nancy  Hanks  Center,  1100  Pennsylva¬ 
nia  Avenue  N.W.,  Washington,  DC 
20506;  (202)  682-5451. _ 

COMPUTER  CONSULTANTS 

CIRCULATION  SYSTEM  CONSULTANT 
Tom  Christian  (813)  931-3649. 

WE  TALK  newspaper  production  AND 
computer  systems.  Let  ALPHA  help  you 
with  your  system  search,  selection  and/ 
or  Installation.  Call  ALPHA  computer 
consulting,  1-800-637-4663,  then  at 
the  tone  dial  25742  (ALPHA). 


CLASSIFIED 

The  Inciustry’s 
Meeting  Place. 
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INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

150  PLUS  Top  Circulation  Ideas  of 
1987!  Same  day  mailing  service.  Full 
money  back  guarantee!  Send  $15  to: 
Jack  Einreinhof,  136  Yorkshire  Circle, 
Lynchburg,  VA  24502-2757. 

BOY  CREW  SPECIALIST 

45-year  old  (20  plus  years  experience) 
seeking  permanent  position  as  outside 
sales  contractor  with  medium  to  large 
sized  newspaper.  Excellent  references. 
Quality  volume  order  guaranteed.  Avail¬ 
able  immediately.  Write  Box  2409, 
Editor  &  Publisher. 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 

Circulation  Development,  Inc. 
Leader  in  Newspaper  Telemarketing 
Toll  Free  l-(8(50)  247-2338 

PROFESSIONALISM  AND  POSITIVE 
public  relations  in  boy  crew  and  tele¬ 
phone  sales.  In  house  or  outside  prog¬ 
rams.  Any  size  newspaper.  Permanent, 
temporary  or  periodic  service.  National¬ 
ly  recognized  in  youth  and  adult  sales 
motivation.  (314)  282-0974. 

WOODS  NEWCOMB,  INC. 

The  Marketing  Approach 

High  productivity,  low  charge  backs 
professional  telephone  sales,  low  cost 
with  impeccable  references. 

(901)  761-1692 

COMMUNICATIONS  SERVICES 

LOW  COST  TRANSATLANTIC  COMMU¬ 
NICATION  to-from  your  bureaus  or 
stringers;  or  deliver  your  service  to 
subscribers  across  Europe.  We  handle 
all  aspects.  References.  Transat, 
14902  Preston  Rd.,  Suite  212-651, 
Dallas,  TX  75240.  (214)  238-3197. 

CONSULTANTS 

ASSOCIATED  WEB 
TECHNOLOGY  INCORPORATED 
Web  Press  installation  service  and 
repair  training  and  start-ups.  Specializ¬ 
ing  in  Harris  and  Goss  presses. 

Larry  Welch,  Route  3,  Box  153,  Tuttle, 
OK  73089.  1-800-338-9656. 

SERVICE  &  REPAIR 

WEB  SPECIALIST-Press  Repair,  Reloca¬ 
tion,  Erection.  Personnel  Training  and 
Start-ups.  Reasonable  Rates. 

Hank  Bustos  (301)  521-5178 

The  Classified  Pages 
of  Editor  &  Publisher 
move  mountains . . . 
of  equipment,  supplies, 
services . . . 


Call  us  at  212  675-4380 
when  you  need 
CLASSIFIED. 


EQUIPMENT 
&  SUPPLIES 

CAMERA  i  DARKROOM 

SQUEEZE  LENSES  for  SAU/TAB. 
Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


COMPUTER  SOFTWARE 

CROSFIELD  HASTECH  3  HS-2330 
CPU’s  6  magician  terminals. 

No  reasonable  offer  will  be  refused.  Call 
today.  (813)  923-3635. 


_ PLATEMAKING _ 

NuArc  Flip-top  mdl  FT62V4UPNS 
NuArc  Flip-top  mdl  FT52LNS 
ONE  Corporation 

(404)  458-9351  Telex  700563 


MAILROOM 


(2)  Ideal  Plastic  Wrap  machines  model 
505-30N,  4  years  old,  $10,000.  Call 
Mike  Pfaff  (919)  727-7271. 


Counter-Stacker,  mailroom  systems 
model  814  with  conoveyor  $4,500.  S. 
Beddor,  MN  (612)  937-3816. 


LONG  LIFE  PLASTIC  PALLETS 
Supplying  "Super  D"  40  x  48  Pallets  to 
Mailrooms,  Nationwide  Since  1972. 
PDQ  PLASTICS  INC.,  (201)  823-0270. 
PO  BOX  1001-EP,  Bayonne,  NJ 
07002. 


MUELLER  227  inserter.  4  into  1,  3  into 
1  and  2  into  1.  Mueller  231  stacker. 
(818)  709-1766.  _ 


MISCELLANEOUS 

Saxmayer  publication  wrapper,  11" 
draw  of  film,  handles  1/4-foided  news¬ 
papers  or  magazines  up  to  128  pages, 
9,000  per  hour.  Almost  new,  $8,000. 
Charles  Posey,  (619)  365-3315. 


NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESETTING 

BUY/SELL/BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
C(j  parts  available.  Call  GRAPH-X  INC. 
(215)  439-1942  Telex  846239 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


Compugraphic  IV-B.  Low  and  high 
range  with  fonts.  $1,500  or  best  offer. 
Call  Bob  Vedder  (813)  484-2611. 


USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


PRESSES 


6  UNIT  NEWS  KING  PRESS  with  KJ6 
folder.  Running  and  in  excellent  condi¬ 
tion.  Call  Bill  Morgan  (205)  546-2747. 


COLOR  KING-  Good  operating  order.  5 
units  and  folder.  $63,000.  Price 
reduced  $1,000  a  week  until  sold.  Call 
Derek  Dunn-Rankin,  (813)  484-2611. 


DON'T  SELL  YOUR  WEB  PRESS 
until  you  contact  Newman  International 
Web  Press  Sales  (913)  362-8888. 


•HARRIS  1420  terminals,  with  cables, 
$7,995  for  five  or  $1,895  each.  All 
perfect,  running  on  our  floor.  Jim  Forb- 
ing,  (312)  824-1111. 


EQUIPMENT  &  SUPPLIES 


_ PRESSES _ 

GOSS 

Goss  Urbanite  5  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  folders,  roll  stands, 
drives  and  accesories. 

Goss  Community  units,  folders. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives 
Harris  V25  upper  balloon  former 
Goss  S/C  folder 

TKS  8  units  21  1/2"  (43"  circumfer¬ 
ence)  2  jaw  folders,  pasters  1977. 

Goss  Urbanite  1,000  Series,  7  mono, 
folder,  3  color  unit. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
3  Butler  Pasters,  1  Guilmont  1/4  folder 
&  trimmer. 

WANTED:  Newspaper  presses  and 
accessories 

I  PEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


Goss  Metro,  4  units,  1  deck 

Urbanite,  4  units,  2  3-colors 
Urbanite  ‘lOOO’series  folder 
Suburban,  8  units.  Urbanite 
folder 

SC  4  units  (circ.),  1978 
SC,  3  units,  1972-75 
Upper  formers  for  Goss  folders 
ONE  Corporation 

(404)  458-9351  Telex  700563 


HARRIS 

Harris  V-25,  6  units,  JF-4  1/4,  1/2  D.P. 
Harris  V15-A,  4  units  1  folder 
Harris  V15-A  add  on  units, 

Harris  V-25  add  on  units 
Harris  upper  former  to  fit  JF-25, 

JF-4,  JF-7 

GOSS 

4  unit  community  SSC  21  1/2  inch 
cutoff 

5  unit  community  SSC  21  1/2  inch 
cutoff 

5  unit  community,  community  folder 
22  3/4  inch 

2  Goss  community  units  as  add  ons, 
as  is  or  rebuilt 

KING 

News  King  6  units  KJ-6  folder,  imma¬ 
culate  condition,  large  spare  parts 
MISCELLANEOUS 

Custom  built  3  knife  trimmer  set  up  for 
Goss  community,  available 
immediatley 

Goss/Harris  parts  in  stock. 

Cylinder  exchange  program  available. 
We  have  in  stock  V15-A,  V15-D,  V22, 
V25  Goss  community  cylinders  and 
copper  rollers 

All  equipment  available  immediately  in 
our  warehouse.  Delfvery,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed. 
MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD.,  NAUGATUCK, 
CT  06770 

(203)  723-0928  Telex  140186 


HARRIS 

-N-845,  8  units,  1-RBC2. 

-N-845,  5  units,  1-RBC2,  1974 
-V-15D,  8  units,  JF-25,  JF-4,  1980 
-V-15A,  4  units. 

-V-15  "Vanguard",  2  units  (add-on) 
GOSS 

-Metro,  4  units,  1  half  deck,  22  3/4 
-Metroliner,  2  units,  half  deck,  22 
-Goss  SSC  add  on  units  1980,  22  3/4 
-Urbanite  add-on  units  and  folders 
BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


NEWS  KING  6  units,  1  KJ6  folder,  30 
HP,  1  KJ  4  folder,  15  HP,  6  roll  stands, 
complete  press.  Can  be  seen  running. 
Available  November  1987.  Call  Web 
Specialties,  Inc.  (916)  635-1610. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


NEWSPAPER  PRESSES 

Rebuilt  and  guaranteed 

GOSS  COMMUNITY  3-Unit  press, 

running  side  register,  folder  w/  20  H.P. 

drive,  complete  press  with  all 

accessories. 

GOSS  SC  FOLDER  rebuilt,  1/4  fold  tape 
delivery,  50  H.P.  Fincor. 

NEWSKING,  reconditioned  add-on  unit 
and  roll  stand.  1973  excellent 
condition. 

UPPER  FORMER,  Harris,  new  1979 
like  new.  Priced  to  sell. 

REBUILT  GOSS  COMMUNITY  Oil  bath 
presses,  add-on  units. 

All  machinery  is  on  our  floor  available 
for  immediate  delivery. 

WE  GUARANTEE  OUR  MACHINERY 
WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

Call  us  before  your  trade! 

OFFSET  WEB  SALES,  INC. 

73  N.  Sunset  Drive 
Camano  Island,  WA  98292 
_ (206)  387-0097 _ 

PRESS  EQUIPMENT 
Will  sell  as-is  reconditioned,  or  remanu¬ 
factured.  Extended  warranty  available 
on  remanufactured  equipment.  Will 
quote  F.O.B.  our  warehouse,  and  turn¬ 
key  installed  prices. 

Harris  V15A;  7  units,  1976 
Harris  JFl;  Folder  w/50  HP  Motor  & 
Drive 

Harris  JF7;  Folder,  w/upper  former 
Harris  JF4;  Folder 
Harris  V15A;  3  units,  1971 
Harris  V15A;  6  units,  1973 

King,  5  units,  KJ6  Folder, 

This  is  a  partial  list  of  our  ever  changing 
inventory.  Call  us  with  your  equipment 
needs. 

We  buy  Printing  Equipment 
PRESS  ENGINEERING  &  SALES,  INC. 
747  Lauren  Parkway 
Stone  Mountain,  Georgia  30086 
Telephone:  (404)  297-9218 
Telex:  154111/  154197  OCOM  UT 
Facsimilie:  (404)  393-2604 


PRESS  EQUIPMENT 

1  News  King  floor  unit 
fully  reconditioned 

2  News  King  units  “as  is” 

1  KJ6  1/2  and  1/4  page  folder 

4  Color  King  units  with  KJ6  folder 

6  Unit  News  King  with  KJ6  folder 

2  Community  oil  lubricated  add-on 
units 

2  Unit  Community  oil  lubricated  with 
Community  folder 

7  Unit  SSC,  1983',  21  1/2”,  4-high,  3 
floor  CommuniW  units 

13  Unit/4-folder  (Community  SC  &  SSC 
1975/1985  consisting  of  floor  units; 
4-high;  stacked  units;  four  105 
Count-O-Veyors 

4  Unit  Goss  Suburban  with  Suburban 
folder 

4  Unit  Goss  Urbanite  II,  21  1/2”  cut¬ 
off,  3  pasters,  1985  vintage 
10  Unit  1000  Series  Urbanite;  6  floor 
position;  4  stacked;  upper  former;  skip 
slitter  1973/76 

1  Harris  V-15A,  unit  and  JF7  folder 
4  Unit  Harris  V-15A,  1970  vintage 
Community  splicers  manufactured  by 
AMAL;  Imprinter 

CALL  US  IF  YOU'RE  CONSIDER¬ 
ING  SELLING  YOUR  PRESS! 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  Tlx  42362 


Spiral  Brush  Dampner  System  for  18 
Units  &  12  Half  Decks,  double  width, 
with  two  (2)  Baldwin  AutoMix  Units. 
(612)  228-5052. _ 

It’s  your 
Pfeople-to-People 
Meeting  Place! 
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EQUIPMENT  &  SUPPLIES 


TRADE-IN  WEB  PRESSES 
FOR  SALE 
WEB  LEADER 

10-Unit  Web  Leader,  twinned,  with  2-8 
folders,  2-50  HP  drives  and  Quadra- 
Color  unit 

HARRIS  V-15A 

1-Unit,  1-JF7  folder  with  15  HP  drive 
4-Units,  1-JF7  folder  with  30  HP  drive 
6-Units,  1  folder  with  15  HP  drive- 
excellent  starter  press 

NEWS  KING/DAILY  KING 
10-Units,  2-KJ6  folders  with  2-30  HP 
press  drives 

MISCELLANEOUS 

Ebway  splicers  for  News  King  roll 
stands  (priced  to  sell) 

Cole  1/4  pg.  folder  with  3-knife  trimmer 
Baldwin  count-o-veyors 
All  presses  available  "as-is",  recondi¬ 
tioned  or  delivered  and  installed.  Will 
sell  complete  presses  or  add-on  units. 
WEB  PRESS  CORPORATION 
Midwest  Office  (816)  931-5291 
Contact:  Terry  Morton 
4200  Pennsylvania,  Suite  210 
Kansas  City,  MO  64111 


WANTED  GOOD  used  press  4-8  units 
with  1  or  2  folders.  Would  like  to  see 
press  in  operation.  We're  ready  now! 
Give  us  a  call.  Patriot  Newspaper  (617) 
943-8784. 


WEB  plant  liquidation.  Seven  units 
Goss  Community  with  SC  folder,  upper 
former.  Folder,  3  units  new  1967,  As-is 
in  Southern  Gulf  coast  plant.  Now  oper¬ 
ating.  Also  various  other  smaller 
commercial  presses,  equipment.  Sham¬ 
rock  Publications,  Box  26475,  New 
Orleans,  LA,  (504)  646-1769. 


COMPUTER  TERMINALS 


COMPUGRAPHIC  8600  with  fonts  and 
MCS-lOO  with  2  workstations  $35,900 
or  $1,250  a  month.  Compugraphic 
8216  with  MCS-5  $9950  or  $245.00  a 
month.  Jeff  (216)  729-2858. 


SCANNING  EQUIPMENT 


FOUR  COLOR  separation  laser  scanner. 
DS  model  606  2.  Two  color  separated 
at  one  time,  14x20"  input  and  20x25" 
output.  Excellent  condition.  5  years 
old.  Was  $150,000.00  new,  asking 
$45,000.00  plus  freight  to  your  sight. 
Price  includes  setup  and  running  in 
your  plant  with  training  by  DS  person¬ 
nel.  Call  Accurate  Color  (216) 
253-4144,  ask  for  Nick  A.  Ingarra  or 
Vanessa  Burgess. 


COMPUTER  SOFTWARE 


Used  CG  &  HASTECH  SYSTEMS 
HS42  &  HS45  11  VDTS  $28,000 
UTS  8VDTS  &  2414  $6500 
UTS  8VDTS  &  2414  $6500 
UTS  8VDTS  &  Interfaces  $6000 
UTS  7VDTS  &  2  Unisetters  $7000 
UTS(3)  20VDTS  $20,000 
Spare  Parts  Kit  UTS  $3900 
NEW  PRODUCT 

PC  SCANNER  Links  8  PCs  to  host  as 
reporter  style  terminals  for  $15,000. 
Price  includes  PCs  software,  &  cables. 
Contact  E-Z  Electronics,  (603) 
424-4161. 


HELP 

WANTED 


ASSISTANT  PROFESSOR  OF  AGRI¬ 
CULTURE  JOURNALISM  to  teach  2 
courses,  advise  students,  supervise 
student  interns  and  do  some  writing. 
Requires  Master's  degree  and  relevant 
professional  experience.  Deadline:  Nov. 
1,  1987.  Send  letter  of  application, 
vita,  3  letters  of  reference.  Charles 
Voyles,  Ag  Information  Dept.  Oklahoma 
State  University,  102  PIO  Bldg.,  Still¬ 
water.  OK  74078-0222. 

AA/EOE _ 

JOURNALISM  -  MASS 
COMMUNICATION 
FACULTY  POSITIONS 
UNIVERSITY  OF  OKLAHOMA 

Because  of  early  retirement  incentives, 
three  or  four  tenure-track  faculty  vacan¬ 
cies  at  the  rank  of  Assistant  Professor 
are  anticipated  in  the  School  of  Journal¬ 
ism  and  Mass  Communication.  Starting 
date  for  these  positions  is  August  1 988. 
Successful  candidates  would  be 
expected  to  teach  and  to  advise  in  the 
M.A.  program  and  at  the  undergraduate 
level.  Teaching  specializations  sought 
include  advertising,  public  relations 
and  print  journalism.  Successful  candi¬ 
dates  for  the  advertising  specialization 
will  teach  primarily  in  the  creative  and 
campaign  areas.  Successful  candidates 
for  the  public  relations  specialization 
will  teach  primarily  writing  and  message 
production.  Successful  candidates  for 
the  print  journalism  specialization  will 
teach  primarily  reporting  and  editing.  In 
addition  to  a  specialty,  candidates 
would  be  expected  to  teach  in  a  suppor¬ 
tive  area  such  as  graphics,  law  of  mass 
communication,  print  or  broadcast 
media  management  and/or  mass 
communication  theory  and  methodolo¬ 
gy.  Ph.D.  and  minimum  of  two  years 
quality  professional  experience  within 
the  last  10  years  required  for  all  posi¬ 
tions.  ABDs  will  be  considered.  Salary 
competitive  for  rank.  The  School  seeks 
candidates  with  ideas,  enthusiasm  and 
initiative  who  are  dedicated  to  providing 
quality  professional  education  within  a 
liberal  arts  context.  Successful  candi¬ 
dates  must  demonstrate  a  capacity  to 
teach  well,  to  develop  funding  oppor¬ 
tunities.  to  publish  so  as  to  merit  full 
standing  as  a  member  of  the  Graduate 
College  faculty,  and  to  build  ties  with 
mass  communications  industries. 

Interviews  will  begin  in  mid-January. 
Applications  will  be  reviewed  beginning 
December  1,  and  will  be  accepted  until 
the  positions  are  filled.  Applicants  must 
provide  a  letter  of  application  and  curri¬ 
culum  vitae.  Three  letters  of  reference 
also  should  be  provided.  All  materials 
should  be  sent  tO: 

Dr.  Judy  VanSlyke  Turk 
Chair,  Search  Committee 
School  of  Journalism  and 
Mass  Communication 
University  of  Oklahoma 
860  Van  VIeet  Oval 
Norman,  OK  73019 

The  University  of  Oklahoma  is  an  Equal 
Opportunity/Affirmative  Action  Employ¬ 
er.  Women  and  minorities  are  especially 
encouraged  to  apply. 


. . .  where  newspaper 
people  meet  and 
strike  a  match! 


Find  your  editor,  advertising  manager, 
artist,  sales  representative,  circulation 
manager,  public  relations  or  production 
person  with  an  ad  in  Editor  &  Publisher. 
We  reach  the  working  journalists  you 
want  to  reach,  every  week  ...  1 1 3,000 
strong. 


It's  your 

people-to-people 
meeting  place  .  .  . 


All  mail  and  calls  go  to: 

Editor  &  Publisher 
1 1  West  1 9  Street 
New  York,  N.Y.  10011 
212  675-4380 


TO  AVOID  CONFUSION 

Please  return  the  yellow  copy  of  your 
invoice  with  payment  and  refer  to  the 
invoice  number  in  all  correspondence 
about  your  Classified  Ad. 
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HELP  WANTED 


ACADEMIC 


ASSISTANT  PROFESSOR  position  for 
fall.  1988.  Applicants  are  encouraged 
who  have  a  strong  record  of  research  or 
creative  activity  and  show  promise  of 
continued  development.  The  curricu¬ 
lum  needs  of  the  School  are  in  public 
relations,  writing  and  visual  communi¬ 
cation  emphasizing  graphic  design. 
Successful  candidate  will  be  expected 
to  teach  conceptual  courses  in  his  or  her 
area  of  scholarly  interest  and  also  in  one 
of  the  preceding  professional  areas. 
Ph.D.  preferred;  M.A.  with  exceptional 
professional  or  academic  experience 
will  be  considered.  Send  letter,  vita  and 
references  to  John  Erickson,  chair. 
Faculty  Search  Committee,  School  of 
journalism  and  Mass  Communication, 
University  of  Iowa,  Iowa  City,  Iowa 
52242.  Screening  will  begin  Dec.  10, 
1987.  Affirmative  Action/Equal  Oppor¬ 
tunity  Employer. 


THE  SOUTHERN  ILLINOIS  UNIVERSI¬ 
TY  School  of  Journalism  invites  applica¬ 
tions  for  two  tenure-track  positions. 
Position  one  is  in  the  advertising  sequ¬ 
ence;  position  two  in  a  specialty  that 
fits  into  the  School’s  general  mission. 
Both  positions  require  a  doctorate  (or  its 
equivalent)  in  journalism,  mass 
communication,  or  a  related  field. 
Appropriate  experience  and/or  research 
credentials  are  preferred.  Women, 
minorities,  and  doctoral  candidates  who 
have  completed  all  but  the  dissertation 
are  encouraged  to  apply.  Appointment 
at  the  level  of  assistant  professor 
requires  strong  commitment  to  scholar¬ 
ly  activity.  Appointment  at  the  level  of 
associate  professor  requires  scholarly 
productivity  commensurate  with  experi¬ 
ence  as  an  upper-level  academician  in 
higher  education.  Appointment  at  the 
level  of  full  professor  requires,  in  addi¬ 
tion  to  the  requirements  for  associate 
professor,  a  national  reputation. 

Duties  include  teaching  undergraduate 
and  graduate  courses,  working  with 
master's  and  doctoral  students  in 
professional  and  research-oriented 
graduate  degree  programs,  and 
conducting  research  in  one’s  own 
specialization. 

The  School  of  Journalism  has  a  full¬ 
time  faculty  of  12  and  about  400 
majors  in  the  bachelor’s,  master’s,  and 
doctoral  programs.  The  School  is  accre¬ 
dited  by  the  American  Council  on 
Education  for  Journalism  and  Mass 
Communication.  Other  units  of  the 
College  of  Communications  and  Fine 
Arts  include  the  departments  of  Radio- 
Television,  Cinema  and  Photography, 
Speech  (iommunication.  Theater, 
Communication  Disorders  and 
Sciences,  School  of  Music,  and  School 
of  Art.  University  enrollment  on  the 
Carbondale  campus  is  about  22,000. 

Deadline  for  application  is  December  7 
or  until  filled. 

Send  letter  of  application,  resume,  and 
names,  addresses,  and  telephone 
numbers  of  at  least  three  current  refer¬ 
ences  tO: 

Chair,  Faculty  Search  Committee 
School  of  Journalism 
Southern  Illinois  University 
Carbondale,  IL  62901-6601 
(618)  536-3361 

SlU-C  is  an  Equal  Opportunity/ 
Affirmative  Action  Employer. 


Editor  &  Publisher 


HELP  WANTED 


ACADEMIC 


FLORIDA  INTERNATIONAL 
UNIVERSITY 

The  State  University  of  Florida  at  Miami 

...seeks  teacher-administrator  with 
first-rate  public  relations  experience  for 
innovative,  professionally  oriented 
undergraduate  and  -  beginning  next 
year  -  graduate  mass  communication 
program. 

You  will  coordinate  a  growing  public 
relations  sequence.  You  will  also  teach 
and  be  expected  to  produce  applied 
research  and/or  creative/professional 
work.  Courses  to  be  taught  include  PR 
writing,  principles  and  theory, 
campaigns,  and/or  PR  research 
methods. 

High  quality,  full-time  teaching  experi¬ 
ence  and  excellent  writing  skills 
required.  Master’s  degree  required; 
doctorate  preferred.  Graduate-level 
teaching  experience  a  plus;  so  is  profes¬ 
sional  experience  in  Latin  America. 
Administrative  ability  also  required. 

Tenure-track  position  at  assistant 
professor  level  opens  in  January,  1988. 
However,  starting  date  of  employment 
could  be  later.  Salary  competitive. 

FlU’s  Department  of  Communication 
has  grown  60%  in  the  past  three  years. 
It  currently  has  400  undergraduate 
majors  and  expects  to  become  a  school 
within  a  year. 

Letter  of  application,  vita,  writing 
samples,  three  references  to  Prof. 
James  Couch,  Chair,  Search  Commit¬ 
tee,  Department  of  Communication, 
Florida  international  University,  North 
Miami,  FL  33181.  DEADLINE:  Novem¬ 
ber  13,  1987. 

Member  of  the  State  University  System 
of  Florida.  An  Equal  Opportunity/ 
Affirmative  Action  Employer. 


HELP  WANTED 


ACADEMIC 


GRADUATE  TEACHING  ASSISTANTS 
to  study  for  M.A.  or  Ph.D.  in  Mass 
Communication.  Start  Fall  1988. 
Stipend  plus  fee  waiver.  Professionals 
with  degree  in  print  journalism  and  a 
3.0  grade  point  average  are  invited  to 
apply.  Register  by  Nov.  6  to  take  Gradu¬ 
ate  Record  Examination.  Contact  Dr. 
Leonard  Tipton,  Graduate  Coordinator, 
Journalism  Department,  College  of 
Journalism  and  Communications, 
University  of  Florida,  Gainesville,  FL 
32611.  AA/EOE. 


ASSISTANT  PROFESSOR 
DEPARTMENT  OF  COMMUNICATION 

The  University  of  Akron  seeks  an  indivi¬ 
dual  to  teach  graduate  and  undergradu¬ 
ate  classes  in  print  and  electronic  jour¬ 
nalism,  advise  graduate  and  undergra¬ 
duate  students,  participate  in  program 
and  curriculum  development  and  carry 
out  individual  line  of  scholarshm  and 
departmental  service  activities.  This  is 
a  tenure-track  position  which  begins 
August  29,  1988.  Qualifications:  A 
Ph.D.  is  required.  In  exceptional  cases 
substantial  experience  in  professional 
journalism  positions  combined  with  a 
master’s  degree  in  journalism  may  be 
considered  in  lieu  of  the  Ph.D.  One 
advanced  degree  with  journalism 
emphasis  is  required.  Full-time  profes¬ 
sional  experience  in  journalism  and 
college  level  teaching  experience  are 
highly  desirable.  Individual  should  have 
record  or  show  promise  of  scholarly 
productivity. 

Send  letter  of  application,  vita  and 
names  of  three  references  ot  Dr.  Nancy 
Somerick,  Search  Committee  Chair, 
Department  of  Communication,  The 
University  of  Akron,  Akron,  OH  44325. 
The  deadline  for  applications  is  January 
8,  1988.  The  University  of  Akron  is  an 
Equal  Education  and  Employment 
Institution. 


University  of  Arizona,  Coiiege 
of  Agricuiture,  seeks  Assistant 
Specialist,  Information,  Electronic 
Media  to  produce,  direct  and  consult 
in  the  area  of  video  and  audio  produc¬ 
tion.  Required:  BS  in  related  field  plus 
six  years  experience.  ^Applicants  file 
must  contain  letter  of  intent  and  vita  by 
December  7,  1987;  transcript(s)  of 
grades  and  three  current  reference 
letters,  mailed  directly  to  Fran  Clan¬ 
ton,  Office  of  Agricultural  Sciences 
Communications,  Forbes  Bldg., 
University  of  Arizona,  Tuscon,  AZ 
85721.  These  materials  must  be 
received  no  later  than  December  16, 
1987.  For  more  information,  call  (602) 
621-7176.  Equal  Employment 
Opportunity/Affirmative  Action 
Employer 


CLASSIFIED  Wbsl  19  sifoul 

ADVERTISING  I  For  rates  and  info:  (212)  675-4380  New  YMl  N.Y.  10011 


HELP  WANTED 


_ ACADEMIC _ 

MEMPHIS  STATE  UNIVERSITY  is  seek¬ 
ing  qualified  applicants  for  two  tenure- 
track  positions,  an  assistant/associate 
professor  in  public  relations  and  an 
assistant  professor  in  news-editorial, 
beginning  late  August  1988.  Signific¬ 
ant  teaching/professional  experience 
required,  Ph.D.  preferred.  Salary 
competitive,  based  on  qualifications. 

Memphis  State’s  Journalism  Depart¬ 
ment  is  ACEJMC-accredited  with  450 
undergraduate  majors,  30  masters 
degree  students  and  a  strong  profes¬ 
sional  and  academic  fauculty.  the  PR 
candidate  will  teach  print  and  electron¬ 
ic  PR  courses,  including  upper-level 
management  courses.  The  news- 
editorial  candidate  should  be  prepared 
to  teach  reporting,  editing  and  related 
courses.  Interest  in  communication 
law,  ethics  and/or  history  a  plus. 

Send  letters  of  application  and  resume 
to  Dr.  Dan  Lattimore,  Chair,  Depart¬ 
ment  of  Journalism,  Memphis  State 
University,  Memphis,  TN  38152. 
Application  deadline  is  January  4. 
1988.  Memphis  State  is  an  equal 
opportunity/affirmative  action  employer 
which  specifically  invites  and  encour¬ 
ages  applications  from  minorities  and 
women.  Successful  candidates  must 
verify  immigration  status. 


TE)(AS  A&M  UNIVERSITY 
Department  of  Journalism  has  five 
tenure-track  positions  due  to  retire¬ 
ments  and  lecturer  upgrades.  Expertise 
desired  In  one  or  more  areas:  advertis¬ 
ing,  broadcast  news,  magazine,  news¬ 
paper  journalism  or  PR.  Ph.D. 
preferred.  Master’s  required.  Strong 
professional  experience  and  research 
orientation  expected.  Rank,  salary 
competitive  based  upon  qualifications, 
experience.  Starting  date  Sept.  1, 
1988.  Texas  A&M  is  an  equal  opportun¬ 
ity,  affirmative  action  employe,.  Minori¬ 
ties  are  especially  encouraged  to  apply. 
Send  vita,  names,  addresses,  phone 
numbers  of  three  references  tO:  Dr. 
Nick  De  Bonis,  Department  of  Journal¬ 
ism,  230  Reed  McDonald  Building, 
Texas  A&M  University,  College  Station, 
TX  77843-4111. 


Assistant  Professor 
Department  of 
Communication 


The  University  of  Akron  seeks  an  indi¬ 
vidual  to  teach  graduate  and  under¬ 
graduate  classes  in  print  and  electronic 
journalism,  advise  graduate  and  under¬ 
graduate  students,  participate  in  prog¬ 
ram  and  curriculum  development  and 
carry  out  individual  line  of  scholarship 
and  departmental  service  activities. 
This  is  a  tenure-track  position  which 
begins  August  28,  1988.  Qualifica¬ 
tions:  A  Ph.D.  is  required.  In  excep¬ 
tional  cases,  substantial  experience  in 
professional  journalism  positions  com- 
oined  with  a  master’s  degree  in  journal¬ 
ism  may  be  considered  in  lieu  of  the 
Ph.D.  One  advanced  degree  with  jour¬ 
nalism  emphasis  is  required.  Full-time 
professional  experience  in  journalism 
and  college  level  teaching  experience 
are  highly  desirable.  Individual  should 
have  record  or  show  promise  of  scho¬ 
larly  productivity. 

Send  letter  of  application,  vita  and 
names  of  three  references  to  Dr.  Nancy 
Somerick,  Search  Committee  Chair, 
Department  of  Communication,  Box 
2458,  Editor  &  Publisher,  The  Uni¬ 
versity  of  Akron,  Akron,  OH  44325. 
The  deadline  for  applications  is  January 
8,  1988.  The  University  of  Akron  is  an 
Equal  Education  and  Employment  In¬ 
stitution. 
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WEEKLY  OPENINGS 


General  Manager  to  $55,000 
A  large  eastern  weekly  group, 
recently  acquired  by  a  metropolitan 
daily  group  seeks  a  qualified  gener¬ 
al  manager  to  direct  the  entire  oper¬ 
ation.  Must  have  weekly/shopper 
experience,  sales  experience,  and 
bottomline  conscious. 

Prod  Director  to  $50,000 

An  eastern  independent  group  of 
shoppers  with  a  large  commercial 
print  shop  is  looking  for  a  full  line 
production  director,  composition 
through  web  presses. 

Adv  Account  Execs  to  $50,000 
Several  clients  across  the  country 
have  a  need  for  ad  reps  with  varying 
experience.  Aggressiveness, 
management  potential,  from  daily  or 
weekly  are  desired.  All  very  well 
established  suburban  groups  of 
100,000  plus. 

Ad  Director  to  $45,000 

A  220,000  plus  paid  weekly  group 
needs  an  experienced  ad  director 
with  the  traditional  responsibilities. 

Controller  to  $45,000 

We  have  several  large  weekly  and 
mid-size  daily  concerns  who  are 
seeking  financial  controllers  to 
direct  day  to  day  accounting  and 
acquisition  research/ 
implementation  ...  CPA  preferred. 

Mailroom  Dir  $30,00  to  $40,000 
A  250,000  western  weekly  group 
plus  commercial  printing  shop  is 
looking  for  a  person  to  direct  a  three 
shift  mailroom  operation.  Five  plus 
years  management  experience  with 
500,000  plus  pieces  weekly.  Circu¬ 
lation  or  postal  regulation  experi¬ 
ence  helpful. 

Production  Dir  to  $35,000 
A  West  Coast  group  of  weeklies, 
part  of  a  large  chain,  is  looking  for  a 
day  shift  production  director  to  over¬ 
see  composition  through  press. 
Experience  in  four  color  processors, 
camera  room,  single  and  double 
width  presses,  and  sheetfed  press- 
work  is  necessary. 

Clas  Adv  Manager  to  $30,000 
A  180,000  plus  Mid-Atlantic  paid 
weekly  group  is  searching  for  a 
classified  ad  manager  to  direct  this 
entire  classified  sales  effort.  Tele¬ 
phone  sales  and  management  skills 
are  vital. 

Press  and  Pre-Press  $25,000  to 
Foreman  $30,000 

A  midwestern  group  of  weeklies 
and  dailies  need  a  person  to  super¬ 
vise  and  train  others  In  pre-press 
and  pressroom  areas.  Bindery 
experience  helpful.  Process  color 
abounds. 


All  positions  fee  paid 

Send  resume  to  or  call: 

Andrew  A.  Huntley 

GORDON  WAHLS  EXECUTIVE 
SEARCH 

610  East  Baltimore  Pike 
Post  Office  Box  905 
Media,  PA  19063 
(215)  565-0800  or 
_ (800)  523-71 1 2 


HELP  WANTED 


ACADEMIC 


The  University  of  Missouri  School  of 
Journalism  is  seeking  a  news  editor/ 
designer/teacher  to  work  with  students 
to  produce  the  school’s  daily,  general- 
circulation  newspaper.  Five  years  or 
more  of  professional  experience  and  an 
advanced  degree  required.  Professional 
experience  should  include  demon¬ 
strated  competence  in  copy  editing, 
newspaper  layout  and  graphic  design. 
Job  will  require  some  classroom  teach¬ 
ing  in  copy  editing  and  design.  Teach¬ 
ing  experience  helpful.  Tenure-track 
position  with  salary  in  the  low  $30s. 
Some  night  and  weekend  work.  Send 
resume,  including  references  by  Dec. 
15,  1987  to  Kevin  Catalano,  Search 
Chair,  School  of  Journalism,  Box  838, 
Columbia,  MO  65205.  The  University 
of  Missouri  is  an  affirmative-action 
employer. 

TWO  ASSISTANT/ASSOCIATE  FACUL- 
TY  POSITIONS  with  expertise  in: 
Human/computer  interaction.  Informa¬ 
tion  systems  design,  Behavior  of  Infor¬ 
mation  users.  Research  methodology, 
and/or  Management  of  school/special 
libraries  or  information  centers.  PhD 
required.  Send  application  and  names 
of  references  to;  Edward  G.  Holley, 
Chair,  Search  Committee,  School  of 
Information  and  Library  Science,  the 
University  of  North  Caroling  at  Chapel 
Hill,  CB#3360,  Manning  Hall.  Chapel 
Hill,  NC  27599.  Deadline  December  1 
but  positions  will  remain  open  until 
filled.  EOE/AA _ 


ADMINISTRATIVE 

ASSISTANT  CONTROLLER-  Zone  1 
company  seeks  career  minded  individu¬ 
al  as  assistant  controller.  Position 
reports  to  senior  management  and  deals 
with  all  levels  of  management.  Respon¬ 
sibilities  will  include  day  to  day 
management  of  all  accounting  opera¬ 
tions.  Must  possess  good  interpersonal 
skills.  Minimum  of  10  years  experience 
required.  Public  background  and  expo¬ 
sure  to  an  EDP  environment  a  plus. 
Excellent  benefit  package.  Qualified 
applicants  should  submit  their  resume 
including  salary  requirements  to  Box 
2457,  Editor  &  Publisher. _ 

GENERAL  MANAGER 
Regional  25,000,  7-day  newspaper 
serving  Idaho-Washington  market. 
Commitment  to  quality  product.  Want 
strong  hands-on  experience  and  demon¬ 
strated  ability  in  revenue  and  expense 
control.  Team-oriented  leader  with 
people  skills.  Salary,  benefits  and 
incentive  opportunity.  Full  resume, 
salary  history  to;  A.L.  Alford,  Jr.,  Editor 
&  Publisher,  Lewiston  Morning  Tribune, 
PO  Box  957,  Lewiston,  ID  83501. 


Richard  L.  Hare, 
President 
Hare  Associates 
62  Black  Walnut  Drive 
Rochester,  NY  14615 
716-621-6873 


HELP  WANTED 


ADMINISTRATIVE 


GENERAL  MANAGER 
For  paid  weekly  newspaper  in  fast  grow¬ 
ing  Northern  New  Hampshire  market. 
Skills  must  include  all  aspects  of 
putting  out  a  weekly  newspaper, 
budgeting,  personnel  management, 
marketing  know  how,  and  new  ideas. 
Must  be  willing  to  get  involved  in 
community.  Competitive  salary  and 
benefits.  Send  resume  to  Doug 
Garfield,  Sherwin  Dodge  Newspapers, 
Box  230,  Littleton,  NH  03561. 

GENERAL  MANAGER 
Large  and  growing  chain  of  suburban 
community  newspapers  and  shoppers  in 
a  major  metropolitan  area  needs  exper¬ 
ienced  general  manager  with  hands-on 
emphasis  in  sales  management.  Applic¬ 
ants  should  have  demonstrated  track 
record  at  increasing  display  sales 
revenue  under  highly  competitive  situa¬ 
tion;  must  have  a  pro-active  style  of 
management;  must  understand  and  be 
able  to  apply  consultative  management 
techniques;  must  have  good  communi¬ 
cations  and  people  skills  and  be  a 
strong  contributor  to  a  senior  manage¬ 
ment  team  who  can  contribute  to  the 

frowth  of  the  entire  chain.  Box  2456, 
ditor  &  Publisher. 


PUBLISHER/EDITOR  for  quarterly, 
investment  magazine  and  companion 
bi-weekly  newsletter.  15  year  old  publi¬ 
cation,  on  upswing,  needs  dynamic, 
entrepreneurial  leadership  to  acheive 
significant  potential  growth.  Submit 
resume,  writing  samples  and  base 
salary  requirements  to:  Western  Inves¬ 
tor,  400  S.W.  6th  Ave,  Suite  1115, 
Portland,  OR  97204. 


WEEKLY  MANAGER-  Manager  needed 
for  our  weekly  newspapers  in  Galva,  Illi¬ 
nois.  If  you  can  direct  and  motivate  our 
team  and  like  small  town  life  then  send 
resume  to  John  T.  Pritchard,  The 
Register-Mail,  140  S.  Prairie  St.,  Gail- 
esburg,  IL  61401. 


CLASSIFIED  MANAGER  23,000  daily 
with  PMC  product  in  excellent  location. 
New  position/immediate  opening.  We 
have  lineage  growth  with  a  good  staff, 
we  want  to  make  both  better.  You'll 
need  to  be  a  leader,  a  top  sales  person 
and  have  a  good  understanding  of  clas¬ 
sified.  Good  advancement  opportunities 
with  quality  organization.  We'll  consider 
first  time  manager  with  right  attitude 
and  drive.  Excellent  benefits  with  salary 
to  match  your  experience  and  potential. 
Please  send  letter  outlining  qualifica¬ 
tions  and  work  history  to  Michael 
Sexton,  The  Waukesha  Freeman,  PO 
Box  7,  200  Park  Place,  Waukesha,  Wl 
53187-0007. 


President 

RCAnderson  Associates,  inc. 
P.O.  Drawer  160 
Pittsford,  NY  14534 
716-248-5385 


HELP  WANTED 


ADMINISTRATIVE 


ADVERTISING  DIRECTOR  for  medium 
sized  daily.  Zone  6.  Needs  to  have  5-7 
years  experience  in  newspaper  advertis¬ 
ing  department  and  2-3  years  manage¬ 
ment  experience.  Looking  for  a  leader, 
strong  in  people  skills,  sales  and  mark¬ 
eting  work,  training.  Salary,  bonus  and 
company  benefits.  Send  resume  to  Box 
2430,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR  for  Zone  3 
twice-weekly.  Proven  management, 
account  and  organizational  skills 
required  to  lead  staff  of  10.  Resume  to 
Box  2449,  Editor  &  Publisher. 


CLASSIFIED,  TELEMARKETING 
SALES  MANAGER 

Fast  growing  Arizona  daily  and  weekly 
group  is  looking  for  a  classified  manager 
who  knows  display,  phoneroom,  and 
telemarketing.  Atex  pagination.  Salary 
and  bounus.  Good  fringes.  Donavin  M. 
Kramer,  Casa  Grande  Valley  Newspap¬ 
ers  Inc.,  PO  Box  639,  Casa  Grande,  AZ 
85222. 


RUN  YOUR  OWN  SHOW 
How  would  you  like  to  run  a  twice- 
weekly  in  Zone  5  and  be  part  owner? 
Want  a  business  partner  who  has  strong 
advertising/administrative  background. 
Up  to  50  percent  ownership  available 
now  with  investment  or  over  a  period  of 
time  with  “sweat  equity."  Small  town 
life  but  only  15  minutes  to  metro  area. 
Great  opportunity  to  get  a  piece  of  the 
action  and  work  for  yourself,  supervis¬ 
ing  operation  with  semi-silent  partner. 
Write  Box  2416,  Editor  &  Publisher. 


ARTIGRAPHICS 

MIDWEST  DAILY  seeks  two  positions 
for  its  Art  Department:  Assistant  Art 
Director  and  a  Senior  Night  Artist.  Each 
position  requires  skills  of  the  graphic 
artist  producing  informational  graphics 
daily.  Computer  experience  preferred 
but  not  necessary.  Organization  and 
management  skills  are  also  important. 
Contact  Tom  Strongman,  The  Kansas 
City  Star,  1729  Grand  Ave.,  Kansas 
City,  MO  64108, 

PAGE  DESIGNER 

We’re  looking  for  a  page  designer  who 
can  help  us  sharpen  the  appearance  of 
our  aggressive  PM  daily.  Must  have 
experience.  Will  work  with  both  news 
and  features.  Send  resume,  layout 
samples  and  references  to  Box  2427, 
Editor  &  Publisher. 


_ CAMERA _ 

CAMERA  MAN,  stripping,  platemaking 
and  general  camera  work  for  a  web 
commercial  printer.  Excellent  fully  paid 
benefits  and  pension.  Salary  commen¬ 
surate  with  experience.  Call  (215) 
365-1155. 


_ CIRCULATION _ 

ASSISTANT  CIRCULATION  MANAGER 
28,000  Texas  daily  needs  strong 
number  two  person.  Ideal  candidate 
would  be  seasoned  district  manager  on 
larger  paper  or  circulation  manager  on 
small  daily.  Excellent  salary  and  benefit 
package  to  the  right  person.  Send 
complete  resume  to  Box  2450,  Editor  & 
Publisher. 


CIRCULATION  SALES  SUPERVISOR 
Investor’s  DaTy,  America’s  business 
newspaper,  has  position  available  for 
experienced,  aggressive  and  innovative 
individual  to  supervise  hand  delivery 
carriers,  distributors  and  retail  whole¬ 
salers  within  Zone  9. 

Newspaper  sales  and  service  experience 
necessary.  Position  offers  excellent 
career  growth  potential  and  benefits. 
Please  send  resume  with  cover  letter  to 
Doug  Stone,  Investor’s  Daily,  1941 
Armacost  Ave.,  Los  Angeles,  CA 
90025, 


Management/Marketing  Search  Team  to  Help  You: 

We  are  often  consulted  by  our  clients  to  find 
professional  people  to  fill  key  management/mar¬ 
keting  positions  in  general  management,  adver¬ 
tising,  circulation,  promotion  and  research. 

If  you  would  like  to  be  considered  and  inter¬ 
viewed  by  us  and/or  our  clients,  please  send  us 
your  current  resume,  salary  requirements,  and 
other  pertinent  data.  Complete  confidentiality 
with  no  resume  sent  without  prior  discussion. 

•  Send  your  resume  to  either  address  below  • 

Ronald  C.  Anderson, 
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HELP  WANTED 


CIRCULATION 


CIRCULATION  SALES  DEVELOPMENT 
MANAGER-  This  management  position 
in  the  circulation  division  will  be 
responsible  for  sales  and  promotional 
programs  that  will  aid  in  increased 
circulation  and  market  penetration. 
This  person  must  have  proven  sales 
ability,  managerial  skills  and  be  familiar 
with  telemarket  ng  and  sales  promo¬ 
tion.  Send  resume  to  Sentinel  Commu¬ 
nications  Co.,  Publisher  of  The  Orlando 
Sentinel,  633  N.  Orange  Ave.,  Orlando, 
FL  32801.  EOE  M/F. 


CIRCULATION  MANAGER  needed  fora 
rapidly  growing  17,000  paid  circulation 
twice-weekly  and  a  33,000  free  distri¬ 
bution  newspaper  located  in  Southern 
Maryland.  Knowledge  of  carrier  distri¬ 
bution  systems,  route  development  and 
postal  regulations  a  must.  Excellent 
opportunity  for  a  district  manager  to 
move  up  or  a  circulation  manager  to 
move  to  a  larger  operation.  Send  salary 
history  and  resume  to  William  H.  Sims, 
Assistant  to  the  President,  Chesapeake 
Publishing  Corporation,  PO  Box  600, 
Easton.  MD  21601 


DATA  ENTRY  MANAGER 


Rapidly  growing  metro  newspaper  in  the 
Washin^on  area  is  looking  for  an  exper¬ 
ienced  and  team-oriented  data  entry 
manager.  If  you  are  presently  in  a  low 
salary  or  a  no  growth  opportunity  posi¬ 
tion,  and  looking  for  a  chance  to 
advance,  we  want  to  talk  to  you.  The 
person  we’re  looking  for  should  have 
newspaper  computer  experience,  excel¬ 
lent  management/supervisory  skills  and 
must  be  detail-oriented  and  organized. 
Programming  not  required.  Excellent 
salary,  MBO  and  benefit  package.  Send 
resume:  The  Washington  Times, 
Personnel  Dept.,  3400  New  York  Ave. 
NE,  Washington,  DC  20002. 

EOE. 


DISTRICT  SALES  MANAGER 
We  are  looking  for  several  District  Sales 
Managers  to  keep  pace  with  our 
expanding  market  in  a  7  day,  AM,  oper¬ 
ation.  We  are  the  home  of  the  University 
of  Florida  in  Gainesville  and  would  like 
you  to  be  experienced  with  a  college 
market. 

We  offer  excellent  salary  and  bonus 
package  to  the  right  individuals. 

Send  resume  and  salary  history  to 
Circulation  director,  PO  Drawer  "A," 
Gainesville,  FL  32602. 


DISTRICT  MANAGER 
The  Times  Herald  Record,  Middletown, 
NY,  one  of  the  nation's  fastest  growing 
newspapers,  needs  an  experienced 
circulation  district  manager.  We  are 
located  75  miles  NW  of  New  York  City. 
This  is  a  new  position  required  by  our 
circulation  growth.  The  person  selected 
will  be  responsible  for  youth  carriers, 
motor  routes  and  single  copy  sales  with¬ 
in  their  district.  Salary  based  on  experi¬ 
ence,  strong  incentives,  car  allowance 
and  full  company  benefits.  Call  James 
N.  Manaugh,  Circulation  Director, 
(914)  343-2181,  ext.  250. 

Equal  Opportunity  Employer,  M/F/HA/. 


DISTRICT  MANAGERS 
The  Morning  News  Tribune,  a  120,000 
circulation  newspaper  in  the  beautiful 
Pacific  northwest,  has  2  immediate 
openings  for  experienced  individuals 
with  a  solid  track  record  in  sales, 
service  and  collections  of  junior  dealer 
independent  contractor  operations. 

If  you're  a  self  motivated  professional 
with  good  communication  and  supervis¬ 
ory  skills,  this  opportunity  may  be  right 
for  you. 

We  offer  an  excellent  package  of  salary, 
benefits  and  working  conditions.  Send 
cover  letter,  resume  and  salary  history 
to:  The  Morning  News  Tribune,  PO  Box 
1100,  Tacoma,  WA  98411. 

Attn:  Circulation 

Equal  opportunity  employer-minorities 
and  women  encouraged  to  apply. 


CIRCULATION 


NEW  ENGLAND 
HOME  DELIVERY  MANAGER 
Immediate  opening  at  our  30,000  PM 
daily.  Supervisory  experience  with 
wholesalers,  district  sales  managers, 
and  independent  contractors  desirable. 
Forward  resume  and  salary  history  to 
Charles  DeZutter,  Circulation  Director, 
Daily  Evening  Item,  PO  Box  951,  Lynn, 
MA  01903. 


SALES  PERSON  WANTED.  Zone  9  and 
8,  for  US  Rack,  a  newspaper  rack 
manufuacturing  company  based  in  Los 
Angeles.  Send  resume  to  Guy  Harper, 
US  Rack  Corp.,  3339  Union  Pacific 
Ave.,  Los  Angeles,  CA  or  call  (213) 
262-2044. 


CONSULTANTS 


BUSINESS  OPERATIONS  MANAGER 
Major  metropolitan  paper  has  an  imme¬ 
diate  opening  for  an  experienced  BUSI¬ 
NESS  OPERATIONS  MANAGER  to 
manage  the  business  office.  The 
successful  candidate  will  have  account¬ 
ing,  data  processing,  verbal  and  written 
communications  skills,  supervisory  and 
managerial  experience  preferred. 
College  degree  plus  CPA  preferred. 
Excellent  salary  and  benefits  package. 
Send  resume  to  The  Sacramento  Bee, 
Personnel  Dept.,  PO  Box  15779, 
Sacramento,  CA  95852.  An  equal 
opportunity  employer. 


COMPUTER  TECHNOLOGY 


INFORMATION  SYSTEMS  DIRECTOR 
The  Spartanburg  Herald-Journal,  a  New 
York  Times  company  is  looking  for  an 
experienced  individual  to  direct  its 
information  systems  department. 
Candidates  should  have  at  least  7  years 
experience  in  project  planning,  systems 
analysis,  design,  development  and 
implementation.  Experience  with  IBM 
system  36  and  RPG/Cobol  a  must.  The 
successful  candidate  must  possess 
excellent  oral  and  written  communica¬ 
tion  skills  and  must  be  able  to  work 
effectively  with  all  levels  of  manage¬ 
ment.  Excellent  benefits  with  a  salary 
commensurate  with  skills  and  abilities. 
Interested  applicants  send  resume  and 
salary  history  tO: 

Employment  Manager 
NYT  Regional  Newspaper  Group 
3414  Peachtree  Rd.  NE,  Suite  1560 
Atlanta,  GA  30326 


DATA  PROCESSING 


COMPUTER  PROGRAMMER/ 
OPERATOR 

1  to  2  years  experience  in  program¬ 
ming,  Basic  and  (Jobol.  Experience  with 
Digital  equipment  a  plus.  Apply  to  Lisa 
Daris,  Business  Manager,  The  Times 
Leader,  15  N.  Main  St.,  Wilkes  Barre, 
PA  18711. 


DATA  PROCESSING  MANAGER 
for  business  and  production  equipment. 
Management  experience  and  experi¬ 
ence  with  Digital  equipment  preferred. 
BA  degree  in  Computer  Science  or  equi¬ 
valent  experience  and  programming 
experience.  Salary  commensurate  with 
experience.  Please  send  resume  and 
salary  history  to  Lisa  Daris,  Business 
Manager,  The  Times  Leader,  15  N. 
Main  St.,  Wilkes  Barre,  PA  18711.  . 


EDITORIAL 


Award  winning  New  England  morning 
paper  needs  strong  copy  editor.  Editing, 
headline  writing  and  layout  skills  a 
must.  Prefer  experience  but  will  consid¬ 
er  bright  beginner.  Send  cover  letter, 
resume  and  clips  to  Box  2432,  Editor  & 
Publisher. 


HELP  WANTED 


EDITORIAL 


ASSISTANT  LIFESTYLE  EDITOR 
The  Miami  News  needs  an  assistant 
lifestyle  editor  with  strengths  in  enter¬ 
prise,  copy  editing,  creative  layout  and 
supervising  staff.  At  least  3-5  years 
experience  on  a  daily  paper  required; 
prior  supervisory  experience  helpful. 
Mail  resume,  clips  and  references  tO: 
Daisey  Harris,  Lifestyle  Editor,  The 
Miami  News,  PO  Box  615,  Miami,  FL 
33152. 


ASSISTANT  NEWS  EDITOR  needed  to 
help  continue  award-winning  excel¬ 
lence  at  the  Times-Georgian,  a  12,000 
morning  daily  west  of  Atlanta.  Applicant 
must  know  how  to  get  the  best  out  of 
reporters,  and  will  be  a  team  player 
dedicated  to  getting  all  the  facts  to 
people.  To  keep  writing  skills  sharp, 
some  reporting  will  be  required.  Reply 
with  letter,  resume  to  Andy  Bowen, 
Editor,  The  Times-Georgian,  901  Hays 
Mill  Road,  Carrollton,  GA  30117. 


A  WORLD  CLASS  MANAGING  EDITOR 
needed  to  help  us  launch  a  major 
national  financial  weekly  news  maga¬ 
zine.  At  least  5  years  experience  as 
business  section  editor  of  a  major  daily 
newspaper,  assistant  weekly  magazine 
managing  editor  or  comperable 
newsroom/news  gathering  background 
and  management  experience  required. 
Send  resume  and  clips  to  Box  2434, 
Editor  &  Publisher. 


BUSINESS  REPORTER 
Aggressive,  95,000  circulation  PM  in 
greater  Boston  seeks  energetic  business 
reporter  with  minimum  3  years  daily 
business  writing  experience.  Reporters 
cover  breaking  news  as  well  as  write 
analysis,  individual  and  corporate 
profiles,  trend  pieces  and  real  estate 
news.  Send  resume  and  clips  to  Busi¬ 
ness  Editor,  THE  PATRIOT  LEDGER, 
13  Temple  St.,  Quincy,  MA  02169.  No 
phone  calls  please.  An  equal  opportuni¬ 
ty  employer.  _ 


BUSINESS  WRITER 


Business  research  firm  in  Washington, 
DC  with  growing  legal/business  publica¬ 
tions  department  seeks  individual  to 
write  a  monthly  newsletter  on  new  SEC 
mutual  fund  registrations  and  a  second 
monthly  newsletter  on  unusual  corpo¬ 
rate  SEC  filings.  Experience  and  busi¬ 
ness  degree  helpful.  Salary  low  20s. 
Send  resume  and  writing  samples  to 
Margaret  Grisdela,  Charles  E.  Simon  & 
(iompany,  1333  H  St.,  NW  #500, 
Washington,  DC  20005. 


CITY  EDITOR  -  The  Florence  South 
Carolina  Morning  News,  circulation 
31,000,  is  seeking  a  city  editor  to 
direct  reporting  staff  of  8.  Great  oppor¬ 
tunity  to  advance  career  in  large  group. 
Strong  language  and  layout  skills 
required.  Call  or  write  Don  Gordon, 
Managing  Editor,  Box  Fll,  Florence, 
SC  29501,  (803)  669-1771. 


CITY  EDITOR  needed  for  14,500 
Monday-Friday  PM  and  Sunday  AM. 
Please  send  resumes  to  Steve  Parham, 
Managing  Editor,  Aiken  Standard,  Box 
456,  Aiken,  SC  29802.  _ 


COPY  DESK  CHIEF  for  21,000,  7-day 
AM  newsoaper.  Just  1  1/2  hours  from 
Minneapcilis  and  Des  Moines.  Must  be 
creative  in  design  and  color  usage  and 
be  able  to  coach  4-person  staff  towards 
tight  editing  and  sharp  headline  writing. 
Knowledge  of  Macintosh  helpful.  Excel¬ 
lent  benefits  in  low  cost  of  living  area. 
Send  resume,  examples,  salary  expec¬ 
tations  to  Chuck  Hoefer,  Globe  Gazette, 
300  N.  Washington,  Mason  City,  lA 
50401. 


E&P  is  read  by  98%  of  editors  and  over 
95%  of  pubiishers  and  ad  directors  of 
daiiy  newspapers  in  North  America! 


EDITOR  &  PUBLISHER  for  October  24,  1987 


HELP  WANTED 


_ EDITORIAL _ 

COPY  DESK  SUPERVISOR 
Strong  language,  leadership,  teaching 
skills  needed  for  this  k^  qualiN  control 
position  at  mid-sized,  Tone  5  PM.  This 
individual  will  supervise  a  5-person 
copy  desk.  The  ideal  candidate  will 
have  experience  as  a  reporter,  editor 
and  supervisor  and  be  familiar  with 
current  graphics  technology  and  page 
design  technique.  Box  2445,  Editor  & 
Publisher. 


COPY  EDITORS:  A  30,000  daily  and 
Sunday  in  central  New  England  is  look¬ 
ing  for  copy  editors.  We’re  looking  for 
editors  who  can  work  well  with  reporters 
in  making  good  stories  better;  editors 
who  can  write  tight  leads  and  sharp 
headlines;  editors  who  can  layout  bright 
pages.  Send  resume  and  samples  to 
Marge  Soper,  Personnel  Manager,  The 
Telegraph,  PO  Box  1008,  Nashua,  NH 
03061. 


COPY  EDITOR  for  high-quality  business 
weekly.  We  want  snappy  heads,  strong 
layouts  and  tight  writing.  Extra  points 
for  business  savvy.  Live  in  an  exciting 
city  and  work  in  a  stimulating  news¬ 
room.  Competitive  sala^  and  benefits. 
This  is  a  rare  opportunity  for  a  profes¬ 
sional  copy  editor.  Send  resume  to 
Editor,  Nashville  Business  Journal,  Box 
23229,  Nashville,  TN  37202. 


COPY  EDITOR 

Largest  P.M.  paper  in  the  Carolines  has 
copy  desk  opening  for  dedicated  copy 
editor.  All  phases  of  copy  desk  work 
involved,  including  handling  wires,  staff 
copy  and  layout.  Salary  commensurate 
with  experience,  4  years  desired.  Send 
resume,  work  samples  and  references  to 
Robert  S.  Wilson,  Managing  Editor,  The 
Fayetteville  Observer,  PO  Box  849, 
Fayetteville,  NC  28302. 


COPY  EDITORS.  The  News-Tribune  & 
Herald,  a  62,000  daily,  80,000 
Sunday,  7-day  morning  daily  in  north¬ 
eastern  Minnesota,  is  accepting  appli¬ 
cations  from  skilled  copy  editors.  Job 
involves  editing  of  local  and  wire  copy, 
headlines,  page  layout. 

Send  resume,  work  samples  to  Tod 
Chadwick,  Assistant  to  the  Editor, 
News-Tribune  &  Herald,  PO  Box 
169000,  Duluth,  MN  55816-9000. 


LAYOUT/COPY  EDITOR 
If  you’re  strong  on  layout,  and  also  write 
headlines  and  copyedit,  we  want  to 
hear  from  you.  We’re  the  features 
sections  of  The  Orange  County  Register, 
California’s  3rd-largest  daily.  We’re 
looking  for  a  take-control  editor  who  can 
handle  the  majority  of  the  inside  layout 
of  our  daily  features  and  entertainment 
section  and  our  weekly  travel,  fashion, 
food  and  home  sections.  We  work  a 
4-day  week,  daytime  schedule.  Please 
send  resume  and  samples  of  your  work 
to  Mike  Whitehead,  .Assistant  Managing 
Editor,  The  Orange  County  Register,  PO 
Box  11626,  Santa  Ana,  (JA  92711,  An 
equal  opportunity  employer. 

Copy  Editor  with  strong  word  skills 
sought  for  Sun  Belt  A.M.  of  62,000. 
Send  resume,  references  to  Jim  Willis, 
M.E.,  Birmingham  Post-Herald,  PO  Box 
2553,  Birmingham,  AL  35202. 


DAILY  NEWS  of  Lebanon,  PA  seeks 
general  assignmenbfarm  writer.  Experi¬ 
ence  preferred  but  will  consider  recent 
grad.  Send  resume  and  clips  to  Jim 
Burchik,  South  8th  and  Poplar  Sts., 
17042. _ 

HANDS-ON  FEATURES  EDITOR:  Copy/ 
layout  editor  for  features  section  on 
7(3,000,  Zone  5  daily.  Great  pay,  great 
opportunities  for  advancement  with 
nation-wide  newspaper  group.  We  need 
someone  to  move  pages,  boost  editing 
and  layout  standards.  Most  of  all,  we 
need  a  creative,  strong  leader  who 
wants  to  move  up  fast.  Box  2417, 
Editor  &  Publisher. 
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HELP  WANTED 


EDITORIAL 


EDITOR 

Editor  position  available  for  legal 
newpaper  in  Conn.  Strong  legal  know¬ 
ledge,  journalism  background,  and 
good  editing  skills  required.  Leader¬ 
ship  position.  Excellent  pay.  Lots  of 
responsibility  for  the  right  person  in  a 
fast  growing  company.  Send  resume  to 
Executive  Editor,  Am-Law  Newspapers 
Group,  1730  M  St.  NW,  Suite  802, 
Washington,  DC  20036.  EOE. 


EDITORIAL  ASSISTANT  to  research, 
write  &  edit  articles  tor  publication, 
focusing  on  issues  of  interest  to  Span¬ 
ish  speaking  readership.  Evaluates 
materials  submitted;  edits  &  selects 
materials  for  publication.  Assigns  & 
supervises  production  of  graphic  mater¬ 
ial.  Organizes  text,  plans  layouts  & 
selects  type.  Participates  in  decisions 
of  editorial  committee  as  to  theme 
issues,  production  schedules,  long¬ 
term  editorial  &  organizational  policy. 
Coordinates  special  editorial  projects. 
Utilizes  desk-top  publishing  to  enhance 
coordination  of  text  &  graphics.  Creates 
statistical  charts  &  tables.  Must  have 
BA  in  liberal  arts  with  emphasis  on 
Latin  American  studies;  excellent  oral  & 
written  composition  skills  in  English  & 
Spanish  (must  submit  original  mater¬ 
ial);  editing  &  researching  skills;  ability 
to  focus  editorial  policy  on  issues  of 
interest  to  readership;  ability  to  concep¬ 
tualize  graphic  material  &  layout  using 
computer.  Hrs:  M-F,  8am-5pm.  Salary 
$332.50/wk.  Submit  resume  only  to 
Job  Service  of  Florida,  701  SW  27th 
Ave.,  Rm.  15,  Miami,  FL  33136.  Ref: 
job  order  no.  FL4539896. 


EDITOR 

The  New  York  Post  seeks  an  editor 
experienced  in  layout,  copy  editing  and 
composing  room  makeup  for  special 
sections.  Write:  Pucci  Meyer,  Special 
Sections  Editor,  New  York  Post,  210 
South  St.,  New  York,  NY  10002.  No 
phone  calls  please. 

Equal  Opportunity  Employer. 


Editorial  Writer 
Experienced  Writer 
Wire  Editor/Business 
Copy  Desk  Supenrisor 
Assistant  News  Editor 

A  Connecticut  daily  needs  an  editorial 
writer  with  conservative  leanings.  A 
non-profit  organization  in  NYC  wants  a 
writer  with  reporting  experience.  A 
metro  daily  in  the  South  is  looking  for  a 
wire  editor  with  a  business  background, 
and  a  small  daily  in  the  Midwest  wants  a 
copy  desk  chief.  JOB  BANK  has  open¬ 
ings  for  the  above  positions.  If  you're 
qualified,  send  your  resume  to  JOB 
BANK,  2615  River  Road,  Suite  7, 
Cinnaminson,  NJ  08077,  or  call  Direc¬ 
tor  Jennifer  Woestendiek  at  (609) 
786-1910.  There  are  no  referral  fees  if 
you  qualify  for  these  positions. 


ENTRY-LEVEL  copyediting  position 
available  on  New  York  area  daily.  Know¬ 
ledge  of  headline  writing  and  grammar 
essential.  Clips,  resume  to  Box  2414, 
Editor  &  Publisher. 


Enthusiastic  reporter  needed  for  twice- 
weekly  Southwest  Florida  newspaper. 
Photography  experience  helpful.  Send 
resume  to  (Jlewiston  News  Editor,  Mike 
Perrault,  PO  Box  1236,  Clewiston,  FL 
33440  or  call  (813)  983-9148.  A  divi¬ 
sion  of  Independent  Newspapers  Inc. 

EXECUTIVE  EDITOR  -  Major  market 
suburban  group.  Priorities  are:  1.  Lead¬ 
ership  2.  Organization  3.  Executive 
management  skills  and  experience  4. 
Training  5.  Very  high  editorial  stan¬ 
dards.  Position  reports  to  the  publisher. 
Top  salary  potential  plus  bonus  and 
benefits  second  to  none.  Send  resume 
with  detailed  experience,  achievements 
and  salary  expectations.  Box  2448, 
Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 
Order  Blank 

Name _ 

Company _ 

Address _ 

City _ 

State _ Zip _ 

Phone _ 

Ciassification _ 

Authorized  Signature _ 

Copy - 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1987 

LINE  ADS 


HELP  WANTED 


_ EDITORIAL _ 

EXECUTIVE  EDITOR 
Somerset  Press  Newspapers 
A  division  of  Forbes  Inc. 

Our  award-winning  paid  weekly  news¬ 
papers  are  located  in  the  premiere 
growth  area  of  New  Jersey,  Somerset 
and  Middlesex  counties.  We  seek  a 
proven  veteran  with  management  exper¬ 
ience  to  lead  the  entire  editorial  division 
of  our  6  newspaper  group.  Responsibili¬ 
ties  of  this  key  editorial  position  will 
include  planning,  supervising,  training 
and  product  development  in  our  grow¬ 
ing  company.  Local  news  savvy  a  must! 
If  this  challenging  position  is  for  you, 
send  resume  in  confidence  to  John 
O'Brien,  Publisher,  Somerset  Press 
Newspapers,  PO  Box  699,  Somerville, 
NJ  08876. 


EXPERIENCED  JOURNALIST  with  all 
around  newspapering  skills  to  back  up 
editor-publisher  for  growing  southern 
Nevada  small  town  weekly.  Call  (702) 

384-5313. _ 

WANTED  EDITOR  who  can  write  clear- 
cut  editorials  on  national,  state  and 
local  events;  motivate,  counsel,  and 
communicate  with  young  talented  staff; 
become  involved  in  30,000  population 
university  town;  be  watchful  eye  over 
city  and  county  government  and 
18,000  student  university.  Send 
resume  to  David  A.  Raese,  Publisher, 
Dominion  Post,  Greer  Building, 
Morgantown,  WV  26505. _ 

EXPERIENCED  REPORTER 
The  Salinas  Californian,  a  Gannett 
newspaper,  needs  a  reporter  to  cover 
courts  and  GA.  We're  in  a  newsy  area  8 
miles  from  the  Pacific  Ocean  and  2 
hours  south  of  San  Francisco.  Applic¬ 
ants  must  have  at  least  3  years  of  daily 
newspaper  experience,  including  courts 
experience.  No  phone  calls.  Clips  will 
not  be  returned.  Apply  to  Tom  Lee,  City 
Editor,  Salinas  (Jalifornian,  PO  Box 
81091,  Salinas,  CA  93912.  EOE. 


FEATURES  EDFOR 
Demonstrated  creativity  will  land  vou 
this  job  with  a  growing  suburban  news¬ 
paper.  You  will  produce  7-day  Trend 
section,  which  includes  money,  health, 
food,  entertainment,  recreation,  at 
home  and  personality  pieces.  Candi¬ 
dates  should  send  resume,  work 
samples  and  salai^  requirement  to 
Managing  Editor,  The  Daily  Journal, 
Box  360,  Wheaton,  IL  60189.  No 
phone  inquiries,  please. 


FEATURES  REPORTER  with  interest  in 
religion  coverage  sought  to  handle 
varied,  challenging  reporting  on  staff  of 
aggressive  AM.  Contact  Jim  Willis, 
M.E.,  Birmingham  Post-Herald,  PO  Box 
2553,  Birmingham,  AL  35202. 


FEATURE  WRITER 

The  Morning  News  Tribune,  a 
McClatchy  paper  in  the  competitive 
Seattle  metro  market,  seeks  a  key  play¬ 
er  for  its  winning  team.  Ideal  candidate 
will  have  strong  writing  skills,  wide 
experience  covering  lifestyle  subjects 
including  fashion,  the  ability  to  handle 
some  copyediting  and  layout  as  well  as 
the  desire  to  help  shape  an  emerging 
section.  Send  resumes,  clips  to  Cheryl 
Tucker,  Features  Editor,  PO  Box 
11000,  Tacoma,  WA  98411. 


GENERAL  ASSIGNMENT  reporter  for 
quality  6-day  morning  paper  in  beauti¬ 
ful  seaside  area.  Letter  and  3  best  clips 
to  Jim  Jones,  News  &  Observer,  PO 
Drawer  B,  New  Smyrna  Beach,  FL 
32070. 


EDITOR  dynamic  NJ  Jewish  weekly. 
Requires  involvement  in  local,  national 
and  international  Jewish  issues.  North¬ 
ern  Jersey  residents  only.  Desk-top 
publishing/layout  experience  a  plus. 
Rush  resume  and  samples  to  Box  2452, 
Editor  &  Publisher. 


1  week  —  $5.50  per  line 

2  weeks  —  $4.90  per  line,  per  issue. 

3  weeks  —  $4.10  per  line,  per  issue. 

4  weeks  —  $3.25  per  line,  per  issue. 

Add  $6.00  per  insertion  for  box  senrice. 
Count  as  an  additional  line  in  copy. 


POSITIONS  WANTED 

1  week  —  $3.50  per  line 

2  weeks  —  $2.90  per  line,  per  issue. 

3  weeks  —  $2.50  per  line,  per  issue. 

4  weeks  —  $2.30  per  line,  per  issue. 

Add  $3.50  per  insertion  for  box  sen/ice. 
Count  as  an  additional  line  in  copy. 


Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE;  Every  Tuesday,  2  pm  (ET) 

For  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  tlme-$80  per 
column  Inch;  2  or  more  tlmes-$75  per  column  Inch,  per  Insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publishor 

11  West  19th  Street,  NY,  NY  10011.  (212)  675-4380. 
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EDITORIAL 


A. 


HELP  WANTED 

HELP  WANTED 

EDITORIAL 

EDITORIAL 

HELP  US  LOOK  BETTER 

A  layout-design  editor  with  flair  and 
imagination  in  melding  graphics,  words 
and  other  elements  is  sought  by  a 
sunbelt  paper  dedicated  to  improving 
its  appearance.  Contact  Baxter 
Omohundro,  Ledger-Enquirer,  PO  Box 
711,  Columbus,  GA  31994. 

MANAGING  EDITOR 
needed  for  Western  metropolitan  news¬ 
paper.  You  need  well  developed 
management  and  journalistic  skills. 
Proven  willingness  to  work  hard  in  the 
community.  Western  newspaper 
management  experience  and  the  ability 
to  demonstrate  hard  news  initiatives  are 
important.  Highly  competitive,  but  this 
newspaper’s  commitment  to  its  growing 
market  is  substantial.  Evidence  of  this 
commitment  comes  with  the  challenge 
and  reward  of  this  position.  Reply  to 
Box  2423,  Editor  &  Publisher. 

If  you  value  good  English,  can  report 
sports  events  with  precise  writing  and 
clarity,  can  design  clean,  eye-catching 
pages  and  aren’t  afraid  ot  work,  a  small 
but  highly  regarded  Western  Kentucky 
morning  daily  has  a  spot  for  you.  Clips 
and  references  a  must.  Box2429,  Editor 
&  Publisher. 

INVESTIGATIVE  REPORTER 
Award-winning  Northern  Virginia  weekly 
is  looking  for  an  experienced  journalist 
to  cover  planning  commission,  local 
politics,  and  environmental  issues. 
Send  resume  and  3  clips  to  Editor,  The 
Fauquier  Democrat,  Box  631,  Warren- 
ton,  VA  22186. 

MANAGING  EDITOR  for  MAINE  TIMES, 
a  19  year  old  weekly  issues  oriented 
newspaper.  MAINE  TIMES  is  a  state¬ 
wide  weekly,  published  for  readers  who 
demand  the  highest  standards  of  jour¬ 
nalistic  quality.  We  publish  articles  of 
significance  on  the  key  issues,  ideas 
and  people  affecting  Maine.  We  do 
investigative  re|X)rting. 

Our  new  managing  editor  should  have 
solid  editing  experience,  a  strong 
graphics  orientation,  and  a  commit¬ 
ment  to  MAINE  TIMES  principles. 
Respond  to  Anna  Ginn,  Publisher,  41 
Main  Street,  Topsham,  Maine  04086. 

JOURNALIST  with  3  years  hard  news 
experience  required  for  non-profit  orga¬ 
nization.  Liberal  benefits.  20  days  off, 
two  weeks'  vacation,  no  weekends!  Call: 

Anita  Goldfeld  (212)  267-6110 

KEY  POSITIONS 

IN  EXPANDING  OPERATION 

ASSISTANT  NEWS  EDITOR.  Candi¬ 
dates  should  have  at  least  3  years  of 
experience  on  a  news  desk;  show  imagi¬ 
native  layouts  and  use  of  graphics;  be 
aggressive  in  editing  wire  and  local 
copy.  Overnight  and  weekend  shift. 

ASSISTANT  METRO  EDITOR.  Candi¬ 
dates  should  have  reporting  and  editing 
experience  including  at  least  2  years  or 
supen/isory  work.  Job  involves  planning 
coverage,  assigning  reporters  and  shap¬ 
ing  copy. 

Sophisticated  news  judgment  and  sharp 
editing  skills  are  essential  in  both  jobs. 
This  is  a  Gannett  newsapaper  in  a  highly 
competitive  market  1  hour  from  New 
York  City.  Send  resume,  samples  and 
names  of  references  to  Charles  Nutt, 
Executive  Editor,  The  Courier-News,  PO 
Box  6600,  Bridgewater,  NJ  08807. 

MANAGING  EDITOR 

Good  Times,  a  leading  news  and  enter¬ 
tainment  weekly,  is  offering  an  excel¬ 
lent  career  opportunity  for  an  energetic, 
savvy  ME  to  manage  a  staff  of  six.  Two 
years  management  experience  required 
with  strong  skills  in  the  following  areas: 
personnel  management,  layout  and 
design,  news  judgment,  budgeting, 
planning  and  marketing.  Our  news 
pages  have  perspective  and  bring  In  the 
reader  by  focusing  on  people:  how  and 
why  they  achieve  success;  how  they 
cope  with  each  other,  institutions  and 
modern  society.  Our  entertainment 
pages  are  informed  and  complete.  Ideal 
Monterey  Bay  location,  progressive 
audience.  Send  resume  and  clips  to 
Publisher,  Good  Times,  PO  Box  1139, 
Santa  Cruz,  CA  95061. 

MANAGING  EDITOR 

Business  research  firm  in  Washington, 
DC  with  growing  legal/business  publica¬ 
tions  department  seeks  Managing 
Editor.  Current  publications  include  a 
monthly  newsletter  on  new  SEC  mutual 
fund  registrations,  a  second  monthly 
newsletter  on  unusual  corporate  SEC 
filings,  and  periodic  in-depth  reports  on 
corporate/legal  topics.  Position  involves 
supervision  and  some  writing.  Experi¬ 
ence  and  business  or  law  degree  help¬ 
ful.  Salary  low  to  mid  30s.  Send  resume 
and  writing  samples  to  Margaret  Grisde- 
la,  Charles  E.  Simon  &  Company,  1333 
H  St.,  NW  #500,  Washington,  DC 
20005. 

LAYOUT  PROS  -  Florida  AM  seeks 
editors  with  superior  news  judgment 
and  a  flair  for  design  for  a  fast-paced 
layout  desk  handling  wire  and  local 
sections  for  four  editions  a  night.  At 
least  three  years  of  daily  newspaper 
desk  experience  required.  Send  resume 
and  layout  samples  to  Steve  Cheski, 
AME/Editing,  The  Florida  Times  Union, 
PO  Box  1949-F,  Jacksonville,  FL 
32231. 

LOOKING  TO  RETIRE  TO  PALM 
SPRINGS?  Then  don't  apply  for  this 
copy  desk  chief  position  at  one  of 
Southern  California’s  fastest-growing 
dailies.  The  Desert  Sun  needs  an  exper¬ 
ienced,  do-it-all  desk  person  looking  for 
an  opportunity  to  make  a  mark  in  this 
desert  resort  community.  You’ll  super¬ 
vise  an  8-person  desk  staff  in  one  of  the 
most  fascinating  news  towns  in  the 
USA.  If  you've  got  the  supervisory  skills, 
top  news  judgment  and  innovative 
ideas,  send  a  letter  and  resume  to  Joan 
Behrmann,  Executive  Editor,  The 
Desert  Sun,  PO  Box  190,  Palm  Springs, 
CA  92263.  EOE. 

MID-SIZE  Zone  3  AM  in  university  city, 

,  nice  place  to  live,  seeks  experienced 
copy  editor.  (3ood  heads  a  must.  Letter, 
resume,  clips  to  Box  2443,  Editor  & 
Publisher. 

MID-SIZE  Zone  3  AM  in  university  city, 
nice  place  to  live,  seeks  reporter  with  3 
years  experience.  Letter,  resume,  clips 
to  Box  2444,  Editor  &  Publisher. 

MANAGING  EDITOR 

Lively  30,000  plus,  PM  daily  in  a  grow¬ 
ing  University  community  is  looking  for 
a  hands-on  editor  to  direct  a  young, 
eager  staff  in  producing  a  sophisticated 
product  that  goes  beyond  the  routine 
and  captures  the  interest  of  a  diverse 
readership.  Send  resume  and  tear- 
sheets  to  Lawson  Marshall,  General 
Manager,  The  Daily  Progress,  PO  Box 
9030,  Charlottesville,  VA  22906. 

MULTI-TALENTED  JOURNALIST  for 
Sunday  magazine  staff  of  Nevada’s 
largest  newspaper.  Bright,  thoughtful 
feature  writer  with  layout  skills  needed. 
Hard  news  experience  helps.  We  want  a 
productive  writer  who  can  handle  all 
aspects  of  a  story  and  generate  wide 
range  of  own  ideas.  Send  resume  and 
clips  to  A.  D.  Hopkins,  Las  Vegas  Review 
Journal,  PO  Box  70,  Las  Vegas,  NV 
89125-0070.  An  Equal  Opportunity 
Employer. 
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NEWS  EDITOR 


Aggressive  Zone  2  daily  seeks  right 
news  editor  to  manage  copy  desk  of  six, 
maintain  and  enhance  design  and  over¬ 
see  national/international  content. 
We're  a  mid-sized  paper  that  takes  a 
metro  approach.  Ideal  candidate  likely 
an  assistant  news  editor  at  large  or 
medium-sized  daily.  We  need  a  news 
editor  with  leadership,  experience,  a 
flair  for  design  and  superior  news  judg¬ 
ment.  Challenging  environment.  Beaut¬ 
iful  area.  Competitive  salary.  Box  2425, 
Editor  &  Publisher. 


NEWS  EDITOR  sought  for  42,000  daily 
in  Annapolis,  MD.  Applicants  should 
have  at  least  4  years  of  desk  experience 
and  some  as  a  news  editor.  No  calls 
please.  Write  Tom  Marquardt,  Manag¬ 
ing  Editor,  The  Capital,  PO  Box  911, 
Annapolis,  MD  21404. 


NEW  SUNDAY  PROJECT  creates  three 
positions  on  Midwest,  mid-sized  daily: 

Editor  -  Take  charge  of  a  new  product. 
Solid  copy  experience  needed.  Manage¬ 
ment  experience  helpful. 

Sports  Copy  Editor  -  Help  head  up 
Sunday  sports  with  writing  and  copy 
editing.  Experience  needed  in  both 
areas. 


NIGHT  MANAGING  EDITOR  sought  for 
small,  but  growing  fast-paced  ^ne  2 
daily.  Good  makeup,  headline  and  edit¬ 
ing  skills  are  prime  requirements,  as 
well  as  an  ability  to  lead  and  motivate 
staff.  Clips,  resume  to  Box  2413,  Editor 
&  Publisher. 


PHOTOGRAPHER 

We  are  looking  for  an  award-winning 
shooter  with  at  least  3  years  (preferrably 
more)  of  experience  on  a  daily  newspap¬ 
er.  Color  experience  preferred.  This  is  a 
Gannett  newspaper  1  hour  from  New 
York  City.  Send  resume  and  samples  of 
your  best  work  plus  tear  sheets  of  your 
entire  output  for  a  recent  week  to  Loren 
Fisher,  Photo  Editor,  The  Courier-News, 
PO  Box  6600,  Bridgewater,  NJ  08807. 

PHOTO/GRAPHICS  EDITOR  for  50,000 
circulation  central  Illinois  daily.  A  new 
position  for  an  editor  with  proven  news 
judgment  and  training  or  experience  in 
photography,  newspaper,  graphics  and 
design.  Experience  as  an  editor/ 
supervisor  would  be  helpful.  Photo/ 
graphics  editor  will  supervise  staff  of 
five  photographers,  edit  daily  photo 
report,  plan  and  develop  electronic 
graphics  capabilities.  Salary  low  thir¬ 
ties.  Send  resume,  clips  to  John  Beck, 
Managing  Editor,  Champaign-Urbana 
News-Gazette,  Box  677,  Champaign,  IL 
61820. 


Reporter  -  Concentrate  on  features  and 
issue  stories  for  Sunday. 

All  jobs  require  weekend  hours.  Mail 
clips,  samples  of  layout  and  resume  to 
Box  2437,  Editor  &  Publisher. 


POLITICAL  WRITER 
Immediate  opening  for  experienced 
political,  governmental  writer.  Working 
knowledge  of  state  government  neces¬ 
sary.  Opportunity  to  write  for  70,000 
Zone  5  mini-metro.  Resume  with  refer¬ 
ences  to  Box  2420,  Editor  &  Publisher. 


SALES  PROFESSIONALS 

PCS  has  just  introduced  the  Tribune  Publishing 
System,  the  first  affordable,  non-stop  newspap¬ 
er  system  using  Tandem  fault-tolerant 
computers. 

This  state-of-the-art  system  requires  state-of- 
the-art  sales  professionals.  We  need  representa¬ 
tives  with  experience  in  selling  large-scale 
computer  systems  to  sophisticated  customers. 
Publishing  experience  is  a  plus,  but  not  a 
requirement. 

We  are  a  dynamic,  gprowing  company  with  more 
than  50  installations  in  the  U.S.  and  Europe. 

To  match  our  aggressive  product,  we  offer  a 
very  aggressive  compensation  package  with  full 
company-paid  benetits. 

If  you  are  among  the  best  we  want  to  talk  to  you. 
Call  or  send  resume  to: 

Press  Computer  Systems 

Director  Human  Resources 
244  W.  Pattrick  St. 

Frederick,  MD  21701 
(301)  662-7331 

Equal  Opportunity  Employer 
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_ EDITORIAL _ 

PAGE  DESIGNER 

The  Commercial  Appeal,  a  morning 
tradition  striving  for  excellence  in  the 
growing  Mid-South  since  1840,  is  look¬ 
ing  tor  a  page  designer  to  join  its  Design 
Desk.  The  Design  Desk  team  works 
together  to  design  both  feature  and 
news  sections  striving  for  the  best 
possible  combination  of  text,  photo¬ 
graphs,  graphics  and  art.  Candidates 
should  have  a  wide  visual  vocabulary 
and  be  capable  of  using  design  to 
enhance  written  and  visual  content  for 
maximum  communication  and  impact. 
Along  the  Mississippi  and  home  of  the 
blues,  Memphis  Tenn.,  is  home  base  for 
The  Commercial  Appeal,  a  Scripps 
Howard  newspaper.  If  interested  in  join¬ 
ing  an  energetic,  dedicated  team, 
please  send  a  cover  letter  outlining 
career  goals,  a  current  resume,  refer¬ 
ences  and  portfolio.  No  calls,  please. 

Send  tO:  Robert  L.  Wilson 
Design  Desk  Editor 
The  Commercial  Appeal 
495  Union 

Memphis,  Tenn.  38103 


OUR  LIFESTYLE  reporters  often  wind 
up  writing  for  page  one.  We're  looking 
for  a  good  reporter  who's  also  a  pure 
writer,  who  tells  a  story  lovingly,  care¬ 
fully.  We're  serious  about  good  writing. 
We  use  writing  coaches,  discussion 
groups  and  critiques.  We're  on  the 
sunny  San  Joaquin  Valley  of  N.  Califor¬ 
nia,  with  easy  access  to  San  Francisco, 
Sierras  and  every  amenity  that  makes 
life  enjoyable.  Excellent  salary.  Philip 
Bookman,  Executive  Editor,  The  Stock- 
ton  Record,  PO  Box  900,  Stockton,  CA 
95201. 


REPORTER  POSITION  open  for  skilled 
writer  with  drive  and  previous  daily 
experience.  The  Telegram-Tribune  is  a 
growing  publication  on  the  coast 
midway  between  San  Francisco  and  Los 
Angeles.  Send  resume  and  clips  to  Larry 
Mauter,  PO  Box  112,  San  Luis  Obispo, 
CA  93406. 


Sr.  Writer 

BH&G  Foods 

BETTER  HOMES  & 
GARDENS  Magazine 
seeks  Writer/Editor  to  as¬ 
sist  in  producing  food  edi¬ 
torial.  Responsibilities 
include  recipe  develop¬ 
ment,  copywriting,  edi¬ 
ting  and  photography. 

The  successful  candi¬ 
date  must  have  Bache¬ 
lors  degree  in  Home 
Economics  with  some 
Journalism  and  minimum 
3  years’  experience  in 
magazine,  newspaper  or 
food  industry. 

Location:  Des  Moines 
Send  resume,  salary  his¬ 
tory  and  writing  samples 
in  confidence  to: 

Ms.  Rock 

Corporate  Manager 
Staffing  Services 
Meredith  Corporation 

Box  268,  Locust  at  17th 
Des  Moines,  lA  50336 
An  equal  opportunity  employer 

^Meredith 

I  CORPORATION 


HELP  WANTED 


EDITORIAL 


REPORTERS  -  Intelligent,  energetic, 
for  top-quality  daily  in  fastest  growing 
region  or  state.  One  for  education;  one 
for  county-seat  bureau.  Starting  pay, 
$15,000-$17,500,  depend  ng  on 
experience.  Full  benefits.  Candidates 
from  Northeast  preferred.  Write:  Repor¬ 
ters,  Watertown  Daily  Times,  Water- 
town,  NY  13601. 


REPORTER 

Award-winning  Midwest  daily  of 
15,800  seeking  candidates  for  the 
business-education  beat.  We're  looking 
for  a  hard  worker  who  can  turn  out  crisp, 
clean  and  bright  stories  and  who's  moti¬ 
vated  enough  to  find  the  news  and  origi¬ 
nate  story  ideas.  Recent  grads 
welcome.  Send  resume  and  clips  quick¬ 
ly  to  Marvin  Jones,  Chilllcothe  Gazette, 
50  W.  Main  St.,  Chillicothe,  OH 
45601. 


REPORTERS 

The  Sandusky  (Ohio)  Register  expects 
several  entry-level  reporting  openings. 
Send  resume,  5  feature  and  5  news 
clips  to  Rex  Rhoades,  314  W.  Market 
St.,  Sandusky,  OH  44870.  Ohio,  Pa., 
Ind.,  Mich,  applicants  preferred.  Start¬ 
ing  salary:  $235/week. 


REPORTER/FEATURE  WRITER  for 
progressive  Catholic  diocesan  paper  in 
Zone  5.  Some  photography;  can  learn 
on  the  job.  Recent  grads  considered. 
Send  cover  letter,  resume  and  clips  to 
Box  2454,  Editor  &  Publisher. 


REPORTER 

50,000  Northeast  Iowa  PM  daily  seeks 
a  general  assignment  reporter  to  cover  a 
5  county  rural  area.  Send  resume  and 
clips  to  Saul  Shapiro,  Waterloo  Courier, 
PO  Box  540,  Waterloo,  lA  50704. 


Seeking  outstanding  writer  and  reporter 
to  cover  collegiate  and  high  school 
sports.  Mid-30, 000-circulation,  7-day 
AM,  2-4  years  experience  preferred. 
Send  resume  and  clips  to  Scott  Monser- 
ud.  Sports  Editor,  Southern  Illinoisan, 
PO  Box  2108,  Carbondale,  IL  62901. 


SPORTS  COPY  EDITOR  for  5  person 
desk  at  90,000  AM  paper.  Minimum  2 
years  experience  preferred.  Send 
resume,  your  2  best  and  3  most  recent 
page  layouts,  your  5  best  and  10  most 
recent  headlines,  your  2  favorite 
rewrites  and  an  explanation  of  why  the 
results  were  satisfying.  Apply  to  Mark 
Biaiczak,  Sports  Editor,  The  Syracuse 
Post-Standard,  Box  4818,  Syracuse, 
NY  13221. 


SPORTS  COPY  EDITOR-  The  Idaho 
Statesman  in  Boise,  Idaho,  a  Gannett 
paper,  seeks  an  aggressive  sports  copy 
editor  who  has  a Tiair  for  layout  and 
snappy  headlines.  Our  coverage  focuses 
on  college  football  and  basketball,  high 
school  and  recreation  sports.  Ideal 
setting  for  person  who  enjoys  outdoor 
activities.  Apply  to  Ron  Hurrie,  Sports 
Editor,  PO  Box  40,  Boise,  ID  83707. 


SPORTS  WRITER/BACK  UP  EDITOR 
25,000  PM  seeks  strong  writer  for  one 
of  the  top  sports  departments  in  New 
England.  You  must  be  able  to  produce 
first-rate  game  coverage  and  features 
for  a  wide-open  section  that  covers 
everything  from  community  sports  to 
the  pros.  Successful  applicants  will  be 
able  to  senre  as  back  up  editor.  We  pay 
a  competitive  salary,  provide  excellent 
benefits.  We're  fast-paced  and  are 
located  in  an  aggressive,  flourishing 
Southeastern  New  England  market. 
Send  resume,  clips,  layout  to:  Bob 
Croce,  Sports  Editor,  The  Sun  Chroni¬ 
cle,  Box  600,  Attleboro,  MA  02703. 


HELP  WANTED 


EDITORIAL 


REPORTER  for  Zone  3,  75,000.  Tough, 
committed  pro  with  5  years  experience. 
Must  be  good  wordsmith,  high-energy, 
persistent  digger.  Growing  suburban 
daily  offers  superlative  benefits,  tell-it- 
like-it-is  philosophy,  congenial  atmo¬ 
sphere,  unmatched  potential  for  profes¬ 
sional  exposure  in  top  national  commu¬ 
nications  market  place.  Reply  Box 
2442,  Editor  &  Publisher. 


THE  ARIZONA  DAILY  STAR  is  seeking 
an  assistant  city  editor  ($600  +  , 
depending  on  experience)  and  a  sports 
copy  editor  ($400  +  ,  depending  on 
experience).  Candidates  for  assistant 
city  editor  should  have  at  least  three 
years'  experience  as  an  assigning  editor 
and  supervisor.  Candidates  should  edit 
copy  flawlessly  and  generate  compell¬ 
ing  story  ideas.  Applicants  for  the  sports 
copy  editor  position  should  be  exper¬ 
ienced,  solid  grammarians  and  have  a 
broad  background  in  major  sports.  The 
Star,  based  in  Tucson  is  one  of  the 
state's  leading  newspapers  and  the 
largest  in  Southern  Arizona.  Send  brief 
cover  letter,  resumes,  non-returnable 
clips  and  references  to  John  Peck, 
managing  editor.  The  Arizona  Daily 
Star,  PO  Box  26807,  Tucson,  AZ 
85726-6807.  Please  note  the  job  for 
which  you  are  applying  on  the  outside  of 
the  envelope.  No  phone  calls. 

THE  FORT  LAUDERDALE  NEWS  AND 
SUN  SENTINEL  is  looking  for  a  general 
assignment  feature  writer  for  the  lifes¬ 
tyle  department.  Applicants  need  at 
least  five  years  experience.  Send 
resume  and  5  clips  to  Robin  Doussard, 
101  North  New  River  Dr.  East.  Fort 
Lauderdale,  FL  33301.  No  phone  calls 
please. 

THE  FORT  LAUDERDALE  NEWS  AND 
SUN  SENTINEL  is  looking  for  an  assis¬ 
tant  features  editor  to  oversee  the 
travel,  food,  fashion,  home/garden 
sections  and  coverage.  Candidates 
should  have  at  least  two  years  manage¬ 
ment  experience  and  five  years  profes¬ 
sional  experience.  Send  resume  and 
statement  of  management  philosophy 
to  Robin  Doussard,  101  North  New 
River  Dr.  East,  Fort  Lauderdale,  FL 
33301. 


The  Dally  News  is  seeking  a  person  to 
fill  an  entertainment/feature  position  on 
Its  wire  desk.  Applicants  should  be 
experienced  in  page  design;  copy, 
headline  and  photo  editing;  and 
possess  organizational  skills.  This 
person  will  manage  entertainment  and 
feature  pages,  a  weekend  entertain¬ 
ment  tabloid,  a  TMC  publication, 
church  news  pages.  State  salary 
requirements.  Apply  to  Tom  Conner, 
Daily  News,  PO  Box  2949,  Fort  Walton 
Beach,  FL  32549. 


The  Patriot  Ledger,  a  95,000  PM  daily 
in  Greater  Boston,  has  two  major  editor 
openings: 

GRAPHICS  EDITOR  to  supervise  an 
expanding  graphics  department  and  be 
responsible  for  overall  appearance  of 
the  paper.  Must  be  able  to  use  text, 
photos,  graphics,  design  and  MacPIus 
to  tell  the  story.  Should  understand 
information  graphics,  page  design  and 
have  some  newspaper  and  management 
experience. 

PHOTO  EDITOR  to  direct,  supervise, 
work  with  and  train  a  lO-person  depart¬ 
ment.  Must  be  an  organizer  who  knows 
local,  community  and  regional  news, 
can  plan  photo  coverage  and  has  some 
management  experience. 

In  each  case,  pay  will  be  based  on 
experience  and  ability.  Send  resume, 
references  and  tear  sheets  to  Bernard 
Caughey,  Associate  Editor,  The  Patriot 
Ledger,  13  Temple  St.,  Quincy,  MA 
02169. 


HELP  WANTED 


EDITORIAL 


STICKLER  FOR  STYLE?  Want  to  work 
for  a  newspaper  that  sets  high  stan¬ 
dards  and  demands  the  best  that  staf¬ 
fers  can  give?  The  El  Paso  Times,  a 
60,000  AM  in  a  unique  border  city,  has 
an  opening  for  an  experienced  copy 
editor.  Minimum  3  years  experience. 
We're  looking  for  someone  who  is 
devoted  to  detail,  can  edit  copy  tightly 
and  quickly,  write  snappy  and  compell¬ 
ing  headlines,  produce  creative  page 
designs  and  has  solid  news  judgment. 
Send  resume,  references  and  work 
samples  to  Paula  Moore,  Managing 
Editor,  El  Paso  Times,  PO  Box  20,  El 
Paso,  TX  79999. 


WANTED:  "NEVER-EVER”  SKIERS 
Any  editor  or  freelance  writer  who  has 
never  skied  but  would  like  a  chance  to 
learn  this  winter  and  write  about  the 
experience.  We  want  all  the  other 
"never-ever"  skiers  out  there  to  learn 
more  about  getting  started  in  alpine  and 
cross  country  skiing  through  your 
personal  experiences.  If  you  have  an 
assignment  for  such  a  story  in  hand  or 
the  strong  possibility  of  getting  one 
based  on  this  arrangement,  write  to  us. 
We  will  help  coordinate  transportation 
and  lodging  to  the  ski  area  in  your 
region,  ski  equipment  rental  and  your 
first  ski  lesson. 

If  you  have  any  children  who  are  also 
"never-ever”  skiers  and  think  your  story 
could  include  information  about  child¬ 
ren  and  skiing,  let  us  know. 

Write  tO:  "Never-Ever"  Ski  Trip 
Dorf  &  Stanton  Communications 
111  Fifth  Avenue,  8th  floor 
New  York,  NY  10003 


WE  ARE  looking  for  an  experienced 
cooy  editor  who  can  work  both  with 
people  and  with  words.  Must  have 
excellent  language  skills  and  sound 
news  judgment,  the  ability  to  revise  a 
story  when  it  needs  it  and  the  confi¬ 
dence  to  let  it  alone  when  it  doesn't. 
Must  be  able  to  work  in  close  coopera¬ 
tion  with  reporters,  yet  adhere  strictly  to 
our  high  standard  for  clarity  and  reada¬ 
bility.  Minimum  3  years  copy  desk 
experience,  some  reporting  experience 
preferred.  Send  resume,  clips  and 
2-page  autobiography  to  Willaim  K. 
Warren,  Managing  Editor,  Roanoke 
Times  &  World-News,  PO  Box  2491, 
Roanoke,  VA  24010.  Equal  opportunity 
employer. 


WE  CAN  HELP  YOU  SECURE  the  jour¬ 
nalism  position  you  want.  Free  Market¬ 
ing  Report.  Write:  Northwest  Marketing, 
Box  3658-J,  Lacey,  WA  98503. 

Wordsmith  with  good  layout  skills  will 
find  a  career  opportunity  at  GOLF 
WEEK,  a  13-year-old  tabloid  serving 
readers  who  play  golf  and  the  travel, 
hospitality,  manufacturing,  fashion  and 
real  estate  development  Industries  who 
want  to  reach  them.  Must  be  familiar 
with  electronic  news  desk  and  have 
basic  knowledge  of  golf.  Sports  desk 
experience  unnecessary  but  preferred. 
No  phone  calls.  Send  resume,  refer¬ 
ences,  salary  history  to  Tom  Stine,  Golf 
Week  Publications,  PO  Box  1808, 
Dundee,  FL  33838. 


_ UBRARY _ 

FIELD  SERVICE  MANAGERS 
Graphic  Management  Associates  Inc., 
the  inserter  company,  has  immediate 
requirements  for  field  service  managers 
responsible  for  the  installation  and 
training  of  GMA  inserting  systems  to  the 
newspaper  industry  throughout  the 
United  States.  Please  forward  resume 
to  Graphic  Management  Associates 
Inc.,  11  Main  St.,  Box  55,  Southboro, 
MA  01772.  Attn:  Manager,  Human 
Resources. 


66 


EDITOR  &  PUBLISHER  for  October  24,  1987 


HELP  WANTED 


MAILROOM _ 

MAILROOM  FOREMAN-Zone  2,  large 
metropolitan  newspaper  seeking  an 
experienced  mailroom  supervisor. 
Experience  must  include  full  under¬ 
standing  of  all  mailroom  equipment  and 
procedures.  Ability  to  evaluate,  recom¬ 
mend  and  implement  changes  to 
improve  the  current  operation.  Know¬ 
ledge  of  Newstrac  II  tray  system, 
1472P  inserting  machine,  and  personal 
computer  spread  sheet  application 
desirable.  Excellent  opportunity  and 
challenge  for  the  right  individual.  Send 
resume  and  salary  requirements  to  Box 
2207,  Editor  &  Publisher. 


_ MARKETING _ 

MARKETING  SERVICES  MANAGER 
To  direct  professional  staff  of  10  at 
progressive  53,000  circulation  daily 
newspaper  in  rapid-growth,  white-collar 
community.  Supervises  art/graphics, 
promotion,  public  relations,  community 
services,  market  research  and  related 
functions  in  fast-paced  in-house  crea¬ 
tive  agency.  Responsible  for  budgeting, 
campaign  and  project  planning.  Must 
have  excellent  writing,  editing,  verbal 
and  presentation  skills,  a  flair  for  print 
design,  layout  and  advertising/sales 
theory,  outstanding  organizational  abili¬ 
ty  and  management  experience.  Please 
send  resume  and  cover  letter  with  salary 
expectations  to  Mary  Keogh,  Director  of 
Advertising,  The  Pantagraph,  PO  Box 
2907,  Bloomington.  IL  61702-2907. 

SALES/MARKETING  MANAGER 
Continued  growth  has  produced  an 
opening  in  sales  at  Creative  Data 
Systems--the  newspaper  software 
professionals  with  the  largest  customer 
base  of  installed  business  systems  in 
the  newspaper  industry. 

As  an  IBM  VAR,  CDS  markets  its  soft¬ 
ware  applications  on  System/36  and 
System/38  hardware  to  newspapers 
internationally.  The  opening  is  based  in 
the  company’s  Kansas  City  headquar¬ 
ters  with  40%  travel  anticipated. 
Providing  excellent  products  and 
services  starts  with  an  unyielding  orien¬ 
tation  toward  truly  understanding 
customer  needs.  Candidates  with  prior, 
newspaper  and/or  computer  sales 
consultant  experience  have  the  highest 
likelihood  of  success. 

We  offer  salary,  incentives,  and  a  career 
path  commensurate  with  your  experi¬ 
ence  and  performance.  Please  send 
your  resume  with  qualifications  and 
requirements  to: 

VP  of  Marketing 

Creative  Data  Systems 

9300  W.  noth  Street,  Suite  150 

Overland  Park,  KS  66210 


PHOTOJOURNAUSM 

PHOTOJOURNALIST  -  The  Times- 
News,  a  22,000,  7-day  morning  daily  in 
Southern  Idaho,  is  looking  for  a  photo¬ 
journalist  to  add  to  its  local  and  hard 
news-report.  We're  a  leading  small 
paper  in  the  Northwest,  with  a  photo 
emphasis  on  content,  strong  images 
and  clarity.  No  grip-and-grins  or  check- 
passings  here.  If  you  have  the  talent  to 
capture  the  rural  west  and  small  city  on 
film,  send  your  resume,  your  best 
samples  or  slides,  and  reference  names 
to  Skye  Saveson,  Chief  Photographer, 
The  Times-News,  Box  548,  Twin  Falls, 
ID  83303. 


_ PRESSROOM _ 

5-UNIT  GOSS  COMMUNITY  with 
community  folder,  second  shift  press¬ 
man.  Unassisted  on  press  and  quality 
press  work.  Send  resume  to  Don  Reider- 
man,  Bellevue  Gazette.  107  N.  Sandu¬ 
sky  St.,  Bellevue.  OH  44811. 

E&P  CLASSIFIED 
Call  212  675^380 


HELP  WANTED 


_ PRESSROOM _ 

PRESSMAN/SUPERVISOR  experience 
on  Goss  community  or  suburban  press. 
Ability  to  supervise.  Excellent  fully  paid 
benefits  and  pension.  Call  (215) 
365-1155. 


PRESS  OPERATORS 
Excellent  opportunity  for  qualified  oper¬ 
ators  and  press  persons  to  join  rapidly 
expanding  commercial  printing 
company  in  the  beautiful  Pacific  North¬ 
west.  We  are  now  installing  a  new 
SSC  Community  Press  with  five 
4-highs,  three  folders,  infeeds  and  five 
splicers.  Wages  competitive  with  area. 
Relocation  aTlowance.  Benefits  include 
medical,  dental,  and  profit  sharing. 
Send  resume  and  salary  requirements 
to  RFD  Publications,  6960  SW  Sand¬ 
burg,  Tigard,  Oregon  97223. 


_ PRODUCTION _ 

LEXINGTON,  KENTUCKY,  130,000 
circulation  Knight-Ridder  newspaper 
needs  a  skilled  color  evaluator,  scanner 
operator  and  stripper.  Color  scanner 
experience  desirable.  Benefits 
included,  advancement  available  to 
qualified  applicant.  Send  resume  to  E. 
Arnold,  Lexington  Herald-Leader,  Main 
&  Midland,  Lexington,  KY  40507.  EOE/ 
MF. 


PUBUC  RELATIONS 

ENTRY  LEVEL  position  with  a  top  New 
York  City  public  relations  agency.  Must 
be  good  news  and  feature  writer.  Agri¬ 
cultural  experience  helpful,  but  not 
necessary.  A  career  opportunity.  Box 
2400,  Editor  &  Publisher. 


_ TYPESETTING _ 

TYPESETTING  SUPERVISOR 
(Boston) 

Sharp  individual  needed  with  strong 
team-building  and  supervisor  training 
skills.  You  must  be  pro-active  in  sen/ing 
customers  and  sales  reps.  Experience 
mandatory  supervising  or  being  a  super¬ 
visor  of  multi-shift  typesetting,  full- 
service  printer  or  similar  operation. 
Send  resume  to  Director,  Suite  262, 
738  Main  St.,  PO  Box  9038,  Waltham, 
MA  02154-9038. 


POSITIONS 


WANTED 


ADMINISTRATIVE 

PUBLISHER/GENERAL  MANAGER. 
Experienced  as  daily  and  weekly 
publisher  with  a  zest  for  accomplish¬ 
ment  and  bottom  line.  Ready  for  move 
to  top  responsibility.  Box  2446,  Editor 
&  Publisher. 


_ CARTOONIST _ 

EXPERIENCED  EDITORIAL  CARTOON¬ 
IST  -  seeks  full  time  position  doing  what 
he  loves  best!  Call  (6l7)  922-9277  for 
samples  and  resume. 


_ CIRCULATION 

BOY  CREW  SPECIALIST 
See  ad  under  Circulation  Services. 


CIRCULATION  DIRECTOR/MANAGER 
Professional  seeking  opportunity  to 
direct  sales/management.  Ability  to 
provide  strong  people  oriented,  profes¬ 
sional  management  skills,  strong  orga¬ 
nizational  and  strong  leadership  skills. 
23  years  experience  in  progressive 
sales,  service,  and  collections,  prog¬ 
rams,  TMC,  Mail,  ABC  systems,  and 
policy  managements,  rates,  bounda¬ 
ries,  motor  routes  and  single  copy  AM/ 
PM  dailies.  Box  2451,  Editor  & 
Publisher. 


POSITIONS  WANTED 


COMPUTER  TECHNOLOGY 

"I  will  work  tor  nothing,  forever,  after 
you  pay  what  we'll  call  an  employment 
fee  of  $2,495.  I’ll  file  your  stories  from 
your  front-end  systems  and  then 
retrieve  them  and/or  conduct 
research...  all  automatically  in  seconds! 
I'll  improve  your  bottom  line  !»nd 
product  or  return  your  fee.  You  can  c&st- 
justify  me  in  a  hurry!  That’s  how  fast 
progressive  journalists  should  write  for 
the  facts  in  care  of:  Kim  Sexton,  Stauf¬ 
fer  Gold,  P  0.  Box  458,  Independence, 
MO  64051.  I'm  from  Missouri  and  I’ll 
show  you!" 


EDITORIAL 


A  52-year-old  mind  is  a  terrible  thing  to 
waste.  After  years  in  newspapers,  maga¬ 
zine  editing  and  university  relations,  it 
took  10  years  to  go  broke  farming.  Is 
there  anyone  in  the  west  willing  to  give 
an  old  hand  new  life?  Jim  Williams,  Rt. 
12,  Box  778  F,  Spokane,  WA  99223, 
(509)  448-1131. _ 

AGGRESSIVE  young  reporter  seeks 
position  at  small  to  mid-sized  paper. 
Recent  grad,  lots  of  experience  from 
internships  and  freelancing  in  science, 
business,  law  and  social  issues.  C. 
Coulter,  Box  1108,  Cedar  Ridge,  CA 
95924.  (916)  273-8283. 


EDITOR 

Managing  editor  of  respected  71,000 
AM  seeks  new  challenge  as  executive 
editor  or  managing  editor  of  mid-sized 
daily.  15  years  managing  newsrooms, 
excellent  credentials,  experience  in 
strategic  planning.  Any  zone.  Box 
2433,  Editor  &  Publisher. 


EXPERIENCED  NEWSROOM  MANA¬ 
GER,  11  years  in  news,  wants  to  trade 
desk  job  on  Metro  for  managing  editor, 
news  editor  or  assistant  job  on  small  or 
medium  daily.  Box  2426,  Editor  & 
Publisher. 


EXPERIENCED  BEAT  WRITER  wants  to 
cover  all  or  home  NBA  games  for  a 
daily.  Love  of  job  more  vital  than  salary. 
Box  2436,  Editor  &  Publisher. 


EXPERIENCED  AUTOMOTIVE  JOUR¬ 
NALIST  would  like  to  write  super¬ 
charged  auto-related  news  and  feature 
stories  for  major  metro  daily,  magazine 
or  trade  journal.  Clips  available.  Box 
2455,  Editor  &  Publisher. 


FREELANCE  REPORTER  with  two  years 
experience  at  community  weekly  seeks 
full-time  reporting  or  copy-editing  job. 
Skilled  in  hard  news,  features,  layout, 
headlines,  copy-editing  and  camera. 
Box  2453,  Editor  &  Publisher. 


Read  E&P! 


POSITIONS  WANTED 


_ EDITORIAL _ 

BUSINESS,  FINANCIAL,  ECONOMICS 
AUTHOR/JOURNALIST  seeks  to  write 
Business-Economics  column.  Author  of 
recent,  acclaimed  business  book,  12 
years  financial  writing  for  national 
publications,  doctoral-level  economics 
study.  Promises  lively,  thought- 
provoking  column.  Will  relocate  to  cover 
regional  as  well  as  national  and  interna¬ 
tional  issues.  Would  like  1  column' 
weekly  to  start.  Full-time  after  comple¬ 
tion  of  current  book  contracts.  Box 
2439,  Editor  &  Publisher. 


METRO  COPYEDITOR,  veteran  small 
daily  news/wire  editor  seeks  position 
with  layout  responsibility.  Nine  state 
page  one  design  awards  in  competitive 
Florida.  Member  SND.  (305) 
686-6506. 


RAZOR  SHARP  ad  writer  with  10  years 
in  graphics  is  eager  to  get  J-career  in 
gear  as  copy  editor  for  small/mid-size 
daily.  Kent  State  news-ed  grad,  former 
“natural”  on  college  daily’s  desk.  Dean 
Curtis,  11917  Sunshine  LN.,  St.  Pete, 
FL  33706.  (813)  360-2506. 


REPORTER/PHOTOGRAPHER,  two 
years  with  large  weekly,  seeks  new  chal¬ 
lenges  as  reporter  for  daily  or  metro 
weekly.  Zones  1-5.  Strengths:  in-depth 
stories,  features,  hard  news.  Award  in 
investigative  reporting.  Editing,  dark¬ 
room  skills.  Box  2435,  Editor  & 
Publisher. 


Seasoned  horse  racing  writer,  still 
under  40.  looking  to  get  away  from 
editor’s  desk,  back  on  racing  beat.  Has 
7  years  deadline  experience  on  daily, 
many  magazines  features.  Also  exper¬ 
ienced  handicapper.  Top  references. 
Box  2431,  Editor  &  Publisher. 


_ MAILROOM _ 

MAILROOM/PRODUCTION  MANAGER 
looking  for  challenge  and  growth. 
Knows  from  equipment  to  budgets. 
People  oriented  and  quality  minded. 
Box  2447,  Editor  &  Publisher. 


_ SALES _ 

IF  EXPERIENCE  COUNTS-I’m  Ready- 
Willing-and-Able!!  Need  a  good  sales 
rep. ..Or. ..#2  Department  Head?? 
20  +  years  experience  in  sales  and 
management  is  looking  for  a  home  in 
warm  (not  hot)  clime.  Jerry  Peters, 
2449  Taylor  St.,  Madison,  IN  47250 
(812)  273-1212. 


PHOTOGRAPHER 

ENERGETIC,  AGGRESSIVE  free  lance 


photographer  with  degree,  daily,  and 
magazine  experience  in  color  and  black 
and  white  seeks  staff  position.  Call 
(804)  460-4887  for  copy  of  resume/ 
portfolio. 
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SHOP  TALK  AT  THIRTY 

Feminists  and  the  Funnies 


By  Fran  Matera 

It’s  high  time  Blondie  Bumstead 
got  a  job. 

Now,  before  you  look  upon  me  as 
some  radical  feminist  meddling  with 
the  long-respected  tradition  of  the 
funny  papers,  read  on. 

I  don’t  think  Dennis  the  Menace’s 
mother,  Mrs.  Mitchell,  should  get  a 
job.  And  I  have  no  beef  with  Mort 
Walker’s  Ms.  Buxley  of  “Beetle 
Bailey”  fame.  In  fact,  I  feel  Walker 
was  unfairly  criticized  by  feminists  a 
few  years  ago  when  they  made  an 
issue  of  his  sexy  secretary. 

But  Blondie  Bumstead,  and  some 
others,  should  exit  the  kitchen. 

The  reason  behind  this  seeming  dis¬ 
crepancy  is  as  complicated  as  the 
widely  differing  characters  portrayed 
in  the  funnies  themselves. 

In  coming  to  my  conclusions.  I’ve 
considered  the  concerns  of  the  char¬ 
acter’s  creators  along  with  the  integ¬ 
rity  of  their  work. 

As  a  former  journalist,  I  may  pos¬ 
sess  a  better  understanding  than  my 
feminist  counterparts. 

The  first  question  one  must  ask  — 
a  question  that  was  asked  when 


(Matera  is  an  assistant  professor  of 
communications  at  the  University  of 
Miami.  She  was  formerly  night  copy 
chief  at  the  Miami  Herald.) 


Walker  was  attacked  —  is.  How 
important  are  the  funnies  in  shaping 
our  country’s  values  and  mores? 

The  answer  is  the  same  now  as  it 
was  then  —  very  important. 

From  the  children  who  read  “The 
Family  Circus”  to  the  adults  who  are 
followers  of  “Doonesbury”  and 
“Bloom  County,”  the  comics  have 
been  one  of  our  most  valuable,  and 
warmest,  communication  tools. 


Hagar’s  wife  Helga 
would  make  a  great 
office  manager,  but  she 
lives  a  thousand  years  or 
so  before  the  invention 
of  offices. 


With  hundreds  of  millions  of  read¬ 
ers  around  the  world,  their  impor¬ 
tance  in  shaping  society  needs  no  fur¬ 
ther  examination. 

Like  television,  the  movies,  and 
society  itself,  the  comics  have  been 
both  a  haven  for  stereotypes  and  a 
forum  for  creative  trailblazing. 
Brenda  Starr  and  Superman’s  Lois 
Lane  were  working  women  long 
before  it  was  popular.  They  instilled  a 
sense  of  choice  and  adventure  in 
young  girls  that  went  beyond  what 


their  schoolbooks  offered. 

There  were  always  a  few  trailblaz¬ 
ing  working  women  in  reality  and 
Brenda  Starr  and  Lois  Lane  were 
exceptions  who  merited  their  space 
on  the  funny  pages  because  they  were 
different. 

The  role  of  women  in  society  has 
changed  dramatically  over  the  last 
two  decades.  In  turn,  the  roles  of  their 
counterparts  in  the  comics  have  also 
changed.  This  has  been  seen  mostly 
through  the  development  of  charac¬ 
ters  in  new  strips.  The  creators  of 
“Sally  Forth,”  “Cathy,”  “Adam,” 
“What  a  Guy,”  and  other  “trendy” 
panels  were  looking  to  ride  a  social 
wave  by  creating  characters  as  mod¬ 
ern  as  the  most  current  fad. 

It  is  the  older  comics,  the  classics, 
that  have  been  caught  in  this  whirl¬ 
wind  of  change.  They  are  forced  to 
confront  the  question  of  keeping  their 
characters  in  a  time  warp  or  taking 
them  into  the  present. 

That  can  be  a  difficult  decision. 

“Hi  &  Lois”  creators  Mort  Walker 
and  Dik  Browne  faced  that  issue  a  few 
years  ago  when  they  decided  to  give 
Lois  ajob.  (One  wonders  if  this  were  a 
backlash  to  the  Miss  Buxley  criticism 
of  Walker’s  other  strip,  “Beetle 
Bailey.”)  The  longtime  housewife 
now  sells  real  estate,  and  the  transi¬ 
tion  was  made  so  smoothly  it  didn’t 
disturb  the  classic  panel  at  all. 

Yet  not  everyone  can  or  should  try 
to  mirror  this.  Making  Mrs.  Mitchell 
and  Mrs.  Wilson  workingwomen  and 
turning  Dennis  the  Menace  into  a 
latchkey  child  would  be  too  severe  a 
turn.  The  deep  emotion  of  the  perfect 
and  endless  childhood  of  Dennis’ 
world,  where  mothers  and  kindly 
neighbors  are  forever  handing  out 
milk  and  cookies,  should  remain  as  is. 
Dennis’  is  a  child’s  world  seen  from  a 
child’s  perspective,  and  even  the 
most  ardent  feminist  has  to  admit  that 
children  usually  prefer  their  mothers 
home. 

Likewise,  removing  the  mother 
from  “The  Family  Circus”  for  most 
of  the  day  also  appears  inappropriate, 
and  would  no  doubt  shatter  the  house¬ 
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ful  of  impressionable  young  children. 

Other  characters  face  different 
problems.  Snuffy  Smith’s  wife  Low- 
eezy,  lives  up  in  the  mountains  where 
ajob  is  not  available,  an  excuse  her 
malingering  husband  has  used  for 
years,  so  it  makes  no  sense  to  make 
demands  to  alter  their  lives. 

(Continued  on  page  52) 
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